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100  years  ago,  most  newspapers 
were  still  set  by  hand.  Quite  a  job 
when  you  consider  that  there  are 
more  type  characters  in  an  average 
newspaper  than  there  are  leaves  on 
a  tree. 

Even  today,  many  large  metro¬ 
politan  dailies  use  a  “hot  type” 
process  to  set  their  papers.  Gigan¬ 
tic  contraptions  called  linotype  ma¬ 
chines  are  used  by  typesetters  to 
pick  out  type  characters  and  set 
them  in  trays  for  proper  width  and 
spacing.  It’s  more  efficient  than  set¬ 
ting  by  hand.  But  there’s  a  better 
way  still. 

It’s  called  cold  type. 

Frank  DiLisio,  Richard  Moan, 
Cathy  Ciotti  and  Phil  Yocco  are  four 
of  the  people  who  make  it  work  at 
The  Globe.  It  works  this  way.  Copy 
is  typed  on  special  scanner  sheets 
which  are  fed  into  a  computer.  The 
computer  automatically  selects  the 
correct  letter  and  appropriate  spac¬ 
ing  at  the  rate  of  about  120  lines  a 
minute.  The  computer  feeds  into  a 
processor  which  prints  out  the  en¬ 
tire  story  in  columns  just  as  they 
will  finally  appear  in  the  paper.  It’s 
fast.  It’s  efficient.  And  it’s  accurate. 

Since  the  1960’s  The  Globe  has 
been  converting  from  hot  type  to 
this  cold  type  process.  Because  of 
the  flexibility  of  Frank,  Richard, 
Cathy,  Phil  and  their  cohorts  in  the 
composing  room,  that  conversion 
has  gone  smoothly,  and  The  Globe 
will  soon  have  one  of  the  most  effi¬ 
cient  physical  plants  of  any  major  I 
paper.  Without  the  professionalism 
of  these  newspapermen  we  never 
could  have  done  it. 

@he  (ilobe 

Have  You  Seen  The  Globe  Today? 


Prophets  At  Home? 
Examiner  Reporters  Are 

Examiner  reporters  have  always  been  top  flight.  From  Annie 
Laurie,  Ambrose  Bierce  and  Pop  Hamilton  to  Hatfield,  Cook 
Ludlow,  Wright  and  Twombly.  When  conditions  need  to  be 
changed,  they  help  change  them;  and  when  the  brass  ring 
is  tossed,  they  are  there  to  catch  it  .  .  .  Following  is  a  list  of 
recent  awards  presented  to  The  Examiner  and  its  staff  for 
excellence  in  writing,  photography  and  community  service. 


20th  Annual  Hearst  Newspapers  Writing  and  Photography 
Contests.  “Chief”  Plaque  presented  to  San  Francisco  Examiner  for 
best  written  Hearst  newspaper.  John  Randolph  Hearst  Memorial  Trophy 
presented  to  San  Francisco  Examiner  for  photographic  excellence. 

• 

National  Americanism  Award  of  the  Anti-Defamation  League  of 
B’nai  B’rith.  Accepted  by  Randolph  A.  Hearst  on  behalf  of  San 
Francisco  Examiner.  Pays  tribute  to  a  nationwide  effort  to  eradicate 
bigotry,  preserve  our  democratic  heritage  and  strengthen  the  friendship 
and  unity  of  the  American  people  while  supporting  the  State  of  Israel. 

• 

The  Edward  V.  McQuade  Awards.  Presented  to  Larry  Hatfield  and 
Stephen  Cook  for  social  justice  in  reporting,  awarded  by  the  Association 
of  Catholic  Newsmen. 

• 

J.  Rupert  Mason  Medal  for  “Journalism  in  the  Henry  George 
Spirit”.  Presented  to  Guy  Wright  for  columns  on  land  taxation  to 
finance  BART,  opposing  the  sales  tax,  and  on  land  reform  in  Asia. 

• 

Consumer  Advocates  Award  presented  to  Lynn  Ludlow  and  Will 
Hearst  for  a  series  of  stories  on  the  Westlands  Water  District  scandal. 

• 

Bay  Area  Press  Photographers  Association.  1st  place,  sports 
division  award  presented  to  John  Gorman  for  photo  entitled,  “Airborne,” 
depicting  a  Golden  Gloves  boxer  being  knocked  through  the  ropes. 

• 

National  Academy  of  Sports  Writers  and  Sportscasters.  Wells 
Twombly  named  California  Sports  Writer  of  the  Year,  5th  time  in  6 
years.  ^ 

E.  P.  Dutton’s  Best  Sports  Stories.  Wells  Twombly  winner  for  16th 
time.  ^ 

Press  Club  of  San  Francisco.  Award  presented  to  Wells  Twombly  for 
Best  Sports  Story  in  California;  story  focused  on  elimination  of  sports  in 
San  Francisco  high  schools. 


San  Francisco  Examiner 


Photo  by  Al  Salterwhite 


Freddie  Pitts  and  Wilbert  Lee 
were  twice  convicted  of  murder 
and  sentenced  by  two  different 
judges  to  die  in  the  electric 
chair. 

But  12  years  and  48  days 
after  Pitts  and  Lee  were 
arrested  they  walked  away 
from  Death  Row  and  Florida 
State  Prison  as  free  men. 

Their  pardon  by  Governor 
Reubin  Askew  and  three 
members  of  the  Florida  cabinet 
was  the  climax  of  a  courageous, 
determined  effort  by  The  Miami 
Herald’s  Gene  Miller,  a  reporter 
who  would  not  quit. 

The  Pitts-Lee  case  began 
when  two  white  gas  station 
in  the  Panhandle  town  of  Port 
St.  Joe  in  1963.  Within  28  days,  Pitts  and  Lee  had  been 
beaten,  cowed  into  confessions  and  sentenced  to  die. 

Nearly  four  years  later.  Gene  Miller  learned  about  the  case 
when  another  man  confessed.  A  methodical  investigation, 
including  polygraph  tests,  convinced  Miller  that  the  new 
confession  was  genuine  and  Pitts  and  Lee  were  innocent. 

In  a  search  for  truth.  Miller  traveled  thousands  of  miles  to 


Washington,  New  York,  Atlanta,  Baltimore,  San  Francisco, 

South  Carolina  and  Minnesota,  gathering  evidence.  A  witness 
was  flown  in  from  Taiwan  in  support  of  a  new  trial. 

Miller  got  slugged  in  the  mouth.  He  was  publicly  accused 
of  writing  lies  and  defaming  public  officials.  He  was  threatened 
with  a  grand  jury  investigation  of  his  personal  life. 

He  wrote  more  than  150  columns  of  type  and  300,000 
words  including  a  remarkable,  admittedly  subjective,  first  person 
story  in  Sunday  Viewpoint  entitled,  “I  Believe  The  Court  Is 
Wrong.” 

By  1975,  the  Pitts-Lee  case  had  reached  the  United  States 
Supreme  Court.  At  that  point.  Governor  Askew,  after  his  own 
18-month  investigation,  concluded  the  same  thing  and  granted 
them  a  full  pardon. 

Gene  Miller’s  quest  for  justice  brought  him  the  Pulitzer  Prize, 
the  highest  award  that  professionals  give  their  fellow 
journalists.  Never  before  had  they  given  the  honor  twice  to  the 
same  person  for  local  reporting.  They  gave  it  to  Gene  Miller  in 
1967.  And  again  this  year. 

This  extraordinary  accomplishment  by  Gene  Miller  reaffirms 
the  singular  role  of  a  free  press  in  a  government  of  law,  where 
the  cause  of  justice  is  sometimes  subverted  by  human 
fallibility. 

THE  MIAMI  HERALD 

A  Knight-Ridder  Newspaper 


Gene  Miller 

attendants  were  shot  to  death 


THE 

NEWS, 

PliUS’ 

Like  most  newspaper  readers,  St.  Peters¬ 
burg  Times  and  Evening  Independent 
subscribers  expect  their  papers  to  keep 
them  informed  on  important  local,  state, 
national,  world  events.  And  to  tell  them 
when  it's  going  to  rain,  what  time  the 
movie  starts  and  who  had  a  baby. 

But  Times  and  Evening  Independent 
readers  have  come  to  expect  more.  They 
look  for  an  extra  measure  of  excellence 
from  their  newspapers,  and  they  get  it. 

Evidence  of  that  abounds  in  the  awards 
being  made  this  weekend  by  the  Florida 
Society  of  Newspapjer  Editors.  The  Times 
took  more  awards  than  any  other 
newspaper  with  more  than  50,000 
circulation.  The  Independent  took  more 
than  any  other  newspaper  with  25,000  to 
50,000  circulation. 

And  the  wins  came  across-the-board.  In 
spot  news,  features  and  depth  reporting. 
In  photographs  and  layout.  In  columns, 
special  sections  and  public  service. 

Solid  prize-winning  performance  like  that 
means  Times  and  Indejjendent  readers 
are  getting  that  big  "plus"  they  demand 
from  their  newspaper:  a  commitment  to 
excellence  and  service. 
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MAY 

18-21 — Suburban  Newspapers  of  America  annual  convention,  Brown 
Palace  Hotel,  Denver. 

18-21— International  Advertising  Association  World  Advertising  Con¬ 
gress,  Buenos  Aires  Sheraton,  Buenos  Aires,  Argentina. 

18-22 — Inter-American  Association  of  Music  Critics,  first  congress.  Pan 
American  Union,  Washington,  D.C. 

20-21 — Allied  Publishers’  Annual  Spring  Meeting,  The  Admiralty,  Port 
Ludlow,  Washington. 

20 —  Advertising  Research  Foundation,  Hyatt  Regency  O'Hare,  O'Hare  In¬ 
ternational  Airport,  Chicago. 

21- 22 — Illinois  Press  Photographers  Association,  Seminar  '76,  Jumer’s 

Castle  Lodge,  Peoria,  III. 

26-29 — Canadian  Managing  Editors  Conference,  Regina,  Sask. 

28-29 — Ontario  News  Photographers  Association  seminar,  University  of 
Western  Ontario,  London,  Ont. 

30-31 — Northwest  Editorial  Writers  Conference,  Rosario  Resort,  Orcas 
Island,  Wash. 


JUNE 

2- 3 — Conference  of  the  First  Amendment,  Washington  Journalism  Cent¬ 

er,  Washington,  D.C. 

3- 5— Arizona  Newspapers  Association  Summer  Workshop,  Little  America, 

Flagstaff. 

4 —  Canadian  Press  regional  meeting.  French-language  news  editors, 

Moncton,  N.B. 

5 —  Canadian  Press,  regional  meeting  of  East  News  editors,  St.  John,  N.B. 

5- 10 — ANPA/RI  Production  Management  Conference,  Las  Vegas. 

6- 8 — American  Advertising  Federation,  annual  convention  and  public  af¬ 

fairs  conference,  Statler  Hilton  Hotel,  Washington,  D.C. 

7- 9 — Associated  Press  SfkjiIs  Editors  Association,  annual  meeting.  New 

Orleans. 

7- 10 — Newspaper  Division,  Special  Libraries  Association,  Brown  Palace 

Hotel,  Denver. 

10- 12 — Arkansas  Press  Association,  convention,  Sheraton  Inn,  Fort 

Smith,  Ark. 

11 -  Canadian  Press  regional  meeting  of  Central  Circuit  news,  Hamilton, 
Ont. 

13-14 — Texas  UPl  Editors  Association  annual  convention.  Fort  Brown 
Hotel,  Brownsville. 

16- 20 — Joint  PNPA-National  Newspaper  Association  convention,  Marriott 

Motor  Hotel,  Philadelphia. 

17- 18 — Allied  Accountino  and  Finance  Officers'  section  meeting.  The 

Polynesian,  Ocean  Shores,  Wash. 

17- 19 — Mississippi  Press  Association,  100th  annual  convention,  Broad¬ 

water  Beach  Hotel,  Biloxi. 

18 —  Canadian  Press  meeting  of  Ontario  news  editors,  Owen  Sound,  Ont. 
18-20 — Investigative  Reporters  and  Editors,  first  national  meeting,  Atkin¬ 
son  Hotel,  Indianapolis. 

20-23 — Newspaper  Personnel  Relations  Association,  annual  conference. 
Holiday  Inn-Independence  Mall,  Philadelphia. 

20- 24 — ^Association  of  Newspaper  Classified  Advertising  Managers  56th 

annual  business  conference,  Hyatt  Regency,  Houston. 

21- 22 — New  England  Newspaper  Advertising  Executives  Association, 

meeting.  Bald  Peak  Colony  Club,  Melvin  Village,  N.H. 

25 — Canadian  Press  meeting  of  West  News  editors,  Calgary,  Alta. 

JULY 

1-5 — National  Press  Photographers  Association  30th  annual  convention 
and  seminar,  Stouffer's  Atlanta  Inn,  Atlanta. 

8- 10— Virginia  Press  Association  annual  meeting.  Hospitality  House,  Wil¬ 

liamsburg. 

12- 15 — Democratic  National  Convention,  Madison  Square  Garden,  New 

York. 

15-17 — Alabama  Press  Association,  summer  convention.  Gulf  State 
Lodge,  Gulf  Shores. 

15-17 — Oregon  Newspaper  Publishers  Association,  summer  meeting, 
Rosario  Resort,  Orcas  Island,  Washington. 

15-17 — North  Carolina  Press  Association,  summer  meeting.  Shanty 
Creek,  Bellaire. 
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Stitt  Ampttwr  ^1^10  to  tiO  Atittion  Shoppmq  tenter 

Woodland  Hills 


(A  JOINT  VbNTURE  OF  OAYfON  HUDSON  PROPERriES 
AND  HOMARF  DEVELOPMENI  COMPANY) 


DAYTON-HUDSON 

SEARS-ROEBUCK 


Financial  Plaza 
Restaurant  Plaza 
Mall  Exterior 
Mall  Interior 


in  one  of  the  Southwest's  finest  and 
most  modern  shopping  &  landscaped  areas 
now  being  started  in...  guess  where? . . . 


Terrific 


Yet  another  landmark  for  booming  Tul¬ 
sa!  ..  .  146.1  landscaped  acres,  70% 
parking  area,  6,365,700  sq.  ft.!  with 
Sears,  Dayton,  Dillards  and  scores  more 
merchandising  leaders,  shops,  restau¬ 
rants,  theaters,  banks.  Ice  rinks  and  rec¬ 
reational  plazas.  It’s  starting  NOW!  Will 
they  carry  YOUR  merchandise?  They 
will  if  you  use  and  sell  through  THEIR 
main  media . 


THE  OIL  CAPITAL  NEWSPAPERS  morning  /  evening  /  Sunday 

,  Two  Independent  and  separately  owned  Newspapers 

1  Representatives  — 


J«(sa  irribii^;;7ig)||  AN  ocean  port 
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Converting  TO  DKitho® 
OrOlfset?...lfSo.weurgeYou 
To  Read  The  Following 


If  you  are  making  the  “big  switch”  to  Di-Litho  or  offset.  Western  Litho 
Plate  offers  you  a  service  that  guarantees  a  smooth  changeover  and  a 
trouble-free  plateroom  operation. 

Having  been  active  in  the  plateroom  conversions  of  many  metropolitan 
newspapers  that  have  gone  offset  in  recent  years.  Western  is  in  a  position 
to  offer  the  most  experienced  technical  assistance  in  the  industry. 
And ...  we  want  to  work  with  you  during  your  preliminary  planning  through 
start-up  — until  you  feel  comfortable  in  the  handling  of  your  new  plateroom. 
Timing  is  one  of  the  most  important  elements  of  your  conversion  and 
Western  makes  every  effort  to  conform  to  your  schedule.  We  feel  that 
during  this  critical  period  we  can  eliminate  at  least  one  problem,  the  plate¬ 
room.  by  actually  taking  this  responsibility  off  your  hands,  thus  giving 
you  the  opportunity  to  concentrate  on  the  many  other  aspects  of  conversion. 

LET  WESTERN  LAY  OUT  YOUR  PLATEROOM 

Western  Litho  Plate’s  engineering  department  will  lay  out  and  design  your 
plateroom  for  you.  As  part  of  this  service  we  will  provide  you  with  a  scale 
drawing  showing  where  each  piece  of  equipment  should  ^  placed,  based 
upon  your  specific  requirements  and  your  available  space. 

LET  WESTERN  TRAIN  YOUR  PEOPLE... 

IN  OUR  LAB  AND  AT  YOUR  FACILITY 

Western  Litho  Plate’s  facilities  contain  a  laboratory  in  which  your  electri¬ 
cal  and  maintenance  people  can  learn  more  about  Western’s  plate  processing 
equipment  with  a  hands-on  training  program.  Western  will  also  hold 
training  sessions  within  your  facilities,  teaching  your  plateroom  personnel 
all  about  plates,  chemicals,  and  machinery  and  how  to  spot  potential 
problems. 

HERE  IS  A  BRIEF  DESCRIPTION  OF  WESTERN 
PRODUCTS  ESPECIALLY  DESIGNED  FOR 
YOUR  NEWSPAPER  PLATEROOM  OPERATION 

PUNCH-COATER  MODEL  SP-3,  especially  designed  for  the  newspaper 
industry,  your  solution  to  plate  processing  bottlenecks. 

THE  WESTERN  UTH-X-POZER,  the  leading  automated  plate-exposing 
machine  in  the  newspaper  industry  today. 

THE  WESTERN  LTTHOPLATER,  the  most  versatile  and  advanced  plate 
processor  on  the  market,  available  in  two  newspaper  models. 

THE  WESTERN  UTHOCOATER,  an  economical  roller  coater  which  is 
ideal  for  any  plateroom  operation. 

THE  PLATE  PUNCH,  a  small  punch  used  as  auxiliary  equipment  in  many 
plants  and  as  primary  equipment  in  smaller  operations. 

Whatever  your  needs  in  plateroom  equipment.  Western  can  assist  you  in 
the  selection  and  provide  you  with  the  right  choice. 

For  your  FREE  Package  of  Information  on 
Plateroom  Conversion  fill  out  and  mail  this  coupon  to 
Western  Litho  Plate,  3433  Tree  Court  Industrial  Blvd., 

St.  Louis,  Mo.  63 1 22  —  Atten;  Don  Holmes 
or  Phone  Toll  Free  800-325-3310 


Newsbriefs 


Booth  Nev^spapers  Inc.  said  that  follouiii}>  the  expiration  of 
its  tender  offer  for  ComCorp  Inc.,  a  suburban  Cleveland 
weekly  new  spaper  group,  on  May  10,  it  now  ow  ns  more  than 
989f  of  the  company  stock.  Booth  acquired  65%  of  ComCorp 
for  $3.4  million  from  its  principal  owners  in  April,  and  then 
made  a  tender  offer  for  the  remaining  stock  at  $7.50  a  share, 
for  about  $1.8  million. 

*  9k 

In  the  May  15  issue,  Ediiok  &  Pi  bi.ishkk  told  of  a  North 
Carolina-based  supermarket  chain  Food  World's  attempts  to 
get  camera-ready  ad  copy  discounts  from  newspapers  and 
listed  reasons  why  the  food  chain  felt  they  should  be  offered. 
Listed  below  are  a  sampling  of  the  reasons  some  of  the 
newspapers  gave  Foixl  World  for  not  offering  camera-ready 
discounts; 

1.  Advertisers  are  buying  circulation,  not  space. 

2.  Advertisers  are  offered  the  advantage  of  a  volume  dis¬ 
count  method. 

3.  Advertisers  benefit  by  supplying  camera  ready  copy 
because  they  have  more  control  over  the  ads. 

4.  The  fact  that  many  advertisers  are  now  supplying  cam¬ 
era  ready  copy  means  the  newspaper  can  maintain  a  low  rate 
structure. 

5.  Basic  costs  continue  to  increase  for  newspapers,  there¬ 
fore,  no  rate  reduction  can  be  considered. 

Jk  *  * 

Starting  salaries  fur  reporters  and  photographers  at  the 
National  Enquirer  have  been  raised  to  $30,(KK),  the  highest 
ever,  and  can  go  as  high  as  $38.tKX). 

The  new  salary  scale,  effective  May  24.  1976,  is  a  ■’break¬ 
through”  in  print  journalism,  said  Enquirer  editor  lain  Cal- 
der. 

Jk  ♦  * 

A  business  weekly  for  Maine  will  start  publishing  May  24 
with  a  guaranteed  fust  year  circulation  of  5.(XH).  both  paid 
and  free.  Monday,  as  the  paper  is  called,  is  published  by  the 
Monday  C'orp.,  a  new  company,  headed  by  Campbell  B. 
Niven,  publisher  of  the  Bnin.wxick  (Me.)  linu'-s  Record  and 
president  of  the  Maine  Daily  Newspaper  Publishers  Associa¬ 
tion.  F'ditor  is  Bruce  Ellison,  former  business  and  financial 
editor  of  the  Cleveland  Plain  Dealer.  Richard  A.  Rack,  pre¬ 
viously  with  BBDO  and  J.  Walter  Thompson,  is  vicepresi¬ 
dent  and  ad  director.  The  paper  operates  from  editorial  and 
production  space  in  the  Brunswick  Times  Record  building, 
although  financially  and  legally  separate. 

*  *  * 

A  30-year  old  investigative  reporter  for  the  Sprinfifleld 
(Mass.)  Union  and  Sunday  Repnhiu  an,  died  of  an  apparent 
suicide  on  May  17. 

Jim  Shanks,  who  had  been  with  the  Springfield  papers  for 
seven  years,  was  found  in  his  apartment  by  a  co-worker. 
Cause  of  death,  according  to  the  medical  examiner  and 
police,  was  from  a  self-inflicted  gun  shot  wound. 

Shanks  had  been  scheduled  to  testify  before  the  Alcoholic 
Beverage  Control  Commission  in  Boston  the  following  day 
concerning  a  story  he  had  done  about  an  alleged  conflict  of 
interest  of  an  ABC  inspector. 

A  spokesman  for  the  Springfield  papers  said  Shanks 
bought  the  gun  about  three  months  ago  after  his  apartment 
had  been  burglarized  three  times.  He  left  a  suicide  note  and 
although  police  would  not  reveal  the  contents,  they  had  ruled 
out  foul  play. 

Survivors  ask  that  any  memorial  contributions  be  sent  to 
the  Reporter's  Committee  for  Freedom  of  the  Press,  1750 
Pennsylvania  Ave.,  N.W.,  Washington,  D.C. 


EDITOR  &  PUBLISHER  for  May  22,  1976 


The  market  book  on  the  left  and  The  Patriot-News’  retail 


shopping  guide,  on  the  right,  are  available,  upon  request,  to 


all  advertisers. 


Three  new  market  booklets  point  up  the  strength 
of  Harrisburg  and  the  Central  Pennsylvania  Mar¬ 
ket  and  point  out  how  this  key  marketing  sector 
survived  the  1975  recession  with  hardly  a 
scratch. 

You’ll  find  up-to-date  information  on  employ¬ 
ment,  population,  demographics,  income,  real 
estate,  colleges,  recreation,  highways,  tourism, 
grocery  and  drug  data,  employers  and  market 
definitions  in  the  book  on  the  left.  The  retail 
shopping  guide,  which  has  been  printed  as  an 
Insert  to  the  market  booklet,  offers  sales  data 
and  a  complete  breakdown  of  all  shopping  cen¬ 
ters  and  stores. 

Another  valuable  marketing  tool,  a  look  at  the 
New  Division  3  Central  Pennsylvania  liquor  mar¬ 
ket,  is  also  available  to  advertisers. 

All  three  books  rolled  off  the  presses  last 
month. 


For  your  copies . 

write  to  Ernest  P.  Reed 

advertising  director 
The  Patriot-News  Co. 
P.O.  Box  2265 
Harrisburg,  PA  17105 
Phone  (717)  255-8202 
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stone  Market” 
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Area  Market:  retail 
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3rd  Largest  Liquor 
Market” 
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A  recurring  theme 

The  key  word  at  the  International  Newspaper  Promotion 
Association  meeting  this  week  was  “marketing,”  as  E&P 
reports  in  this  issue.  Marketing  circulation  to  gain  readers, 
marketing  news  content  to  gain  reader  trust  and  loyalty, 
marketing  advertising  to  provide  the  revenue  to  sustain  a 
free  press. 

It  was  put  in  perspective  by  Peter  White  of  the  London 
(Ont.)  tree  Press:  “  I  he  departments  of  a  newspaper  have  different 
functions  but  all  must  have  the  same  objectives.” 

As  H&P  said  editorially  last  week,  the  interdependence,  coordina¬ 
tion  and  cooperation  of  all  newspaper  departments  is  a  “must.” 

One  of  INFA's  programs  over  the  years  has  been  selling  the  “total 
newspaper.”  That  also  means  a  total  effort  by  everyone  on  the  stalf 
for  a  common  purpose. 

Advertising  ‘investment’ 

A  story  in  last  week’s  issue  quoted  an  advertising  director 
of  a  supermarket  chain  as  saying  “our  ads  are  bought,  not 
sold.” 

Not  too  long  ago  an  E&P  editorial  said  retail  advertisers 
“spend  six  times  more  in  newspapers  than  they  do  in  radio, 
six  times  more  in  newspapers  than  in  television,  and  almost 
three  times  as  much  money  in  newspapers  than  they  invest 
in  all  other  media  combined.” 

A  reader  called  us  to  task  for  this  terminology  saying 
“newspaper  advertising  is  an  investment.  If  advertisers  cxiuld 
find  a  better  place  to  invest  their  dollars  than  newspapers,  they 
would.  It's  the  best  place  they've  ever  found.  Money  is  spent  in 
other  media.” 

It  is  not  a  bad  lesson  in  semantics  and  newspaper  admen 
would  do  well  to  promote  the  idea  that  placing  advertising- 
money  in  newspapers  is  invested  not  spent. 


The  Firestone  decision 

On  March  2  the  United  States  Supreme  Court  refused  to 
automatically  extend  the  New  York  Times  v.  Sullivan  (1964) 
privilege  in  libel  cases  to  all  reports  of  judicial  proceedings. 
The  court  found  Time  magazine  exceeded  First  Amendment 
bounds  when  it  erroneously  reported  that  Mary  Alice  Fire¬ 
stone  ai  d  Russell  A.  Firestone  were  divorced  on  grounds  of 
extreme  cruelty  and  adultery. 

The  ruling  threw  into  debate  the  definition  of  a  “public 
person”  and  opened  vast  new  opportunities  for  libel  actions 
against  newspapers. 

The  Florida  Supreme  Court  has  now  ordered  a  new  trial  in 
the  Firestone  case.  It  said  the  U.S.  Supreme  Court  “left 
undecided  the  question  of  whether  or  not  Time,  Inc.,  was  at 
fault  in  the  matter.” 

The  result  of  the  new  trial  may  take  the  sting  out  of  the 
U.S.  court  decision.  But  don’t  count  on  it. 
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Confronting 

the  issues 

By  Gov.  Patrick  J.  Lucey 

The  rights  of  the  press  under  our 
Constitution  also  bring  responsibilities. 
The  responsibility  of  the  press  is  to  bring 
government,  its  officials  and  the  people 
themselves  to  confront  the  issues. 

Some  publications — most  notably  the 
New  York  Times  and  Washington 
Post — have  devoted  time  and  effort  to 
comparing  candidates'  positions  on  vari¬ 
ous  national  and  international  issues. 
The  Times  even  outlined,  in  an  impres¬ 
sive  series  of  editorials,  its  views  of  what 
the  issues  in  this  election  should  include. 

But  as  commendable  as  that  was, 
neither  the  Times  nor  any  other  paper 
has,  to  my  knowledge,  succeeded  in  pre¬ 
senting  the  national  presidential  issues  in 
a  comprehensive  and  understandable 
way  which  not  only  would  elicit  candi¬ 
date  response,  but  also  engender  public 
interest. 

The  League  of  Women  Voters  attemp¬ 
ted  to  coordinate  a  national  forum  on  the 
issues,  but  that  was  all  but  ignored  by  the 
press  and  ill-covered  even  as  a  spot  news 
event. 

True,  the  press  has  complained  about 
the  candidates  failure  to  address  the  is¬ 
sues.  But  one  look  at  campaign  coverage 
leads  one  to  the  inescapable  conclusion 
that  the  press — for  the  most  part — also 
has  avoided  substance,  concentrating  on 
reporting  campaign  rumors,  tactics,  im¬ 
pressions  and  media  events. 

Clearly,  at  least  part  of  the  blame  falls 
on  the  candidate.  But  the  fact  is  that  the 
candidates  neither  have  the  awareness 
nor  the  inclination  to  identify  or  address 
the  issues  in  a  comprehensive  manner. 
Candidates  are  inclined  to  emphasize 
their  strengths,  minimize  their  weak¬ 
nesses,  highlight  their  interests,  offer 
some  promises  and  ignore  the  rest.  In 
addition,  the  candidates  and  their  staffs 
are  forced  by  our  antiquated  system  of 
primaries  and  the  practicalities  of  power 
block  politics  to  emphasize  tactics  at  the 
expense  of  substance. 

The  result  is  that  issues  are  treated 
superficially  and  in  a  most  political  con¬ 
text.  They  are  the  subject  of  hyper¬ 
bolized  press  releases  that  are  often  tied 
to  the  trappings  of  the  campaign  or  the 
circus  atmosphere  of  a  campaign  happen¬ 
ing. 

And  it  is  no  surprise,  because  the  de¬ 
vices  of  the  press  release  and  the  media 
event  have  been  used  astutely  not  only 
by  the  aspiring  candidate  but  also  by  the 
entrenched  office-holder.  A  docile  press 
often  cooperates  and  the  consequence  is 
that  the  news  channels  often  are  clogged 

(Excerpts  from  a  speech  Gov.  Lucey 
gave  to  the  Wisconsin  Newspaper  Associa¬ 
tion,  May  14.) 
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NEWSPAPER  READER — He  sits  there,  the  bronze  figure,  perusing  his  eternal 
newspaper.  If  passers  by  want  to  read  over  his  shoulder  they  too  can  read  "All 
the  news  that's  fit  to  print"  from  the  March  22,  1974  New  York  Times. 

Settled  on  a  bench  outside  of  Borough  Hall  in  Princeton,  N.J.,  the  "News¬ 
paper  Reader"  is  the  work  of  local  sculptor  J.  Seward  Johnson  Jr.  Since  its  arrival 
in  March  1975,  he  hasn't  even  touched  the  other  paper  on  the  bench  beside 
him,  whose  August  9,  1974  heading  reads:  "Nixon  Resigns." 

Both  the  paper  in  his  hand  and  the  one  on  the  bench  were  cast  from  printing 
mats  with  special  process  developed  at  the  Johnson  Atelier  and  Technical 
Institute  of  Sculpture  near  Princeton  which  made  it  possible  to  read  each  word 
on  the  bronze  pages. 

Johnson  did  the  work  at  the  height  of  the  Watergate  scandal  and  had 
completed  the  metalwork  on  the  sculpture,  including  the  March  22  paper, 
before  the  Nixon  resignation.  "When  that  news  broke  I  felt  I  had  to  add  the 
historic  touch,"  says  the  artist. 


with  trivia,  rhetoric  and  self-serving 
comments  from  politicians  and  special 
interests  attempting  to  influence  the 
politicians. 

But  it  is  not  too  late  in  this  presidential 
campaign,  for  the  national  media,  and  for 
you,  to  take  a  look  at  the  issues — an  in¬ 
dependent,  intelligent  look  that  only  the 
media,  and  especially  the  print  media, 
can  provide. 

There  is  a  staggering  agenda  of  impor¬ 
tant  issues — rising  health  care  costs, 
transportation,  land  use,  education.  It  is 
up  to  you  to  ask  the  questions  the  candi¬ 
dates  dare  not  or  do  not  ask.  If  there  is  a 
record,  examine  it.  If  there  have  been 
promises,  remember  them.  If  there  is 


evasion,  report  it.  If  there  is  hypocricy, 
expose  it.  The  responsibility  is  yours  as  a 
free  press. 

But  whatever  course  you  choose  to 
take,  whatever  reforms  you  follow,  rec¬ 
ognize  that  the  responsibility  for 
improvement  is  yours  and  yours  alone.  1 
cannot,  1  should  not,  dictate  the  content 
or  the  message  of  a  free  and  open  press, 
nor  should  any  public  official  in  our  free 
society. 

But  as  things  stand  today,  news  wires 
many  times  do  not  contain  news,  but 
rather  the  rhetoric  of  campaign  agents 
and  others  who  are  the  most  clever,  the 
most  vocal,  the  most  self-serving  and 
most  superficial. 
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A  recurring  theme 

The  key  word  at  the  International  Newspaper  Promotion 
Association  meeting  this  week  was  “marketing,”  as  E&P 
reports  in  this  issue.  Marketing  circulation  to  gain  readers, 
marketing  news  content  to  gain  reader  trust  and  loyalty, 
marketing  advertising  to  provide  the  revenue  to  sustain  a 
free  press. 

It  was  put  in  perspective  by  Peter  White  of  the  London 
(Ont.)  tree  Press:  “The  departments  of  a  newspaper  have  different 
functions  but  all  must  have  the  same  objectives." 

As  E&P  said  editorially  last  week,  the  interdependence,  coordina¬ 
tion  and  cooperation  of  all  newspaper  departments  is  a  “must." 

One  of  INPA's  programs  over  the  years  has  been  selling  the  “total 
newspaper."  That  also  means  a  total  effort  by  everyone  on  the  staff 
for  a  common  purpose. 

Advertising  ‘investment’ 

A  story  in  last  week’s  issue  quoted  an  advertising  director 
of  a  supermarket  chain  as  saying  “our  ads  are  bought,  not 
sold.” 

Not  too  long  ago  an  E&P  editorial  said  retail  advertisers 
“spend  six  times  more  in  newspapers  than  they  do  in  radio, 
six  times  more  in  newspapers  than  in  television,  and  almost 
three  times  as  much  money  in  newspapers  than  they  invest 
in  all  other  media  combined.” 

A  reader  called  us  to  task  for  this  terminology  saying 
“newspaper  advertising  is  an  investment.  If  advertisers  could 
find  a  better  place  to  invest  their  dollars  than  newspapers,  they 
would.  It's  the  best  place  they’ve  ever  found.  Money  is  spent  in 
other  media.” 

It  is  not  a  bad  lesson  in  semantics  and  newspaper  admen 
would  do  well  to  promote  the  idea  that  placing  advertising 
money  in  newspapers  is  invested  not  spent. 


The  Firestone  decision 

On  March  2  the  United  States  Supreme  Court  refused  to 
automatically  extend  the  New  York  Times  v.  Sullivan  (1964) 
privilege  in  libel  cases  to  all  reports  of  judicial  proceedings. 
The  court  found  Time  magazine  exceeded  First  Amendment 
bounds  when  it  erroneously  reported  that  Mary  Alice  Fire¬ 
stone  ai  d  Russell  A.  Firestone  were  divorced  on  grounds  of 
extreme  cruelty  and  adultery. 

The  ruling  threw  into  debate  the  definition  of  a  “public 
person”  and  opened  vast  new  opportunities  for  libel  actions 
against  newspapers. 

The  Florida  Supreme  Court  has  now  ordered  a  new  trial  in 
the  Firestone  case.  It  said  the  U.S.  Supreme  Court  “left 
undecided  the  question  of  whether  or  not  Time,  Inc.,  was  at 
fault  in  the  matter.” 

The  result  of  the  new  trial  may  take  the  sting  out  of  the 
U.S.  court  decision.  But  don’t  count  on  it. 
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NEWSPAPER  READER — He  sits  there,  the  bronze  figure,  perusing  his  eternal 
newspaper.  If  passers  by  want  to  read  over  his  shoulder  they  too  can  read  "All 
the  news  that's  fit  to  print"  from  the  March  22,  1974  New  York  Times. 

Settled  on  a  bench  outside  of  Borough  Hall  in  Princeton,  N.J.,  the  "News¬ 
paper  Readet"  is  the  work  of  local  sculptor  J.  Seward  Johnson  Jr.  Since  its  arrival 
in  March  1975,  he  hasn't  even  touched  the  other  paper  on  the  bench  beside 
him,  whose  August  9,  1974  heading  reads:  "Nixon  Resigns." 

Both  the  paper  in  his  hand  and  the  one  on  the  bench  were  cast  from  printing 
mats  with  special  process  developed  at  the  Johnson  Atelier  and  Technical 
Institute  of  Sculpture  near  Princeton  which  made  it  possible  to  read  each  word 
on  the  bronze  pages. 

Johnson  did  the  work  at  the  height  of  the  Watergate  scandal  and  had 
completed  the  metalwork  on  the  sculpture,  including  the  March  22  paper, 
before  the  Nixon  resignation.  "When  that  news  broke  I  felt  I  had  to  add  the 
historic  touch,"  says  the  artist. 


Confronting 

the  issues 

By  Gov.  Patrick  J.  Lucey 

The  rights  of  the  press  under  our 
Constitution  also  bring  responsibilities. 
The  responsibility  of  the  press  is  to  bring 
government,  its  officials  and  the  people 
themselves  to  confront  the  issues. 

Some  publications — most  notably  the 
New  York  Times  and  Washington 
Post — have  devoted  time  and  effort  to 
comparing  candidates'  positions  on  vari¬ 
ous  national  and  international  issues. 
The  Times  even  outlined,  in  an  impres¬ 
sive  series  of  editorials,  its  views  of  what 
the  issues  in  this  election  should  include. 

But  as  commendable  as  that  was, 
neither  the  Times  nor  any  other  paper 
has,  to  my  knowledge,  succeeded  in  pre¬ 
senting  the  national  presidential  issues  in 
a  comprehensive  and  understandable 
way  which  not  only  would  elicit  candi¬ 
date  response,  but  also  engender  public 
interest. 

The  League  of  Women  Voters  attemp¬ 
ted  to  coordinate  a  national  forum  on  the 
issues,  but  that  was  all  but  ignored  by  the 
press  and  ill-covered  even  as  a  spot  news 
event. 

True,  the  press  has  complained  about 
the  candidates  failure  to  address  the  is¬ 
sues.  But  one  look  at  campaign  coverage 
leads  one  to  the  inescapable  conclusion 
that  the  press — for  the  most  part — also 
has  avoided  substance,  concentrating  on 
reporting  campaign  rumors,  tactics,  im¬ 
pressions  and  media  events. 

Clearly,  at  least  part  of  the  blame  falls 
on  the  candidate.  But  the  fact  is  that  the 
candidates  neither  have  the  awareness 
nor  the  inclination  to  identify  or  address 
the  issues  in  a  comprehensive  manner. 
Candidates  are  inclined  to  emphasize 
their  strengths,  minimize  their  weak¬ 
nesses,  highlight  their  interests,  offer 
some  promises  and  ignore  the  rest.  In 
addition,  the  candidates  and  their  staffs 
are  forced  by  our  antiquated  system  of 
primaries  and  the  practicalities  of  power 
block  politics  to  emphasize  tactics  at  the 
expense  of  substance. 

The  result  is  that  issues  are  treated 
superficially  and  in  a  most  political  con¬ 
text.  They  are  the  subject  of  hyper¬ 
bolized  press  releases  that  are  often  tied 
to  the  trappings  of  the  campaign  or  the 
circus  atmosphere  of  a  campaign  happen¬ 
ing. 

And  it  is  no  surprise,  because  the  de¬ 
vices  of  the  press  release  and  the  media 
event  have  been  used  astutely  not  only 
by  the  aspiring  candidate  but  also  by  the 
entrenched  office-holder.  A  docile  press 
often  cooperates  and  the  consequence  is 
that  the  news  channels  often  are  clogged 

(Excerpts  from  a  speech  Gov.  Lucey 
gave  to  the  Wisconsin  Newspaper  Associa¬ 
tion,  May  14.) 
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with  trivia,  rhetoric  and  self-serving 
comments  from  politicians  and  special 
interests  attempting  to  influence  the 
politicians. 

But  it  is  not  too  late  in  this  presidential 
campaign,  for  the  national  media,  and  for 
you,  to  take  a  look  at  the  issues — an  in¬ 
dependent,  intelligent  look  that  only  the 
media,  and  especially  the  print  media, 
can  provide. 

There  is  a  staggering  agenda  of  impor¬ 
tant  issues — rising  health  care  costs, 
transportation,  land  use,  education.  It  is 
up  to  you  to  ask  the  questions  the  candi¬ 
dates  dare  not  or  do  not  ask.  If  there  is  a 
record,  examine  it.  If  there  have  been 
promises,  remember  them.  If  there  is 


evasion,  report  it.  If  there  is  hypocricy, 
expose  it.  The  responsibility  is  yours  as  a 
free  press. 

But  whatever  course  you  choose  to 
take,  whatever  reforms  you  follow,  rec¬ 
ognize  that  the  responsibility  for 
improvement  is  yours  and  yours  alone.  1 
cannot,  1  should  not,  dictate  the  content 
or  the  message  of  a  free  and  open  press, 
nor  should  any  public  official  in  our  free 
society. 

But  as  things  stand  today,  news  wires 
many  times  do  not  contain  news,  but 
rather  the  rhetoric  of  campaign  agents 
and  others  who  are  the  most  clever,  the 
most  vocal,  the  most  self-serving  and 
most  superficial. 
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In  the  beginning,  seven  years  of  a  free  press 
was  all  the  government  could  stand. 


In  1791,  one  of  the  great  documents  of 
history  was  written.  The  American  people 
got  their  Bill  of  Rights.  For  the  first  time 
a  man  was  legally  free  to  express  himself 
openly,  without  fear  of  punishment.  This 
was  the  ultimate  freedom.  A  freedom  so 
rich,  so  potent,  it  frightened  many  people. 
People  who  viewed  it  as  a  lethal  tool 
certain  to  be  misused  in  the  rough  hands 
of  brawling,  free-wheelingearly  Americans. 

This  fear  of  our  first  freedom  was  so 
great  that  in  1798  a  new  law  was  passed. 

A  law  that  would  blunt  the  tool  and 
render  it  useless.  It  was  called  the  Alien 
and  Sedition  Act. 

The  Sedition  Act  declared:  Any 
person  writing,  printing,  uttering  or 
publishing . . .  any  false,  scandalous  or 
malicious  writing  against  the  government 
of  the  United  States,  or  either  house  of 
Congress ...  or  the  President . . .  shall  be 


punished  by  a  fine  not  exceeding  two 
thousand  dollars  and  by  imprisonment 
not  exceeding  two  years. 

This  law  was  passed  primarily  to 
muffle  the  voices  of  some  newspaper 
editors  who  were  criticizing  certain 
politicians  of  the  time. 

And  it  raises  this  question;  Does  a 
citizen,  or  a  newspaper  in  its  editorials, 
have  the  right  to  freely  criticize  a  govern¬ 
ment  and  its  administration? 

At  Knight-Ridder  Newspapers,  we 
believe  that  a  free  people  have  the  right 
to  choose  among  varying  points  of  view. 
To  perpetuate  this  right,  we  constantly 
work  to  present,  as  accurately  and  fairly 
as  possible,  the  most  representative 
viewpoints  in  any  given  community.  We 
believe  that  each  one  of  our  newspapers 
should  be  free  to  choose  its  own  way  to 
serve  its  own  community. 


The  Sedition  Act  of  1798  lasted  two 
years.  Its  coming  and  going  seems  to  say 
one  thing— free  people  want  free  speech. 
But  to  maintain  this  freedom  in  this 
country  we  must  be  vigilant.  Unfortunately, 
over  half  the  world  today  operates  under 
the  prohibitions  of  our  rejected  and 
repealed  Sedition  Act  rather  than  under 
freedom  of  speech  and  a  free  press. 

Let’s  hope  this  doesn’t  happen 
here.  Again! 


PhiliKklphij  Inquirer  •  Philjtkiphiu  l>ail>  News  • 
l>;troii  f  ree  Press  •  Miami  HerakJ  •  Si  Paul  Uispaich  • 

Si  Paul  PK>neer  Press  •  ClwrlDiie  Observer  • 

CharWiue  News  •  San  Ji»se  Mercury  •  San  Jtise  News  • 

Wichita  bagk  •  Wichita  Beaum  *  Akron  Beaa)n  journal  * 

Long  Beach  Press-Telegram  •  Long  Beach  Independent  • 
Lemnglon  Herald  •  l^xington  Leader  • 

Gary  Post-Tribune  •  Duluth  News-Tribune  • 

Duluth  Herald  •  Mau>n  Telegraph  •  Maum  News  • 

G.»lumbus  Lnquirer  •  Columbus  Ledger  •  Pasadena  Star-News  • 
Tallahassee  Democrat  *  Grand  Lorks  Herald  • 

Journal  of  Commcia*  and  CiMniiwrcial  •  Bradenton  Herald  • 
Boulder  Daily  Camera  *  Aberdeen  American  News  • 

Boca  Kalon  News  •  Nilcs  Daily  Star 
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FBI  drags  Nashville 
publisher  into  fray 


The  publisher  of  the  Nashville  Tennes¬ 
sean  and  a  copy  editor  for  the  newspaper 
found  themselves  at  odds  with  the  Fed¬ 
eral  Bureau  of  Investigation  this  week. 

Following  dismissal  of  Tennessean 
copy  editor  Jacque  Srouji  on  May  5  for 
an  alleged  “special  relationship”  with 
the  FBI.  publisher  .lohn  Seigenthaler  was 
made  the  target  of  an  FBI  report  that  he 
was  “not  entirely  pure.*' 

“It  was  shocking  to  me  to  learn  that  on 
last  Thursday  while  I  was  in  the  Justice 
Department  building  in  Washington  tiling 
a  complaint  against  the  FBI.  the  deputy 
assistant  director  of  that  agency.  Mr. 
Homer  Boynston  was  leaking  to  news 
sources  information  that  I  was  not  a  de¬ 
cent  member  of  society."  Seigenthaler 
said  in  a  May  IX  press  statement. 

“I  plan  to  tile  today  the  strongest  pos¬ 
sible  complaint  against  Mr.  Boynton 
with  Mr.  Michael  .Shaheen.  counsel  for 
the  Office  of  Professional  Responsibility 
for  the  Department  of  Justice.  I  will  ex¬ 
pect  Mr.  .Shaheen  to  report  Mr.  Boyn¬ 
ton's  activities  to  both  the  Attorney 
General  and  FBI  Director  Kelley. 

.Seigenthaler  criticized 

“The  circumstances  surrounding  this 
outrageous  conduct  are  of  grave  concern 
to  me.  I  am  aware  that  during  a  period  of 
several  days  ago.  when  I  was  publicly 
quoted  as  criticizing  FBI  actions  in  its 
relationship  with  a  former  member  of 
this  newspaper’s  staff,  there  was  an  ex¬ 
change  of  communication  between  FBI 
offices  in  Washington  and  Tennessee  in 
which  my  personal  character  was  de¬ 
meaned.  and  the  past  political  interests 
of  other  Tennessean  staff  members  were 
mentioned. 

“I  hope  to  meet  Mr.  Boynton  face-to- 
face  for  an  explanation  of  his  conduct." 

Homer  Boynton  has  said  that  Seigen¬ 
thaler  and  the  Tennessean  were  them¬ 
selves  “not  entirely  pure."  that  “there's 
a  lot  more  there  and  it's  not  all  anti- 
FBI." 

Seigenthaler.  who  was  once  on  the 
staff  of  Attorney  General  Robert  F. 
Kennedy,  told  newsmen  in  an  interview 
May  IX  that  a  former  staffer  of  his  told 
him  confidentially  that  the  FBI  believed 
he  had  a  “diabolical"  mind  and  was  in¬ 
volved  with  a  criminal  syndicate  in 
Nashville. 

The  Nashville  sheriff.  Lafayette 


Thomas,  is  being  investigated  by  a  Fed¬ 
eral  grand  jury.  It  has  been  reported  that 
Thomas  and  Seigenthaler  have  been 
lifelong  friends. 

The  .''2-year-old  .Srouji  was  dismissed 
by  .Seigenthaler.  because,  as  he  put  it 
to  Editor  &  Pubi  ishfr: 

"I  decided  to  separate  her  from  the 
newspaper  primarily  because  I  was  con¬ 
vinced  that  representatives  of  the  FBI 
had  asked  her  questions  about  at  least 
two  members  of  the  staff." 

It  was  later  reported  that  the  staffers 
were  columnist  Dolph  Honicker.  a  critic 
of  nuclear  power,  and  Jerry  Hornsby,  a 
copy  editor,  who  until  recently  was  a 
member  of  the  Socialist  Party.  U.S.A. 

Srouji  defends  herself 

Srouji.  in  a  press  conference  May  IX. 
denied  she  has  ever  provided  the  FBI 
with  information  about  the  Tennessean 
or  members  of  its  staff.  She  read  a  state¬ 
ment.  accompanied  by  her  lawyer.  R. 
William  .Steltemeier.  in  which  she  said 
that  her  only  discussion  of  Hornsby  with 
the  FBI  came  at  a  luncheon  with  a 
bureau  agent  in  the  fall  of  I975.  She  said 
that  Hornsby  told  her  previously  that  he 
had  been  questioned  “extensively"  by 
the  FBI  about  his  political  connections, 
and  that  she  “teased"  the  FBI  about 
whether  he  was  the  subject  of  an  official 
investigation. 

“The  agent  laughed,  shook  his  head 
and  replied  that  Hornsby  had  ‘walked  in 
off  the  street  to  see  us  ...  I  consider  the 
conversation  incidental.  This  is  the  ex¬ 
tent  of  any  and  all  conversations  with  the 
FBI  regarding  the  Tennessean  or  any  of 
its  staff,"  said  .Srouji. 

Some  stories  in  the  past  week  have 
referred  to  the  dismissed  newswoman  as 
an  FBI  informant.  But.  said  Mrs.  Srouji: 

"The  FBI  has  never  paid  me  anything 
for  any  information." 

She  has  told  newsmen  that  while  work¬ 
ing  as  a  reporter  for  the  Nashville  Banner 
in  the  I960's.  the  FBI  paid  her  air  fare  to 
Michigan  to  attend  a  conference  for  Stu¬ 
dents  for  a  Democratic  Society.  When 
she  worked  for  the  Banner,  her  maiden 
name  was  Jacque  Stubbel.  Kenneth  FI. 
Morrell,  editorial  director  of  the  Banner, 
told  E&P  that  he  has  “no  personal 
knowledge  of  anything  that  was  turned 
over  to  the  FBI.  But  I  personally  do  not 
know  what  she  did." 


EsP 

Every  Saturday  since  1884 


Srouji  has  acknowledged  that  when 
she  worked  for  the  Banner  (July  27.1964 
until  April  2X.  196X)  that  she  turned  over 
material  she  gathered  covering  civil 
rights  and  student  protests  to  the  FBI. 
and  she  said  this  was  done  at  the  request 
of  the  late  James  Stahiman.  then  Banner 
publisher.  Stahiman  sold  the  paper  to 
Gannett  in  1972.  and  he  died  May  I, 
1976.  Charles  Moss,  who  was  executive 
editor  of  the  Banner  during  the  period 
Srouji  allegedly  passed  notes  to  the  FBI 
at  Stahiman* s  request,  died  three  years 
ago. 

Srouji  has  been  on  the  staff  of  the  Ten¬ 
nessean  since  last  .September,  but  had 
worked  in  writing  and  editing  for  the 
paper  part-time  and  full-time  in  previous 
years. 

Silkwond  documents 

Her  role  relating  to  the  FBI  came  up 
when  it  was  questioned  by  the  House 
Small  Business  Committee's  .Subcom¬ 
mittee  on  Energy  and  Environment.  .She 
testified  April  26  she  had  been  given  ac¬ 
cess  to  almost  1 .000  pages  of  documents 
from  the  bureau’s  inquiry  into  Karen 
Silkwood.  an  Oklahoma  plutonium 
worker,  who  was  killed  while  driving  to 
an  interview  with  a  New  York  Times  re¬ 
porter  David  Burnham. 

A  chapter  on  Srouji's  findings  regard¬ 
ing  Silkwood  are  to  appear  in  a  book 
Critical  Mass,  published  soon  by  Aurora 
Publishing  Co.,  headed  by  Dominick 
Del.orenzo.  DeLorenzo  asked  Srouji  to 
write  the  book,  he  said,  after  he  read 
stories  on  nuclear  energy  she  had  written 
for  a  Nashville  magazine. 

She  reportedly  called  on  FBI  agent 
Larry  Olsen,  stationed  in  Nashville  when 
Srouji  worked  for  the  Banner,  and  it  was 
through  Olsen  that  the  .Silkwood  material 
was  obtained. 

Olsen  is  reportedly  under  investigation 
by  the  FBI  in  connection  with  the  docu¬ 
ments  on  nuclear  power  obtained  by 
Srouji. 

To  counter  talk  that  she  cotdd  be  a 
double  agent  for  the  .Soviet  Union.  Srouji 
said  that  she  needed  to  meet  with  Sergei 
F.  Zaitsev  of  the  Soviet  Flmbassy  in 
Washington.  D.C.,  in  gathering  material 
for  her  book.  He  helped  her  with  “tech¬ 
nical"  aspects  of  her  book.  Zaitsev,  she 
said,  had  been  introduced  to  her  as  a 
nuclear  physicist.  Since  then,  Zaitsev 
has  been  identified  as  a  colonel  in  the 
K.G.B. 

F'&P  questioned  Srouji  on  the  tele¬ 
phone  Monday  after  she  was  away  for  a 
week.  Srouji  was  unavailable  because 
she  “didn't  want  to  carry  on  a  battle 
with  the  press.  .  .  .  People  believe  what 
they  read  in  the  papers  .  .  ." 
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‘Marketing’  is  key  word 
in  promoting  newspapers 


By  I.  William  Hill 

The  key- word  of  the  1976  convention 
of  the  International  Newspaper  Promo¬ 
tion  Association  at  the  Statler  Hilton  in 
Washington  this  week  (May  16-19)  was 
“marketing." 

Against  recurring  talk  of  declining  cir¬ 
culations  and  threats  to  freedom  of  the 
press,  speaker  after  speaker  emphasized 
the  necessity  of  marketing  circulation  to 
gain  readers,  marketing  news  content  to 
gain  reader  trust  and  loyalty,  and  market¬ 
ing  advertising  to  provide  the  revenue  to 
sustain  a  free  press. 

As  Peter  White,  assistant  to  the  pub¬ 
lisher  of  the  London  (Ont.)  Free  Press, 
put  it:  “The  departments  of  a  newspaper 
have  different  functions  but  all  must 
have  the  same  objective.” 

Featured  speakers  during  the  week  in¬ 
cluded  key-noter  Katharine  Graham, 
publisher  of  the  Washington  Post’, 
and — as  luncheon  speakers — Jerry  W. 
Friedheim,  general  manager  of  the 
American  Newspaper  Publishers  As¬ 
sociation;  John  W.  Warner,  adminis¬ 
trator  of  the  American  Revolution  Bicen¬ 
tennial;  and  James  G.  Bellows,  editor  of 
the  Washington  Star. 

It  was  Mrs.  Graham  who  reminded  the 
promotion  association  members  that  to¬ 
day,  instead  of  promotion  stimulating 
sales  of  newspapers,  events  have  been 
“enhancing  the  influence  and  image  of 
the  press."  At  the  same  time,  she  re¬ 
minded  her  audience  that  the  U.S. 
Chamber  of  Commerce  last  year  rated 
the  private  economic  system  as  the  most 
important  value  of  the  next  10  years, 
with  Freedom  of  the  Press  being  rated  as 
the  least  necessary. 

Warner,  awarded  INPA  a  bicentennial 
plaque  for  its  bicentennial  promotion  in  a 
news  letter  edited  by  John  T.  Coan,  Jr. 
(Boston  Globe). 

ANPA  general  manager  Friedheim 
told  INPA  the  newspaper  business  has  a 
major  promoting  job  before  it — namely 
“a  responsible,  methodical,  concen¬ 
trated  day-by-day  effort  to  let  the  citizen 
consumer  know  that  newspapers  serve 
him  personally  and  are  an  integral  part  of 
his  own  personal  freedom." 

Friedheim  saw  in  the  bicentennial  a 
“special  opportunity  to  carry  to  the 
people  reminders  about  the  evolution 
and  importance  of  a  free  press.” 

Star  editor  Bellows,  though  admitting 
his  newspaper  is  not  yet  in  the  black, 
declared  that  “it  has  a  leg  up”  on  the 
problem. 

Bellows  attributed  the  Star's  financial 
plight  to  not  having  kept  up  with  the 
market  place. 

“Our  need  has  been  to  get  in  closer 


touch  with  our  readers,"  he  said.  “Too 
often  district  reporters  concentrate  on 
government  news  and  skip  the  human 
news.  A  good  newspaper  should  be  a 
delight.  It  should  be  pleasing  enough  to 
be  acceptable  and  abrassive  enough  to 
do  some  good.” 

The  necessity  of  knowing  and  under¬ 
standing  one's  market  also  was  brought 
out  at  a  shoptalk  session  on  “circulation: 
the  vital  issue.” 

Ferguson  Rood,  advertising  director  of 
the  Atlanta  Journal  and  Constitution, 
counseled  promotion  directors  to  leave 
their  clipboards  at  the  office  and  spend 
one  day  a  week  going  door  to  door  to  find 
out  people  get  their  news  and  to  review 
newspaper  content  with  them. 

Frank  Shepherd,  executive  vice- 
president  of  the  Panax  Corporation,  con¬ 
tended  there  is  no  excuse  for  dropping 
circulations.  He  told  how  circulation 
promotion  programs  carried  out  by  car¬ 
riers  have  been  so  successful  on  Panax 
newspapers  that  promotion  budgets  have 
been  increased  from  39f  of  the  news¬ 
paper  budget  in  1975  to  5%  in  1976. 

William  G.  Merritt,  circulation  direc¬ 
tor  of  the  Washington  Star,  described 
how  he  gets  a  new  computer  printout 
every  six  months  on  his  subscribers,  thus 
enabling  route  managers  and  carrier  boys 
to  concentrate  sales  efforts  in  a  profita¬ 
ble  direction. 

“A  carrier  who  sells  subscriptions,  de¬ 
livers  the  newspaper  and  collects  the 
money  for  it  is  what  creates  stable  circu¬ 
lation.”  Merritt  said. 

He  told  INPA  that  one  of  the  greatest 
services  it  could  render  newspapers 
would  be  to  help  develop  training  for  cir¬ 
culation  departments.  He  cited  a  survey 
that  revealed  that  36%  of  district  man¬ 
agers  are  professional,  32%  are  disin¬ 
terested  and  33%  are  incompetent. 

The  greatest  circulation  promotion  he 
knows.  Merritt  said,  has  been  selling  a 
three  months  subscription  to  the  Star 
with  a  money-back  guarantee. 

“We've  been  using  it  for  about  12 
years,"  he  said.  “With  it,  we  sign  up 
150,000  subscriptions  a  year.”  In  answer 
to  a  question,  he  said  that  only  about  1 1 
subscribers  a  week  ask  for  their  money 
back. 

Workshop  sessions  were  constant, 
covering  reader  contests,  carrier  con¬ 
tests.  motivating  circulators,  recruiting 
and  training  of  carriers,  classified  promo¬ 
tion,  newspaper  research,  audio-visuals, 
presentation  systems  and  many  others. 

The  last  day  of  the  convention  was 
given  over  to  Editor  &  Publisher's 
awards,  presented  by  George  Wilt,  assis¬ 


tant  general  manager  and  promotion 
manager  for  E«&P. 

Other  business  included: 

Election  of  new  officers,  as  follows: 
John  Mauro,  Media  General,  Inc.,  presi¬ 
dent;  John  E.  Taylor,  Toronto  Star, 
president-elect;  James  E.  Pauloski,  In¬ 
dianapolis  Star  and  News,  first  vice- 
president;  and  Rikk  D.  Taylor,  the  (New 
Westminister  Columbian:  and  the  follow¬ 
ing  new  directors;  Paul  Flynn,  Gannett 
Newspapers,  Inc.;  John  Mennenga, 
Tampa  Tribune  and  Times;  Susanne  L. 
Steff,  Speidel  Newspapers,  Inc.;  and 
Milo  Sutton,  Dallas  Times-Herald. 

• 

Copley  promotes  4 

Promotions  of  four  executives  of  Cop¬ 
ley  Newspapers  were  announced  at  a 
special  meeting  May  13  of  the  Copley 
F^ess,  Inc.  board  of  directors. 

Dayton  G.  Southard  was  advanced 
from  assistant  treasurer  to  treasurer  of 
the  corporation.  He  continues  as 
corporation  secretary,  and  secretary  of 
the  senior  management  board  and  sec¬ 
retary  and  treasurer  of  the  James  S.  Cop¬ 
ley  Foundation. 

Robert  F.  Crouch  was  promoted  to 
controller  from  assistant  treasurer  and 
will  serve  on  the  senior  management 
board;  Harold  O.  Walker,  formerly  di¬ 
rector  of  corporate  planning,  was  named 
vicepresident  and  elected  to  the  senior 
management  board,  while  continuing  as 
a  director  of  Copley  International  Corp.; 
and  Roderick  F.  McLeod,  accounting 
coordinator,  will  have  additional  duties 
as  assistant  controller. 

• 

Corrections 

There  are  two  errors  in  the  report  on  a 
talk  given  by  W.  Paul  Casavant,  pub¬ 
lisher,  Biddeford-Saco  (Me.)  Journal 
(E&P,  May  8.  page  18).  Casavant  said 
the  program  is  funded  by  a  grant  from 
Maine  dailies  to  the  University  of  Maine 
and  the  State  Department  of  Education, 
and  not  by  a  grant  from  the  University 
and  the  State  Department  as  reported. 
Also,  private  schools  are  included  in  the 
program. 

% 

The  report  on  the  Washington  Post 
Co.'s  first  quarter  results  (E&P,  May  8, 
page  71)  was  misleading  if  readers  took 
the  headline,  “Newspaper  division  re¬ 
ports  losses"  to  mean  that  the  company 
operated  unprofitably.  All  financial 
information  in  the  story  was  as  reported 
by  the  Washington  Post  Co. 

*  ♦  * 

A  report  in  the  May  15  issue  of  Editor 
&  Publisher  on  page  48  stated  errone¬ 
ously  that  the  Atlanta  Journal  and  Con¬ 
stitution  are  owned  by  Cox  Broad¬ 
casting.  The  newspapers  are  part  of  Cox 
Enterprises  Inc.,  a  privately  held  corpo¬ 
ration. 
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Seal  on  arrest 
records  poses 
major  threat 


B|  ■TAIWAN-TANZANIA-T>V^!Vn^^RICEY  1 


Litigation  is  going  to  be  “a  way  of  life 
now"  for  newspapers,  reporters  and 
editors,  says  Jack  l.andaii.  a  trustee  of 
the  Reporters  Committee  for  Freedom  of 
the  Press. 

“Subpoenaes.  gag  orders  and  freedom 
of  information  cases  are  becoming  very 
prevalent."  l  andau  told  the  annual 
meeting  of  the  I.ouisiana-Mississippi  As¬ 
sociated  Press  Association  on  May  8  in 
New  Orleans. 

Landau,  who  is  with  the  Newhouse 
Newspapers,  told  the  editors  that  sec¬ 
recy  in  the  criminal  justice  process  was 
among  major  problems  facing  news¬ 
papers.  The  press  must  battle  attempts 
by  the  American  Civil  Liberties  Union 
and  other  groups  trying  to  seal  arrest  re¬ 
cords.  he  said. 

"It  is  going  to  be  impossible  to  investi¬ 
gate  the  behavior  of  the  police  if  you 
cannot  go  to  arrest  records."  he  said. 

"The  most  basic  power  of  government 
is  to  take  your  liberty  away."  he  said. 
"The  press  has  got  to  insist  that  the 
p<ilice  be  publicly  accountable  when  they 
exercise  that  power.  I  don't  think  you 
can  allow  the  police  to  arrest  people  and 
not  report  it." 

Landau  said  gag  orders  are  "getting 
worse."  He  detailed  three  types  of  gag 
orders:  Prohibit  reporters  from  publish¬ 
ing  information  they  obtain  in  a  court¬ 
room.  seal  off  courtrooms  and  not  allow 
newsmen  inside  and  forbid  anyone  in¬ 
volved  in  a  case — lawyers,  witnesses, 
the  jury — from  talking  to  newsmen. 

"We  can't  let  judges  tell  the  press 
what  it  is  to  tell  about  a  case."  I.andau 
said.  "The  First  Amendment  just  doesn't 
give  judges  the  right." 

Gag  orders  often  result  because  judges 
feel  defendants  cannot  get  fair  trials  if 
there  is  too  much  publicity,  but  Landau 
noted  that  Maurice  Stans  and  John  Con- 
nally  were  acquitted  in  highly  publicized 
cases. 

"Can  any  trial  judge  reasonably  say 
today  if  you  publish  a  story  tomorrow 
that  a  defendant  won't  get  a  fair  trial  a 
few  months  from  now?"  Landau  asked. 
“No.  he  can't." 

He  said  he  had  heard  of  no  judge,  pro¬ 
secutor  or  defense  attorney  who  was 
disbarred  for  causing  a  mistrial,  but  that 
“a  double  standard"  applied  to  the 
press. 

Richard  Schmidt,  general  counsel  of 
the  American  Society  of  Newspaper 
Editors,  told  the  Mississippi  and 
Louisiana  editors,  “The  courts  cannot 
be  allowed  to  take  over  the  job  of  editing 
newspapers  and  that's  what  they’re 
doing  with  gag  orders” 

Schmidt  said  the  press  was  working 


ComCorp  group  sues 
Cleveland  Press 


against  gag  orders  on  two  fronts,  in  legis¬ 
latures  and  in  the  courts. 

He  warned  of  the  implications  of  pro¬ 
posed  guidelines  of  the  Law  Enforce¬ 
ment  Assistance  Administration  that 
would  severely  restrict  access  to 
information  concerning  criminal  history. 
The  guidelines  are  to  go  into  effect  next 
year. 

"They  would  allow  the  individual  to 
update  his  own  records  and  make  sure 
they’re  correct,  but  they  go  further  and 
pull  the  cloak  of  secrecy  down  around 
the  records."  Schmidt  said. 

He  noted  that  some  advocates  of 
closed  records  are  seriously  looking  at 
newspaper  libraries  to  see  if  they  qualify 
as  "an  information  data  system"  which 
would  come  under  federal  control. 

"We  have  to  be  very  vigilant  to  see 
they  don't  seal  that  off  with  government 
regulation."  Schmidt  said. 

If  it  comes  to  a  choice  between  privacy 
and  a  free  press,"  he  said,  "privacy  must 
yield  to  a  free  press  and  free  speech." 


Rival  editors  condemn 
editor  for  land  expose 


By  Jane  Levere 

Addressing  the  ANPA  Convention  re¬ 
cently.  both  Harold  Andersen,  outgoing 
chairman  of  that  organization,  and  Wes 
Gallagher,  outgoing  president  of  the  AP. 
warned  the  press  of  the  perils  of  over- 
zealous  investigative  reporting. 

“Too  many  people  .  .  .  believe 
either  that  the  news  media  have  too 
much  power  or  that  we  are  not  using  our 
power  wisely  or  fairly,"  Andersen  said. 
“One  of  our  problems  ...  is  the  way 
some  newsmen  almost  joyously  cast 
themselves  in  the  role  of  an  adversary  of 
government  officials." 

"The  First  Amendment  is  not  a  hunt¬ 
ing  license.”  Gallagher  said.  "Too  many 
readers  are  beginning  to  look  upon  the 
press  as  a  multi-voiced  shrew  nit-picking 
through  the  debris  of  government  deci¬ 
sions  for  scandals  but  not  solutions. 
...  It  seems  to  me  we  need  to  lower 
our  voices.  We  must  bring  a  little  sense 
to  a  highly  emotional  democratic  society 
whose  very  structures  are  threatened  by 
partisan  dialogue." 

Two  letters  received  by  Koitor  &  F^ub 
I  isHi  R  in  response  to  a  recent  article  on 
advertisers  boycotting  the  Colorado 
weekly  responsible  for  uncovering  How¬ 
ard  Callaway's  allegedly  corrupt  land 
dealings  (H&P,  April  24)  bring  back 
these  warnings  and  also  raise  the  age-old 
question  of  journalistic  objectivity. 

■loAnne  Williams,  assistant  managing 
editor  of  the  Gunnison  Country  Times, 
Gunnison.  Colo,  (one  of  three  weeklies 
serving  Gunnison  County)  wrote  H&P: 
"1  have  recently  experienced  one  of  the 
greater  professional  disappointments  of 
my  career,  the  article  ...  in  the  April 
24  issue. 

“It  smacks  of  sensationalism  for  the 
sake  of  a  byline,  irresponsibly  defiles  a 
community  and  its  people,  and  reeks  of 
narrow-mindedness — all  qualities  1  don't 
believe  belong  in  credible  reporting.  It 
reflects  the  same  irresponsibility  for 
which  Mr.  Arber's  Crested  Butte 
Chronicle  has  perpetually  been  credited. 
It  shames  the  free  press. 

“The  judge  and  jury  trial  manner  of 
reporting  .  .  .  parallels  the  same  at¬ 
titude  taken  in  the  media  toward  other 
situations  under  the  guise  of  keeping 
government's  nose  clean.  It's  the  skills 
of  Watergate  ferreting  gone  bad. 

"I  would  suggest  you  grant  equal 
space  to  the  Gunnison  merchants'  story, 
and  to  the  residents  of  a  community 
whose  views  and  rights  you  have 
mocked.  Only  then  will  the  credibility 
and  sense  of  responsibility  be  restored 
within  your  publication." 

EDITOR  &  PUBLISHER  for  May  22.  1976 


From  Myles  Arber,  publisher  of  the 
Chronicle  (the  second  paper  serving 
Gunnison  County)  and  the  object  of  Wil¬ 
liams'  fire:  “1  felt  .  .  .  your  piece  in 
Editor  &  Publisher  was  right  on  the  head. 

In  fact.  I  felt  of  all  the  articles  that  have 
been  written  on  our  situation,  yours  was 
the  most  accurate  and  followed  our 
interview  with  the  greatest  degree  of  in¬ 
tegrity.” 

The  immediate  reaction  to  Williams' 
letter?  A  phone  call  to  get  the  “mer¬ 
chants'  and  residents'  "  side  of  the  story. 

According  to  Kyle  Lawson,  editor  of 
the  Country  Times,  there  was  never  a 
meeting  of  advertisers  deliberately  trying 
to  put  the  Chronicle  out  of  business,  as 
Arber  earlier  claimed.  "People  here 
were  incensed  with  that  (the  March  18 
Chronicle  piece  accusing  Callaway). 
They  didn't  like  the  name  calling,  didn't 
respond  to  that  sort  of  journalism.  He 
offended  the  sensibilities  of  the  residents 
of  the  county.  So  the  merchants  with¬ 
drew  their  advertising." 

“It's  a  small  town,  people  behave  in  a 
small  town  fashion."  he  continued. 
"There  were  allegations  made  and 
printed  prior  to  any  investigation;  many 
have  been  found  to  be  without  substanti¬ 
ation.  In  a  small  county  when  you  print 
things  (like  that)  the  allegations  tend  to 
remain." 

"It's  hard  to  understand  the  way 
people  think,”  he  added.  “It's  a  horrid 
question  of  consciences  clashing.  The 
hearings  (Callaway's  actions  are  cur¬ 
rently  under  investigation  by  a  Senate 
subcommittee)  will  come  and  go.  and 
Gunnison  County  will  have  to  pick  up 
the  pieces." 

A  phone  call  to  Sandra  Hickok.  pub¬ 
lisher  of  the  Crested  Butte  Pilot,  the 
county's  third  weekly,  brought  another 
denial  of  an  organized  boycott  by  the 
Chronicle's  advertisers.  “It's  the  off¬ 
season."  she  said,  “and  people  pull  ads. 
There  are  only  200  people  up  here  now." 

Nor  did  she  have  much  praise  for  the 
Chronicle's  March  18  story.  "It's  strictly 
insinuation.  Arber's  confidential  report 
to  Haskell  (the  Colorado  Senator  con¬ 
ducting  the  Washington  hearings)  was  a 
lot  of  theory,  there  was  no  proof  in  it.  It's 
plain  old  yellow  journalism." 

The  Pilot,  she  said,  had  “picked  up  a 
couple  of  ads"  since  the  Callaway  story 
broke  in  the  Chronicle;  Lawson  reported 
his  paper  had  gained  none. 

Finally,  a  phone  call  back  to  Arber  for 
his  reaction  to  his  critics.  He  still  main¬ 
tains  the  advertisers  are  deliberately 
boycotting  the  Chronicle. 

“I've  turned  the  information  I  have 


Fla.  publisher  seeks 
ad  support  for  Arber 

One  of  the  Crested  Btitte  Chronicle's 
supporters  has  been  Tom  O'Brien,  pub¬ 
lisher  of  the  weekly  Key  Biscayne  (Fla.) 
Islander  News. 

O'Brien,  who  placed  a  full-page  ad  in 
the  Chronicle  in  support  of  Arber  after 
the  Callaway  article  appeared  in  March, 
is  Financing  a  direct  mail  campaign  to 
weeklies  across  the  country  asking  them 
to  help  the  Chronicle  by  advertising 
there,  too. 

"I  see  it  simply  as  a  matter  of  attempt¬ 
ing  to  see  justice  prevail,  one  way  or 
another."  O'Brien  said  this  week.  “The 
Chronicle  must  be  kept  afloat  until  it  is 
determined  whether  the  article  was  right 
or  wrong.  Whether  or  not  it  is  exoner¬ 
ated  doesn't  mean  this  young  man 
(Arber)  should  lose  business." 

O'Brien  also  said  he  had  received  two 
pieces  of  “hate  mail"  three  days  after  his 
ad  appeared  in  the  Chronicle.  Both  from 
Crested  Butte,  one  letter  was  signed  and 
the  other  was  unsigned,  a  “very  vicious 
letter  telling  us  to  keep  our  noses  out  of 
their  business." 

Three  other  supporters  of  the  Chroni¬ 
cle  have  also  placed  ads  in  the  paper 
since  March.  Arber  has  reported.  These 
are  the  weekly  Aspen  (Colo.)  Times,  Ar¬ 
nold  Rosoff  Co.,  a  Boston  advertising 
agency,  and  Concerned  Citizens  for  a 
Free  Press  in  Gunnison  County,  a  local 
group. 


(on  the  boycott)  over  to  the  proper  au¬ 
thorities  who  are  looking  into  the  matter 
and  are  convinced  there's  definitely  a 
boycott.  I've  taken  similar  stands  before 
on  local  officials  but  I've  never  gotten 
this  kind  of  concerted  response. 

“Fve  had  a  bank  president  call  up  and 
say  he  wants  to  go  back  into  the  paper 
but  he  can’t  because  of  the  risk  of 
economic  and  political  reprisals.  He  told 
me  that  and  he  also  told  my  advertising 
saleswoman." 

In  response  to  charges  that  his  adver¬ 
tising  usually  falls  off  at  this  time  of  year, 
when  it  is  no  longer  peak  ski  season, 
Arber  said  the  Chronicle  normally  drop¬ 
ped  from  24  to  16  pages  but  that  now  it 
had  fallen  to  eight. 

Three  of  the  five  Crested  Butte  news¬ 
stands  that  previously  carried  his  paper 
have  refused  to  do  so.  he  claimed,  and 
"all  the  boxes  (containing  the  Chronicle) 
have  disappeared  from  the  base  area  of 
the  ski  area." 

He  also  denied  his  expose  of  Callaway 
was  merely  insinuation.  "If  the  U.S.  Se¬ 
nate  has  decided  on  the  basis  of  so- 
called  insinuation  to  schedule  full  public 
hearings  at  the  taxpayers’  expense  and 
subpoenaed  witnesses  (he  himself  ap¬ 
peared  under  subpoena  at  the  hearings  in 
(Continued  on  pa}>e  40) 
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At  4  A’s  annual  meeting 

Comparative  print  ads 
more  credible:  Kershaw 


By  John  Consoli 

While  discussion  sessions  during  the 
recent  four  day  American  Association  of 
Advertising  Agencies  annual  meeting 
centered  primarily  around  television  ad¬ 
vertising.  newspapers  drew  a  plug  from 
Andrew  Kershaw,  hoard  chairman  of 
Oglivy  &  Mather  during  an  address  on 
the  effectiveness  of  comparative  adver¬ 
tising. 

In  calling  for  higher  standards  of  ethics 
among  ad  agencies  concerning  the  use  of 
comparative  advertising  on  tv.  Kershaw 
warned  that  "the  widespread  practice  of 
comparative  advertising  will  reduce  the 
credibility  and  effectiveness  of  advertis¬ 
ing  and  intensify  the  distrust  of  business 
operations." 

At  the  same  time,  however,  he  said 
"research  into  the  effectiveness  of  com¬ 
parative  advertising  in  print — especially 
for  autos  and  cigarettes — may  well  give 
different  results.  The  print  medium  lends 
itself  to  fair,  full  and  thoughtful  compari¬ 
sons.  The  30  second  commercial  does 
not." 

"Indeed  our  troubles  stem  from  the 
FTC's  failure  to  understand  that  it  is  al¬ 
most  impossible  to  make  a  comparative 
30  tv  commercial  whose  fairness,  truth¬ 
fulness  and  capacity  to  mislead  is  beyond 
challenge."  said  Kershaw. 

Divided  agency  thinking 

The  primary  topic  of  discussion  at  the 
sessions  other  than  the  pros  and  cons  of 
comparative  advertising  was  the  fee  sys¬ 
tem  vs.  the  \5'7r  media  commission  as 
the  basic  method  of  agency  compensa¬ 
tion.  These  are  topics  which  have  re¬ 
sulted  in  sharply  divided  thinking  among 
the  ad  agencies  over  the  years  and  will 
probably  continue  to  generate  this  for 
some  time  to  come. 

In  rebutting  Kershaw  on  comparative 
advertising.  Stanley  Tannenbaum. 
chairman  of  Kenyon  &  Fxkhardt.  Inc. 
said:  "In  my  judgement,  it  is  a  mistake  to 
condemn  comparative  advertising  as  in¬ 
effective.  confusing  and  a  disaster  to  our 
business  because  some  advertisers  do 
not  know  how  to  use  it.  Nor  can  we 
single  out  a  few  commercials  to  make 
some  firm  conclusions  that  the  technique 
itself  is  both  ineffective  and  harmful." 

Tannenbaum  said  rather  than  create 
confusion  in  the  mind  of  the  consumer, 
comparative  advertising  creates  "proper 
doubt"  and  "invites  the  consumer  to  try 
a  new  product."  He  said  it  also  wins- 
"half-hearteds"  and  "undecideds"  and 
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"develops  a  consumer  climate  lor  in¬ 
creased  market  share." 

He  said  the  comparative  commercial 
does,  however,  incur  a  degree  of  nega¬ 
tive  reaction  since  it  challenges  the  brand 
user's  judgement.  "Even  when  true  and 
valid,  if  the  comparison  is  drastically  in¬ 
consistent  with  consumer  beliefs,  we  risk 
the  loss  of  credibility."  he  said. 

"Our  comparative  commercial  has 
been  effective  simply  because  when  two 
or  more  products  are  designed  to  do  the 
same  thing,  the  consumer  benefits  by 
learning  which  one  does  it  better."  Tan¬ 
nenbaum  said. 

"We  identify  but  never  disparage  the 
brand  leader  and  only  when  we  have 
something  to  present  in  the  consumer's 
interest."  he  said.  "We  have  no  hesi¬ 
tancy  in  naming  names  when  we  have  a 
built  in  disadvantage.  We  realize  if  we 
bite  deeply  enough,  the  targeted  com¬ 
petitor  will  be  forced  to  upgrade  his 
product.  It  takes  time  to  improve  a  prod¬ 
uct  and  in  the  meantime,  we  gain  market 
share." 

Tannenbaum  conceded  that  "poor 
comparisons  result  in  poor  advertising, 
which  the  consumer  discerns  as  he  does 
with  all  poor  advertising.  The  consumer 
must  be  able  to  verify  the  comparison. 
He  has  to  be  able  to  prove  it  to  himself." 

Countering  Tannenbaum's  remarks. 
Kershaw  said  a  study  performed  by  Og¬ 
livy  &  Mather  last  fall  found  that  com¬ 
parative  tv  ads  do  not  increase  brand 
identification,  makes  the  consumers  un¬ 
necessarily  more  aware  of  competitors, 
results  in  lower  belief  in  claims  and  is 
overall  not  more  persuasive. 

"We  allow  ourselves  to  be  trapped 
into  believing  that  just  by  declaring  it 
permissible,  comparative  advertising  be¬ 
comes  desirable  or  effective."  said  Ker¬ 
shaw.  "We  must  resist  the  temptation  to 
form  generalizations  from  isolated  or  un¬ 
ique  cases  in  which  comparative  adver¬ 
tising  seems  to  have  been  justified  and 
successful." 

Since  he  currently  sees  no  speedy  pro¬ 
cess  for  examination  of  complaints  and 
no  rapid  retribution  for  offenders.  Ker¬ 
shaw  called  for  a  higher  standard  of 
ethics  among  agencies  and  clients.  "The 
right  to  use  comparative  advertising 
should  be  absolute  and  unchallenged." 
he  said.  "But  we.  who  call  ourselves 
principled  professionals,  should  reject  its 
use  voluntarily  except  in  the  very  rarest 
cases. 

"The  well-intentioned,  but  somewhat 
misguided  institution,  the  FTC.  must  be 


reminded  from  time  to  time  that  you 
can't  do  things  for  people  without  also 
doing  things  to  people."  he  said. 

Fee  vs.  Commis.sion 

The  fee  vs.  commission  system  was 
another  controversial  topic  touched  on. 
.lames  H.  Burke,  president  of  .lohnson  & 
Johnson,  quoted  from  a  speech  made 
earlier  in  the  month  at  an  AssiKiation  of 
National  Advertisers  workshop  by  John 
S.  Bowen,  president  and  chief  executive 
officer  of  Benton  &  Bowles  who  said  the 
I59f  commission  system  is  "the  best  sys¬ 
tem  yet  devised  to  provide  incentive  to 
an  advertising  agency  to  help  build  a 
client's  business." 

H.  I.loyd  Taylor,  director  of  advertis¬ 
ing  for  Du  Pont,  took  the  opposing  view 
point  stating;  "The  fee  system  controls 
our  impulses  to  be  wasteful,  as  well  as 
those  of  our  agencies  and  has  resulted  in 
a  more  businesslike  arrangement  be¬ 
tween  us.  It  causes  us  to  tightly  define 
the  work  that  we  are  willing  to  pay  for 
and  to  arrive  at  agreement  with  our 
agencies  on  what  a  fair  price  is  for  that 
work. 

"The  fee  system  has  never  resulted  in 
substantial  overpayments  or  underpay¬ 
ments  for  us  and  I  expect  that  even  those 
who  are  most  dedicated  to  commissions 
will  acknowledge  that  the  possibility  of 
either  is  inherant  in  the  commission  sys¬ 
tem."  he  said. 

Taylor  pointed  out  that  since  his  com¬ 
pany  switched  to  the  fee  system,  none  of 
its  three  agencies — BBDO.  NW  Ayer  or 
Rumrill  Hoyt — lost  money  on  its  ac¬ 
count. 

The  fee  vs.  commission  argument  was 
livened  up  industry  wide  earlier  this 
month  when  the  ANA  published  its  sur¬ 
vey  results  on  "Current  Advertiser  Prac¬ 
tices  in  Compensating  Their  Advertising 
Agencies." 

That  survey  showed  that  although  the 
commission  system  continues  to  be  the 
dominant  means  of  agency  compensa¬ 
tion.  its  incidence  of  use  has  declined 
from  lH'/f  to  bSCf  in  the  past  two  years. 
While  the  commission  system  still  domi¬ 
nates.  according  to  the  survey,  about  one 
of  three  advertisers  is  now  compensating 
its  agency  through  a  fee  system  of  some 
kind. 

Reaching  the  female 

Another  area  which  has  been  present¬ 
ing  some  problems  for  both  advertisers 
and  their  agencies — how  to  effectively 
reach  the  female  audience— was  discus¬ 
sed  at  a  final  day  seminar  by  James  C. 
Nelson.  Jr.,  executive  vicepresident  of 
Hoefer.  Dieterich  &  Brown.  Inc. 

"We  are  predominantly  a  male  busi¬ 
ness  trying  to  reach  and  influence  in 
many  cases,  a  large,  female  target  audi¬ 
ence."  he  said.  "Naturally  we  approach 
this  audience  with  slide  rules,  calipers 

(Confiniiecl  on  /wge  16) 
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Starting  April  26th 
on  national  television, 
the  electric  companies 
began  offering  a  free 
16-page  booklet  to 
America’s  consumers. 


it^r\A\ki  I  /-N  I  Don  Crawford,  President  ^  ■ 

104  Ways  to  Control  Edison  Eiectrk  Institute  3. 1  Hsist  that  en VI- 

Your  Electric  Bill”  was  compiled  by  ronmental  laws  and  regulations  give 
the  staff  of  the  Edison  Electric  balanced  recognition  to  the  nation’s 
Institute  and  features  innovative  as  need  for  an  ample  supply  of  energy, 
well  as  familiar  ways  to  heipcontrol  4.  Insist  that  govern  mental 
the  amount  of  electricity  you  use.  policies  be  designed  to  reduce 


of  generating  electricity 
in  most  parts  of  the 
country.  Other  indus¬ 
trialized  nations  of  the 
world  are  following  a 
similar  course. 

3.  Insist  that  envi- 


But  using  energy  wisely  and 
carefully  is  only  one  way  to  help 
reduce  your  electric  bill.  Here  are 


inflation  to  the  maximum  possible 
degree. 

These  actions  would  help 


four  additional  steps  that  can  have  reduce  your  electric  bill.  Your  help 
an  even  greater  impact:  is  needed  in  bringing  them  about. 

1. 1  nsist  that  the  nation’s  laws  Edison  Eiectrk  Institute 

permittheuseofourvast  resources  for  the  electric  companies 

r  I  I  ■  I.  I  j.  j.’  90Park  Avenue,  New  York,  NY.  10016 

of  coal,  subject  only  to  meeting  r,. - : - 

reasonable  health  standards  and  1  Box  104 

mining  regulations.  l 

2.  Insist  that  nuclear  power  be  "iMWa^toSrorvrEtetric  Bin.- 
fully  and  expeditiously  used  for  ' 

electricity  generation.  Nuclear  1  _ 

power  is  safe,  environmentally  clean  I  _ 

and  the  most  economical  means  i_  '11! _ "'!!! _ 


Ad  papers  advised 
to  stress  low  rates 

The  National  Association  of  Advertis¬ 
ing  Publishers  (N  AAP)  stressed  at  its  an¬ 
nual  convention  in  San  Francisco  (May 
12  to  15)  the  need  of  its  papers  to  com¬ 
pete  more  effectively  with  daily  news¬ 
papers  for  national  advertising. 

Citing  its  papers'  competitive  edge 
over  dailies  as  greater  circulation  and 
penetration  of  prime  market  areas— most 
of  these  free  papers  are  delivered  to 
1009f  of  the  homes  in  their 
communities — readership  averaging 
989f.  and  the  low  cost  of  their  ads, 
NAAP  claimed  to  give  advertisers  grea¬ 
ter  results  for  less  money. 

Some  of  NAAP's  members  face  new 
challenges  from  daily  newspapers  which 
have  started  their  own  weekly  shopping 
guides  and  deliver  the  guides  free  to  any 
household  that  does  not  subscribe  to  the 
newspaper.  Many  of  these  dailies  offer 
advertisers  special  combination  rates  for 
running  ads  in  both  the  newspaper  and 
shopping  supplement,  and  copied  some 
advertising  paper  features  such  as  free 
classifieds  to  attract  customers  away 
from  the  competition. 

The  NAAP  stated  that  although  some 
pennysavers  have  folded  from  such 
newspaper  competition  as  weekly 
supplements,  most  of  its  members  have 
benefitted.  The  dailies'  use  of  a  shopping 
guide  demonstrated  to  local  advertisers 
the  wisdom  of  running  more  ads  in  the 
advertising  paper.  The  NAAP  claimed 
another  disadvantage  of  weekly  supple¬ 
ments  to  the  dailies  is  that  their  shopping 
guides'  lower  rates  work  against  the 
commission  incentive  of  the  ad  sales¬ 
men. 

One  advertising  paper  publisher  con¬ 


vinced  his  customers  that  the  most 
economical  way  to  advertise  was  to  pull 
all  their  ads  out  of  the  daily  newspaper 
and  nin  them  only  in  his  paper  and  in  the 
daily's  weekly  supplement:  thereby 
causing  the  daily  to  lose  ad  revenues 
from  the  shopper's  lower  rates  while  his 
paper  gained  them. 

One  Wisconsin  publisher  in  a  com¬ 
munity  of  10,()()0  lured  enough  advertis¬ 
ing  away  from  the  local  newspaper  to 
force  it  out  of  business.  The  advertising 
paper's  publisher  decided  to  fill  the  void 
in  local  news  coverage  by  starting  his 
own  editorial  pages.  Today  his  one  time 
shopping  guide  has  been  transformed 
into  a  weekly  newspaper,  and  his  profits 
have  increased  from  picking  up  advertis¬ 
ing  accounts  from  supermarkets  and 
other  large  retailers  which  had  been  re¬ 
luctant  to  advertise  in  “throw-away" 
shopping  guides. 

l,ocal  news  carried 

Other  publishers  of  advertising  papers 
also  found  it  profitable  to  carry  local 
news.  For  these  papers  the  necessitated 
increase  in  ad  rates  have  been  more  than 
offset  by  gains  in  advertising  from  major 
chain  stores,  banks,  and  financial  institu¬ 
tions.  These  weekly  papers  usually  rely 
on  community  volunteers  for  their  news 
and  columns,  and  one  publisher  from 
Texas  said  some  of  his  writers  use  citi/en 
band  radios  to  gather  local  news.  In  gen¬ 
eral,  it  has  been  the  failure  of  the  daily 
newspapers  to  meet  the  needs  of  small 
suburban  and  rural  communities  that  has 
attributed  to  the  advertising  papers'  suc¬ 
cess. 

Robert  M.  .leremiah,  vicepresident  of 
Cunningham  and  Walsh  Advertising  Inc. 
in  .San  Francisco,  told  the  publishers 
how  best  to  attract  the  national  advertis¬ 
ing  dollar. 


A  SPECIAL  /VVESSAGE  TO 


Newspaper  Publishers 

!  HIRING  THE  WRONG  EXECUTIVE  CAN  COST  YOU  YOUR  SHIRT 

The  woods  are  full  of  mediocre  people 
these  days,  but  if  profits  are  your  goal  —you  can't  afford  them. 

We  specialize  in  finding  those  rare  birds  who  “make  things  happen " 

. . .  and  we  are  good  enough  at  it  to  guarantee  them. 

Call  me  for  a  confidential  discussion  of  our  services. 

There  is  no  obligation. 

P.S.  When  you  call,  ask  for  a  free 
“CHECKLIST  FOR  HIRING  MANAGERS  ” 

Phone:  Carl  Youngs,  President,  (312)  693-6171 

Ron  Curtis  &  Company 

O’Hare  Plaza,  5725  E.  River  Road,  Chicago,  Illinois  60631 
Executive  Recruiters  for  the  Communications  Industry 


.leremiah  emphasized  the  need  to  sup¬ 
ply  both  ad  agencies  and  advertisers  with 
reliable  demographic  surveys  of  their 
readers  and  to  package  the  papers  so  that 
they  fit  national  advertising  models  as 
ADI's  and  DMA's. 

Jeremiah  suggested  the  advertising 
papers  band  together  and  sell  themselves 
as  a  group  providing  coverage  over  a  de¬ 
signated  market  area  to  national  adver¬ 
tisers.  Jeremiah  stated  the  large  number 
of  advertising  papers  was  a  disadvantage 
in  gaining  national  advertising  and  that 
the  papers  should  create  a  one  order,  one 
bill,  one  check  system  similar  to  that 
used  by  The  American  Newspaper  Rep¬ 
resentatives. 

• 

Rankin  promoted 

Doug  Rankin.  .^1.  former  retail  adver¬ 
tising  manager  of  the  Danville  (111.) 
Commercial  News,  was  promoted  to  ad¬ 
vertising  director  of  the  l.ayayette  (Ind.) 
Journal  Courier. 


4A  meeting 

(Continaed  from  paf>e  14} 


and  alot  of  gix>d  male  sense. 

"Much  advertising  presents  an  image 
of  women  that  is  negative  and  depreciat¬ 
ory.  Out  of  date.  Stereotyped.  Often  in¬ 
sulting.  It  seems  to  be  reflecting  another 
ear  that  doesn't  take  into  account  the 
dramatic  occupational  changes  that 
women  have  experienced  in  the  past  20 
years."  Nelson  said. 

"If  advertising  is  to  reflect  society,  it 
has  a  responsibility  to  be  truthful,  accu¬ 
rate  and  fair,  not  only  in  the  presentation 
of  products  and  services,  but  also  in  the 
presentation  of  men  and  women. 

"There's  a  certain  balance  that's  cal¬ 
led  for  in  order  to  make  sure  that 
women — whether  they  be  working  wo¬ 
men.  stay-at-home  women,  executive 
w  omen  or  clerical  women — all  get  talked 
to  without  being  insulted.  That  they  all 
get  represented  in  their  true  roles  in  life, 
not  just  their  roles  in  the  laundry  and 
kitchen." 

Nelson  suggested  that  AAAA  consider 
setting  up  seminars  at  which  people 
could  discuss  tv  spots  that  portray  or  are 
directed  at  women. 

"Where  we  can  talk,  argue  and 
broaden  awareness  of  the  whole  area," 
he  said. 

Nelson  was  a  member  of  a  National 
Advertising  Review  Board  panel  which 
researched,  wrote  and  published  a  posi¬ 
tion  paper  titled  "Advertising  and  Wo¬ 
men"  and  he  suggested  the  seminars 
make  use  of  this  report. 

He  also  suggested  that  the  NARB 
change  its  rules  "so  that  it  can  deal  with 
complaints  about  the  portrayal  of  women 
in  the  same  way  it  deals  with  other  com¬ 
plaints  about  tmth  and  accuracy." 
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New  on-line  inserter 
takes  all  the  stuff  ^ 
the  Courier-News  can  give  it* 


collector  ring  delivery,  and 
special  electronic  on-line 
control. 

With  dual  delivery,  it  can 
handle  two  inserts  per  jacket 
for  daily  inserting  at  speeds  up 
to  32,000  per  hour.  And  in  10 
minutes,  it  can  be  converted  to 
handle  five  inserts  per  jacket 
at  16,000  per  hour. 

Sheridan  Division  offers 
stuffing  machines  for  all  size 


newspaper  plants.  And  they’re 
priced  so  you  can  profit  from 
the  ever-growing  trend  to  pre¬ 
prints,  supplements  and  inserts. 

For  more  information, 
write  Harris  Corporation, 
Sheridan  Division,  P.O.  Box  283, 
Easton,  Pennsylvania  18042. 


The  Harris  NP-624,  operating 
on-line  at  press  speeds,  pro¬ 
vides  a  new  source  of  income 
to  Gannett's  Courier-News, 
a  60,000  circulation  daily  in 
Bridgewater,  N.J. 

The  compact  NP-624  has 
six  hoppers  and  24  pockets, 
arranged  in  a  circle,  plus 


CIRCULATION 


Office  workers  get  special  edition 


A  University  of  Cincinnati  coed  gives  a  free  sample  of  The  Cincinnati  Post's  new 
Mid-Day  edition  to  a  passerby.  Four  UC  cheerleaders  took  part  in  the  one  day 
sampling  campaign  throughout  downtown  Cincinnati  dressed  in  Mid-Day  tee 

shirts. 


The  Cincinnati  Post  has  unveiled  an 
experimental  “mini-edition”  of  its 
newspaper  designed  to  be  read  by  per¬ 
sons  in  the  downtown  area  at  noontime. 

Called  “Mid-Day,”  the  edition  sells 
only  at  downtown  newsstands  and  cor¬ 
ners  and  carries  an  entirely  different 
front  page  than  the  paper’s  five  other 
daily  editions. 

The  tabloid-sized  “Mid-Day”  front 
page  contains  capsule  summaries  of  local 
and  national  news  stories,  plus  longer 
feature  stories  that  are  carried  over  onto 
the  back  page  of  the  paper.  The  rest  of 
the  regular  paper  is  wrapped  inside  the 
special  front  page. 

“We’re  in  favor  of  people  brown- 
bagging  lunch  downtown  and  watching 
people  go  by,  but  for  dessert  we  think 
they  ought  to  entertain  themselves  by 
reading  a  newspaper,”  said  Post  editor 
Walter  Friedenberg.  “It’s  aimed  at 
people  who  work  in  stores  and  offices 
and  get  out  to  lunch. 

Emphasis  an  spot  news 

“The  emphasis  is  on  brief  news  items 
plus  half-a-dozen  or  so  bright,  lively 
stories  that  fall  under  the  general  heading 
‘pop-culture  and  gossip.’  Pure  and  sim¬ 
ple.  it’s  gossip  about  interesting  people.” 

The  first  edition  of  Mid-Day.  printed 
May  1 1 ,  featured  a  copyrighted  story 
about  Cincinnati  native  Jerry  Rubin’s 
“underground”  meeting  with  fugitive 
Abbie  Floffman. 

To  introduce  Mid-Day,  The  Post  dis¬ 
tributed  approximately  7000  free  copies 
to  downtown  offices,  stores  and  restaur¬ 
ants. 

Cheerleaders  from  a  local  university 
donned  bright  red  T-shirts  with  the 
words  “Don’t  eat  lunch  alone”  and 
“Lunch  with  The  Post’s  Mid-Day  edi¬ 
tion”  to  hand  out  free  copies  to  lunchers. 
Ads  were  placed  in  two  downtown  news 
flyers  during  the  first  week  of  Mid-Day. 

A  press  run  of  1000  copies  of  the  new 
edition  is  planned  each  day  Monday 
through  Friday.  The  special  editions  are 
to  be  circulated  in  downtown  Cincinnati 
and  northern  Kentucky  and  be  available 
by  11  a.m. 

The  Post  hopes  to  attract  readers  who 
do  not  subscribe  to  the  evening  home 
edition  or  people  who  have  previously 
purchased  the  competition’s  morning 
paper  at  lunch  time.  The  page  one  format 
is  perfect  for  bus  riders,  too. 

“We’re  experimenting  with  it  to  see 
how  it  goes,”  said  Friedenberg.  “If  it’s 
successful,  we  may  branch  out  into  the 
suburbs.” 

Friedenberg  said  initial  reaction  was 
good. 
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“I’ve  had  some  phone  calls  from 
friends  who  think  it’s  the  brightest  thing 
in  local  newspapering  they’ve  seen,”  he 
said. 

Leo  Flirtl,  managing  editor.  Woody 
Sudhoff.  assistant  to  the  editor,  and 
Mike  Phillips,  assistant  news  editor,  are 
responsible  for  the  format. 

ANPA  moves  labor 
office  to  Reston 

The  American  Newspaper  Publishers 
Association’s  Labor  Relations  Office 
will  complete  its  move  from  Chicago  to 
Reston,  Va.  the  latter  part  of  June. 

The  office  is  expected  to  be  in  oper¬ 
ation  on  June  28.  Don  R.  McVay,  senior 
vicepresident,  who  supervised  the 
ANPA  headquarters  move  from  New 
York  City  to  Reston.  is  working  in  close 
conjunction  with  vicepresident/labor 
relations  Miles  P.  Patrone. 

The  move  is  expected  to  result  in  cost 
savings. 


Hough  Jr.  dies 

George  A.  Hough  Jr.,  81,  publisher  of 
the  Falmouth  (Mass.)  Enterprise  for 
nearly  50  years,  died  May  7. 


INAE  opens  research 
‘hotline’  service 

The  Research  Committee  of  the  Inter¬ 
national  Newspaper  Advertising  Execu¬ 
tives  is  establishing  a  “Research  Hot¬ 
line”  service  to  all  members. 

According  to  Ed  O’Neil,  Dayton 
(Ohio)  Newspapers,  the  service  will 
“help  any  INAE  members  make  a  rapid 
and  accurate  response  to  any  false  re¬ 
search  which  might  be  used  in  any  mar¬ 
ket.” 

The  number  is  (217)  442-1070,  and  is 
open  during  business  hours  at  no  charge 
to  members. 

Cancellations  minimal 
after  price  increase 

A  recent  lOC  increase  weekly  for  home 
delivery  resulted  in  164  cancellations  the 
first  week,  Robert  Howell,  circulation 
director  for  the  Troy  (N.Y.)  Times  Re¬ 
cord  and  Sunday  Record. 

Howell  said  he  believes  the  paper  had 
a  “far  lower  number  of  cancellations 
than  normally  expected”  because  it  ran 
page  1  stories  explaining  the  high  costs  of 
production  and  materials  and  explained 
to  readers  that  of  the  lOC  increase,  the 
carriers  got  3<Z  of  it. 
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For  the  latest  on  federal  flood  msurance, 
turn  to  State  Farm’s  Insurance  Backgrounder. 


The  federal  flood  insurance  program  is  in  the  news  in  hundreds  of  com¬ 
munities  these  days.  For  a  thorough  briefing  on  the  program,  ask  for  our 
Insurance  Backgrounder  on  “Federal  Flood  Insurance."  We  have 

Insurance  Backgrounders  on  other  insurance- related  topics  in 
the  news.  Once  you’re  on  our  mailing  list,  we’ll  send  new 
ones  to  you  regularly.  For  this  free  service,  call  us  at 
309-662-2625  or  write  to: 

Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 


PHOTOGRAPHY 

Fla.  high  court 
to  review  photo 
trespass  case 

The  three-year  old  court  battle  be¬ 
tween  the  Florida  Publishing  Company, 
publishers  of  the  Jacksonville  Times- 
Union,  and  the  mother  of  a  child  killed  in 
a  fire  over  publication  of  a  photo  show¬ 
ing  the  burn  silhouette  of  the  victim's 
body  on  the  floor  resumes  July  9  in  the 
Florida  Supreme  Court. 

Oral  arguments  will  be  heard  on  the 
publishing  company's  petition  for  review 
of  the  two-judge  majority  decision  of  the 
First  District  Court  of  Appeals  favoring 
the  suit  of  the  mother.  Kay  Fletcher  on  a 
trespass  count. 

The  trial  court,  on  Mrs.  Fletcher's  suit 
charging  trespass,  invasion  of  privacy 
and  intentional  infliction  of  emotional 
distress,  held  that  entry  was  under  com¬ 
mon  custom,  usage  and  practice  and  was 
not  trespass.  (E&P.  Jan.  19.  1974)  Her 
invasion  of  privacy  charge  was  dismissed 
in  the  ruling  in  favor  of  the  Florida  Pub¬ 
lishing  Company  by  District  Judge  Major 
B.  Harding.  Fourth  Judicial  Circuit,  on 
January  4.  1974.  The  District  Court 
majority  affirmed  dismissal  of  the  inva¬ 
sion  of  privacy  count  and  summary 
judgment  on  the  third  count,  leaving  the 
first  count  at  issue. 

The  Florida  Publishing  Company  brief 
declares  the  issue  is  “very  simple  .  .  . 
By  the  expedient  of  claiming  technical 
trespass  (albeit  entry  was  peaceful,  un¬ 
opposed.  without  physical  damage  or  ob¬ 
jection.  and  under  common  usage  and 
custom,  along  with  and  at  the  invitation 
of  fire  and  public  officers  investigating 
possible  murder  and  arson)  may  plaintiff 
(respondent)  recover  damages  for  inva¬ 
sion  of  privacy  for  fair  and  accurate 
news  account  of  a  matter  of  public  in¬ 
terest?  We  say  she  may  not.” 

Originally,  the  case  goes  back  to  Sep¬ 
tember  15.  1972  when  17-year-old  Cindy 
Fletcher  died  in  a  fire  of  undertermined 
origin  in  the  Fletcher  home  while  Mrs. 
Fletcher  was  in  New  York.  The  Fire 
Marshall  requested  the  Times-Union 
photographer  on  the  scene.  Bill  Cran¬ 
ford.  to  take  the  silhouette  picture, 
which  was  made  part  of  the  official  in¬ 
vestigation.  Cranford  turned  it  and  his 
other  pictures  over  to  his  newspaper 
which  published  them  September  16. 


$18,000  a  year  job 

Alfred  B.  G.  Edmonds  Jr.,  former 
managing  editor.  North  Adams  (Mass.) 
Transcript,  has  been  named  deputy  press 
secretary  of  Gov.  Dukakis'  at  a  salary  of 
S18.000. 


Goss  to  hold  pre-ANPA 
briefing  for  agents 


Marketing  people  representing  50 
countries  on  all  continents  will  attend  a 
conference  June  I-5  under  the  sponsor¬ 
ship  of  Goss  Newspaper  Products,  which 
is  part  of  Rockwell  international's  Gra¬ 
phic  Systems  Group. 

Les  Kraft,  vicepresident/marketing 
said  top  Rockwell  and  Goss  executives 
and  the  company's  international  agents 
and  sales  personnel  will  discuss  new 
product  developments  and  market  re¬ 
quirements  at  Alpine  Valley.  Wis. 

Following  the  conference  participants 
will  travel  to  Las  Vegas  to  attend  the 
ANPA/Rl  exposition.  It  will  be  the  first 
such  visit  for  many  of  the  Goss  agents. 
They  will  use  the  occasion  to  study 
American  products,  systems  and  sales 
techniques. 

At  the  R1  trade  show  (June  5-9)  they 
will  view  the  various  exhibits  and  watch 
the  daily  printing  of  a  4-page  broadsheet 
newspaper  on  a  Goss  offset  press  (3  units 
of  Goss  Community  with  a  stacked  unit.) 

In  addition.  Rockwell  will  display  on 
its  6.000  square  feet  of  Convention 
Center  space  the  new  Goss  Di-Litho 
dampening  system,  in  simulated  opera¬ 
tion.  a  mockup  of  the  new  Goss  Univer¬ 
sal  offset  unit,  and  other  Goss  press  con¬ 
trol,  composition  and  conveyor  equip¬ 
ment. 

A  plus  for  visitors  will  be  the  viewing 
of  the  newly-installed  Goss  Metro-text 
copy  management  and  production  sys¬ 
tem  “on  edition"  at  the  Las  Vef>as 
Review-Journal.  Transportation  will  be 
available  from  the  Convention  Center  to 
the  Review-Journal  during  show  hours. 

Goss  Metro-text  equipment  at  the  Las 
Vegas  newspaper  produces  editorial 
copy,  classified  and  display  ads.  A  wire 
entry  sub-system  w  ill  handle  on-line  wire 
service  input  from  8  wires  of  UF*L  AP 
and  the  Los  Angeles  Times. 

• 

Bergen  Record  signs 
new  weather  column 

Dr.  Bob  Harris.  WOR  Radio  (New 
York  City)  meteorologist  and  science 
editor,  has  signed  to  do  “The  Weather 
Column”  six  days  a  week  for  the  Berf>en 
(N.J.)  Record.  He  will  also  write  special 
science  features  for  the  paper  once  a 
week. 

The  Record  is  believed  to  be  the  only 
newspaper  in  the  New  York  metro¬ 
politan  area  to  have  its  own 
meteorologist  on  staff.  Harris'  rept)rting 
will  not  be  confined  entirely  to  the  area, 
but  will  include  reports  on  major  travel 
cities  as  well  as  resort  areas,  and  sea¬ 
sonal  weather  changes. 


Stakes  named  chief 
of  Washington  Star 

In  a  managerial  reorganization  at  the 
Washinfiton  (D.C.)  Star,  Richard  S. 
Stakes,  president  of  The  Evening  Star 
Broadcasting  Company,  was  named 
president  and  chief  executive  officer  of 
the  newspaper. 

Stakes  has  been  associated  with  the 
Star's  broadcasting  affiliates  for  the  past 
18  years. 

Other  administrative  changes  an¬ 
nounced  by  publisher  Joe  L.  Allbritton 
were: 

James  J.  Daly,  who  left  the  Washing¬ 
ton  Post  in  1971  after  16  years  there  and 
who  joined  the  Star  March  1.  1975.  was 
promoted  from  vicepresident  to  execu¬ 
tive  vicepresident. 

Andrew  M.  Ockershausen.  former 
broadcasting  vicepresident,  becomes 
executive  vicepresident  and  chief  operat¬ 
ing  officer  of  The  Evening  Star  Broad¬ 
casting  Company. 

Robert  L.  Nelson,  senior  vicepresi¬ 
dent  and  treasurer  of  The  Star,  was 
named  executive  vicepresident  of  Wash¬ 
ington  Star  Communications.  Inc. 

John  P.  Brown,  in  addition  to  his 
duties  as  controller  of  the  newspaper, 
was  named  treasurer. 

Paul  Bernhard,  general  counsel  for  the 
newspaper,  was  also  named  general 
counsel  for  the  broadcasting  company. 

Willmott  Lewis.  Jr.  continues  as  vice- 
president  and  business  manager  of  The 
Star. 

Editorial  writers 
cited  for  prizes 

William  P.  Chesire.  editorial  page  edi¬ 
tor.  G’re<'/».v/joro  (N.C.) Record,  has  been 
awarded  first  prize  in  the  United  States 
Industrial  Council  Educational  Founda¬ 
tion  editorial  awards  competition.  Che¬ 
sire  won  $300  for  his  editorial  entitled: 
“The  Poor:  Still  Here.” 

Second,  third,  fourth  and  fifth  place 
prize  money  was  awarded  to  the  follow¬ 
ing:  Harvey  Jacobs,  Indianapolis  News: 
Thamar  F.  Vermillion.  Anderson  (Ind.) 
Herald:  Paul  A.  Me  Kali  p.  Tucson  Daily 
Citizen:  and  Ferdie  J.  Deering,  Daily  Ok¬ 
lahoman. 

The  awards  are  made  to  editorial  writ¬ 
ers  on  daily  and  weekly  newspapers.  The 
objective  of  the  program  is  to  encourage 
research  and  writing  in  the  field  of  free 
enterprise. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


SOSSDHnHO: 

BES!  BEf  FOR  BIG  DMUES 


CHICAGO— The  Wall  Street 
Journal  has  chosen  the  Goss  Di- 
Litho*  system  for  conversion  of  a 
letterpress  using  a  photopolymer  re¬ 
lief  plate  to  the  ANPA/RI  direct 
printing  process. 

Tests  of  the  new  Goss  system  are 
underway  at  the  Chicago  plant  of 
the  Wall  Street  Journal.  Plans  call 
for  conversion  of  their  Goss  Head¬ 
liner  Mark  I  letterpress  by  mid- 1976. 

Potential  advantages  of  the  switch 
include  higher  quality  than  letter- 
press,  reduction  of  plate  costs  and 
extension  of  the  economic  life  of  let¬ 
terpress  equipment  while  permit¬ 
ting  use  of  the  full  capabilities  of 
cold  type. 

I)i-Litho  for  some;  dilemma  for  others 

Attractive  as  it  sounds,  the  poten¬ 
tial  of  Di-Litho  is  more  readily  real¬ 
ized  by  some  plants  than  by  others, 
according  to  Goss  v.p.  Les  Kraft. 
"That’s  why  we’re  offering  the  op¬ 
tion  to  go  Di-LithoJ’  he  said,  "but 
only  after  careful  consideration  of 
the  results.  We’re  talking  about  con¬ 
trolled  conversion  as  a  cost  reduction 
measure,  which  can  help  a  publisher 
ease  the  transition  from  letterpress 
to  offset.  One  of  our  system’s  greatest 
advantages  is  that  our  extensive  ex¬ 
perience  in  offset  can  help  potential 
buyers  analyze  their  operations  and 
project  the  best  course  of  action. 

"Di-Litho  conversion’’  said  Kraft, 
"isn’t  just  a  matter  of  bolting  on  an 
assembly  and  pushing  the  start 
button.  Its  application  should  be  one 
carefully  considered  step  of  a  news¬ 
paper’s  longer  range  plans.  As  the 
most  experienced  manufacturer  of 
both  letterpress  and  offset  press 
equipment,  we’re  in  a  unique  position 
to  help  publishers  consider  all  the 
production  alternatives.” 

(>oss  features  ease  of  conversion 

Goss  Di-Litho  permits  conversion 
with  minimum  operating  changes. 
Aisle  space  and  access  to  the  arch  are 

l)i-Lith():  ret^istered  TM  t»f  ANHA/RI. 


Paul  Munson,  WSJ  production  manager,  demonstrates  Goss  Di-Litho  page-by- 
page  feed  control. 

conseijed^  A  variety  of  letteipress  VVhlte  OUtlinCS 

inks,  black  and  color,  can  be  used.  _  _ 

Other  Goss  advantages;  The  TUtUrG  fOCUS 
Metro-type  proportional  dampening  |  nroCCOC 

system  (to  maintain  proper  ink-  IJIVoOCO 

water  balance  by  controlling  damp-  CHICAGO  —  Speaking  before  a 
ener  feed  in  response  to  press  recent  printing  symposium,  Ron 
demand).  A  contact-free  brush  foun-  White,  president  of  Rockwell’s 
tain  roller  (to  eliminate  feedback  Graphic  Systems  -  - 

of  ink  or  lint  into  the  dampener  Group,  named  ^ 

fountain).  And  special  flicker-blade,  twin  goals  for  his 
page-by-page  feed  control  (which  Group  and  its 
also  permits  complete  page  shutoff  Goss  presses  and 
and  accurate  resetting).  pre-press  equip- 


(h>s.s  I)i-l.itho  unit  shown  in  blue. 


Ron  White  outlines 
future  focus 
for  Goss  presses 

CHICACjO  —  Speaking  before  a 
recent  printing  symposium,  Ron 
White,  president  of  Rockwell’s 
Graphic  Systems  s 
Group,  named  ^ 
twin  goals  for  his 
Group  and  its 
Goss  presses  and 
pre-press  equip¬ 
ment:  1)  develop 
new  equipment  to 
help  newspapers 
maintain  their 
profitability  and  Ron  White 
2)  help  publishers  fully  use  the 
productivity  inherent  in  present 
equipment. 

White  said  he  sees  evolutionary, 
rather  than  revolutionary,  equip¬ 
ment  changes  in  the  immediate 
future.  Plus  a  greater  manufac¬ 
turer  response  to  the  needs  of  news¬ 
papers  as  operating  requirements 
become  better  defined. 


2.  THE  ROCKWELL  GRAPHIC 


Satellite  plants  rely  on  Goss 


PARIS  — Le  Parisien  Libere,  a 
leading  national  daily  here  in  France, 
is  abandoning  the  concept  of  one 
central  printing  facility.  Last  year, 
the  newspaper’s  management  took 
the  first  step  in  establishing  a  group 
of  satellite  printing  plants  through¬ 
out  France,  using  facsimile  trans¬ 
mission,  web  offset  printing,  and  __ 

local  distribution  networks.  ^ 

First  step:  Chartres 

The  first  satellite  operation  was  .» 

established  in  Chartres,  in  May  of  ^  ^ 

1975.  A  5-unit  Goss  Community  | 

press  and  a  5-unit  Goss  Urbanite  I  ~| 

press  began  production  of  nearly  ^ 

200,000  copies  daily,  including  both 
spot  color  and  full  color  illustra- 
tions.  Since  then,  a  3/Color  unit  has 
been  ordered  for  the  Urbanite  press. 

Second  step:  Saint-Ouen 

A  second  satellite  plant  at 
Saint-Ouen  will  be  equipped  with 
one  6-unit  and  three  5-unit  Goss 
Urbanite  presses.  All  of  them  will  be  Goss  Urbanite  being  loaded  in  Chicago  for  delivery  to  Chartres,  France, 
equipped  with  Urbanite  folders  and 
Urbanite  3/Color  units. 

Third  step:  Angers 

Angers,  site  of  a  third  plant,  will 
use  a  6-unit  Goss  Urbanite  equipped 
with  a  3/Color  unit  for  full  color  pro¬ 
duction. 

The  continuing  geographical  di¬ 
versification  of  Le  Parisien  Libere 
will  be  closely  watched  by  newspa¬ 
pers  throughout  the  world  which 
face  similar  central-plant  distribu¬ 
tion  problems. 


UJOfiLO 


Goss  offset  sales  boom  abroad 

CHICAGO 


A  report  on  recent  Lahr,  West  Germany,  ordered  a 
sales  of  Goss  offset  newspaper  5-unit  Community.  Le  Courrier 
presses  overseas  reveals  some  in-  Picard,  Amiens,  France,  ordered  a 
teresting  statistics  about  the  ac-  Metroliner  press  (2  units,  3  color 
ceptance  of  offset  outside  the  US.  decks,  2  folders).  La  Presse, 

Here’s  a  sampling  of  the  report:  Thrbres,  France,  ordered  a  1-unit, 

Emek,  publisher  in  Ankara,  1-folder  Community  for  commer- 
T\irkey,  ordered  a  6-unit  Commu-  cial  work, 
nity.  Schauenberg,  publisher  in 


ond  side.  It  can  be  added  to  existing 
presses  or  included  in  new  ones. 

Installed  in  conjunction  with 
standard  and  stacked  units,  the 
Universal  unit  offers  versatile  use 
of  spot,  three-color  and  four-color 
process,  greatly  enhancing  the 
capabilities  of  the  press  for  news¬ 
paper  or  commercial  color  work. 

The  unit  includes  three  printing 
couples  surrounding  a  central  im¬ 
pression  cylinder.  The  impression 
cylinder  has  an  unusual  feature  in 
that  it  carries  an  offset  blanket.  In 
addition  to  printing  by  offset  from 
the  conventional  blanket  cylinders, 
a  double  offset  impression  can  be 
printed  from  the  impression  cylin¬ 
der  blanket.  This  approach  makes 
the  unit  much  more  versatile  than 
conventional  units. 

The  new  Gos.s  Universal  Offset  unit. 
Diagrams  on  right  side  of  drawing 
show  potential  color  combinations. 


Community  press  gains  3-color  unit 

CHICAGO 


A  unique  three- 
color  printing  unit  for  the  Goss 
Community  press  has  been  intro¬ 
duced.  Named  the  Goss  Universal 
Offset  unit,  it  is  intended  to  provide 
outstanding  color  capability  for 


Community  presses,  with  minimum 
loss  of  page  capacity. 

The  Universal  unit  can  be  used  to 
print  from  one  to  three  colors  on  one 
side  of  a  web,  or  to  print  one  color  on 
one  side  and  two  colors  on  the  sec- 


3  colors  on 
outside  of  web 


2  colors  on 
outside  of  web. 

1  color  on  inside 
by  double  transfer. 


1  color  on 
outside  of  web. 

2  colors  on  inside 
by  double  transfer 


i 

i 
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Cosmo  buyer  sees  print  quality  boost 

MONTGOMERY,  ALA.  —  The 
Advertiser  Company  expects  their 
new  Goss  Cosmo-Offset  press  to 
improve  the  quality  of  pictures 
and  print  "hy  as  much  as  50% 
said  James  Martin,  v.p.-operations. 

Installation  of  the  new  Goss 
Cosmo  9-unit  press,  scheduled  for 
July,  1977,  will  complete  a  $7.5  mil¬ 
lion  modernization  program,  giv¬ 
ing  the  Advertiser- Journal  one  of 
the  most  modern  metropolitan 
newspaper  printing  facilities  in 
the  South. 

Signing  the  contract  for  Goss  Cosmo-Offset  units  is  Harold  Martin,  president  of 
The  Advertiser  Co.  l.«H)king  on  are  (L  to  R)  .lim  Martin,  Advertiser’s  v.p.- 
operations,  and  Graphic  Systems  Group  sales  representatives  Al  Taber  and 
Bob  Wickham. 

Miehle,Wohlenberg  begin  26th  year  together 

CHICAGO  —  Wohlenberg  Regent  machines  contributes  to  reliable 
paper  cutters  and  Rapid  three-knife  function  and  low  maintenance. Their 
trimmers  will  continue  to  be  mar-  high  production  capacities  are  fur- 
keted  by  Graphic  Systems  Group  ther  enhanced  through  the  use  of 
through  its  Miehle  products  sales  multi-channel  magnetic  tape  mem- 
and  service  organization.  News  that  ory.The  memory  control  system  aids 
the  25-year  business  relationship  in  fast  setup  while  giving  spacing 
will  continue  came  recently  in  a  accuracy  of  plus  or  minus  0.004" 
joint  announcement  by  Graphic  Clamping  functions  are  hydraulically 
Systems  Group  and  H.  Wohlenberg  operated,  while  cutting  is  powered 
K.  G.  of  Hanover,  Germany.  by  rugged  gear  drive  systems. 

Miehle  v.p.  Ed  Lemanski,  who  The  Wohlenberg  Rapid  three- 
made  the  announcement  on  behalf  knife  trimmer  is  designed  for  high- 
of  his  company,  described  the  prod-  speed  production  trimming  at  oper- 
ucts  involved  as  follows:  ating  speeds  up  to  25  lifts  a  minute. 

The  Wohlenberg  Regent  cutter  Miehle,  primarily  known  for  its 
line  includes  sizes  from  35%"  to  presses,  also  markets  MBO  folders. 
86!'  Unitized  construction  of  the 


Daniels,  Flynn 
named  sales  managers 

DOWNERS  GROVE,  ILL.  — 
Charles  E.  Daniels  and  Eugene  F. 
Flynn  have  been  appointed  territory 
sales  managers  for  Goss  Informa¬ 
tion  Products.  The  appointments 
were  announced  by  Dennis  E. 
Nierman,  national  sales  manager. 

The  men  will  be  responsible  for 
the  sale  of  Goss  editing  and  photo¬ 
composition  products  in  these  states: 
Daniels  —  New  York,  New  Jersey, 
Pennsylvania,  Delaware,  Maryland, 
Virginia,  West  Virginia  and  Wash¬ 
ington,  D.C.  Flynn  —  Michigan, 
Indiana,  Ohio  and  Kentucky. 


Charles  E.  Daniels  Eugene  F.  Flynn 


Another  feather 
in  the  Goss  hat 

CHICAGO  —  When  Goss  v.p.  Les 
Kraft  wears  this  white  Stetson, 
everyone  at  Goss  knows  it  means 
another  new  press  sale.  The  latest 
good  news:  53  Urbanite  units  sold  in 
March.  Among  the  purchasers  are 
the  Herald  and  Bulletin,  Anderson, 
Indiana  (8  units),  and  Hacker  Press, 
Ltd.,  Abbottsford,  B.C.  (5  units). 


For  more  information  about  any 
of  the  products  mentioned,  write  to 
The  Rockwell  Graphic,  Graphic  Sys¬ 
tems  Group,  Rockwell  International, 
3100  South  Central  Ave.,  Chicago, 
Illinois  60650. 


New  Miehle/ Roland  40"  2-rolor  incorporating  high  production  features  was  first 
shown  at  the  Orlando,  Florida,  Graphic  Arts  Congress. 


Rockwell  International 


where  science  gets  down  to  business 


Introducing  DECedit. 

Another  reason 
why  Digital  is  number 

one  in  the 
newspaper  industry. 

When  it  comes  to  buying  What's  more,  you  can  set  like.  Without  worrying  about 

computerized  newspaper  sys-  things  up  any  way  you  want.  compatibility.  Now  or  ever, 

terns,  more  newspapers  buy  from  To  fit  any  copy  flow  you  want.  One  more  thing.  When  you 

Digital  than  any  other  manufac-  Anywhere  you  want.  DECedit  order  a  Digital  editing  system, 
turer.  And  when  you  take  a  close  will  work  the  way  you  do.  And  you  get  the  complete  backing  and 
look  at  our  new  DECedit  elec-  that  means  you  can  input,  merge,  resources  of  EHgital  Equipment 
tronic  editing  system,  you'll  edit,  fit  headlines  and  go  to  pro-  Corporation,  the  number  one 

see  Vv^hy.  duction  faster  than  ever  before.  supplier  of  computerized  type- 

DECedit.  Designed  to  give  You  also  have  more  security  than  setting  equipment  in  the  busi- 
you  more  editing  flexibility  than  ever  before.  Because  we've  come  ness.  And  the  largest  minicom- 
ever  before.  Because  you  have  a  up  with  a  special  security  system  puter  manufacturer  in  the  world, 
part  in  designing  it.  that  protects  your  files,  classified  For  the  complete  story  on 

First,  we  start  off  with  our  ads,  work  stations,  routing  sys-  DECedit,  call  your  nearest  EHgital 
PDP-8  minicomputer,  the  most  terns,  and  more.  representative.  Or  write  the 

reliable  small  computer  ever  sold.  Besides  protecting  your  Graphic  Arts  Group,  Digital 

Then  we  let  you  take  it  from  there,  stories,  DECedit  protects  your  Equipment  Corporation, 

You  can  choose  from  dozens  of  investment.  Maynard,  Massachusetts  01754. 

different  peripherals.  Including  Our  system  can  act  as  a 

our  economical  VT61/t  video  stand-alone.  Or  as  part  of  a  fully 

reporter  input  and  class  ad  termi-  integrated  computerized  network 
nals.  And  our  super  sophisticated  using  our  production  and  on-line 
VT20/b  editorial  terminals.  In  wire  gathering  controllers  —  50,000  computers  saving 

fact,  you  can  mix  and  match  up  to  DECset  8000  and  DECwire.  So  you  manaOCrS  milllOnS. 

32  terminals  to  fit  your  news-  have  the  option  to  start  as  small  ^ 

room.  And  your  budget.  as  you  like  and  grow  as  big  as  you 


Jimmy  Coblrn — named  managing 
editor  of  the  Hohhs  (N.M.)  News-Siin. 
He  has  been  an  editorial  staff  member  for 
the  past  10  years. 

♦  *  ♦ 

Harold  Manzer.  advertising  director 
of  the  Oregonian  and  the  Oregon  Jour¬ 
nal,  Portland — retired  after  a  .*'6-year 
career  in  newspaper  advertising.  He  is 
succeeded  by  Bob  Moore,  who  has  K'en 
retail  advertising  manager  for  the  (Orego¬ 
nian.  And  taking  over  Moore's  job  is 
Richard  Mii.lison,  marketing  and  general 
advertising  manager.  Steve  Beii.  v'ho 
has  been  in  composing  and  advertising, 
succeeds  Millison. 

*  *  * 

Eric  Hertz — named  to  the  new  pv>st  vif 
manager,  membership  and  media  rela¬ 
tions  at  the  National  Knitted  Outerwear 
.■\ssc»ciation.  Hertz  was  spvirtswear  mar¬ 
ket  editor  and  assistant  to  the  city  editor 
of  Women’s  Wear  Daily.  A  graduate  of 
Yale  L’niversity,  he  received  an  M.S.  in 
Public  Communications  from  the  S.  I. 
New  house  School  at  Syracuse  Univer¬ 
sity. 

*  ♦  * 

Appointment  of  Richard  Buholz  as 
chief  of  bureau  for  the  Associated  Press 
at  Charleston.  W.  Va..  was  announced 
by  Keith  Fuller,  deputy  general  manager 
of  the  news  cooperative.  Buholz  suc¬ 
ceeds  William  E.  Schulz,  who  is  being 
reassigned. 

Buholz  for  the  past  three  years  has 
been  correspondent  at  Cheyenne. 
Wyoming.  His  successor  in  Wyoming  is 
Warren  WiNTRODEof  the  Cheyenne  staff. 
*  *  * 

David  F.  Donnelly  Jr  .  assistant  city 
editor  of  the  Providence  (R.l.)  Evening 
Bulletin — to  city  editor.  Bernard  F.  Si  l- 
i.ivAN  Jr.,  assistant  state  news  editor  of 
the  Journal-Bulletin — to  assistant  city 
editor  of  the  Evening  Bulletin,  and  Mer 
RILL  R.  Bailey  Jr  .  city  hall  reporter — to 
assistant  state  news  editor. 

*  *  * 

Robert  E.  Bedingfield.  assistant  to  the 
financial  editor  of  the  New  York 
Times — retiring  early  as  of  June  1  and 
will  freelance  from  Rockport.  Mass. 


WEB  PRESS  CORP. 

is  expanding  rapidly  and  needs  experi¬ 
enced.  competent  persons  for 

SALES: 

Four  seasoned  men  with  strong  back¬ 
ground  in  web  press  sales  or  printing  man¬ 
agement  with  sales  orientation. 

SERVICE: 

Three  excellent  field  servicemen  for  both 
U.S  and  overseas  assignments.  Ideally,  ex¬ 
perienced  in  both  operation  and  erection/ 
maintenance  of  newspaper  web  presses 

Send  complete  resume  to: 

Personnel  Director 
Web  Press  Corporation 
829  Houser  Way  North 
Renton,  WA  98055 


news-people 


James  A.  Hammock  has  been  ap¬ 
pointed  research  and  marketing  man¬ 
ager  for  the  Columbus  (Ohio)  Dis¬ 
patch,  a  position  created  to  conduct 
research  into  advertising,  circulation 
and  editorial  functions  of  the  news¬ 
paper.  He  joins  the  Dispatch  after 
serving  six  years  as  assistant  research 
manager  for  the  Detroit  News. 


Robert  Crocco — promoted  from  assis¬ 
tant  production  manager  to  production 
manager  of  Journal  Newspapers,  pub¬ 
lishers  of  five  weekly  newspapers  in  the 
Northern  Virginia  and  Maryland  suburbs 
of  Washington.  D.C.  The  plant  is  in 
Springfield.  Va. 

♦  *  ♦ 

Lyle  A.  Lynn.  Des  Moines  Register 
and  Tribune  advertising  director  since 
1968  and  department  member  .16 
years — retired,  succeeded  by  Roy  C. 
Follett.  advertising  manager. 

♦  *  * 

Richard  H.  Scott  has  been  appointed 
Associated  Press  correspondent  at  San 
Antonio,  succeeding  Steve  Fames,  who 
has  been  apptvinted  broadcast  executive. 

if.  H/i  ifi 

Clarence  N.  Anderson,  university 
editor  and  assistant  professor  of  jour¬ 
nalism  at  the  University  of  Southern 
California — named  president  of  the 
Western  Association  of  University 
Publications  Managers.  The  association 
is  an  invitational  organization  of  approx¬ 
imately  40  members  from  major  Western 
and  Midwestern  universities. 

if  if  if 

Dick  Brooker — named  managing 
editor  of  the  WIIC-TV  (Pittsburgh)  news 
department.  Brooker  joined  WllC-TV  in 
1973  as  a  news  producer-writer  and  be¬ 
fore  that  he  had  spent  six  months  as  a 
staff  writer  for  the  Pittsburgh  bureau  of 
the  Associated  Press  and  worked  for 
several  other  broadcast  stations. 


Dennis  L.  Barnhardt — to  editor  of  the 
North  Dakota  Union  Tanner,  a  bi¬ 
weekly  membership  newspaper.  He  was 
news  editor  of  the  afternoon  and  Sunday 
editions  of  the  Morgantown  (W.Va.) 
Dominion-Post  for  seven  years. 

* 

Changes  in  editorial  leadership  at  the 
Lowell  (Mass.)  Sun  have  been  an¬ 
nounced: 

Kendall  M.  Wallace,  assistant  man¬ 
aging  editor — to  managing  editor  suc¬ 
ceeding  Richard  P.  Taeee.  who  resigned. 

Gareth  J.  Vincent — named  news 
editor,  succeeding  the  late  Charles  G. 
Sampas.  Vincent  has  been  assistant  city 
editor,  county  editor  and  Sunday  editor. 

Pail  Merry — named  to  head  the 
newspaper's  new  Accent  Section.  He 
previously  worked  for  Gannett  News¬ 
papers  and  the  W/ alt  ham  (Mass.)  News- 
Tribune. 

Prudence  A.  Brighton — named  to  the 
news  desk  succeeding  wire  editor  Rc.ss 
McCoi.i  isTER.  who  retired.  She  is  the 
first  woman  ever  named  to  the  Sun's 
news  desk. 

if  if  if 

Richard  Lynn,  author  and  illustrator  of 
a  daily  Bicentennial  story  strip.  “The 
Sons  of  Liberty" — awarded  the  George 
Washington  Honor  Medal  (Americana 
Awards  Division),  by  the  Freedoms 
Foundation  at  Valley  Forge. 

*  *  * 

Steve  Monday — named  editorial  direc¬ 
tor  of  The  Cattleman,  official  magazine 
of  the  Texas  and  .Southwestern  Cattle 
Raisers  Association.  He  has  worked  for 
the  Abilene  Reporter  News  as  farm  and 
ranch  editor  and  recently  free-lanced  in 
Fort  Worth. 

*  ♦  ♦ 

Melvin  C.  Rich,  managing  editor  of 
the  W'hittier  (Calif.)  Daily  News — to  re¬ 
tire  in  June,  ending  a  41-year  career  with 
the  newspaper. 

if  *  if 

Ken  Johnson.  Whittier  (Calif.)  Daily 
News — retiring  June  I  after  29  years  in 
the  field  of  newspaper  advertising.  He 
also  has  been  with  the  Santa  Ana  Regis¬ 
ter  and  the  Honolulu  Star  Bulletin. 
Johnson  leaves  in  June  for  a  tour  of  Fng- 
land  and  Furope. 

♦  *  * 

Detroit  attorney.  John  A.  Taylor — 
named  assistant  labor  relations  manager 
of  the  Detroit  News.  A  graduate  of  the 
University  of  Michigan  Law  School. 
Taylor  has  worked  as  a  National  Labor 
Relations  Board  attorney  in  Detroit  since 
September  of  1973. 

if  if  if 

Nick  Howell,  editor  of  the  Crystal 
Lake  Herald — chosen  1975  Fditor  of  the 
Year  by  the  Illinois  Press  Association. 
He  has  edited  the  Herald  since  May. 
1973. 
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in  the  news 

Wii.i.iAM  J.  Brink,  managing  editor, 
and  Lewis  J.  West,  advertising  director 
of  the  New  York  News,  elected  to  vice 
presidencies  by  the  News  board  of  direc¬ 
tors. 

Brink,  whose  career  includes  experi¬ 
ence  in  wire  services  and  magazines, 
joined  the  News  in  1970  as  assistant 
managing  editor.  He  was  appointed 
managing  editor  in  October,  1974.  West 
was  named  advertising  director  in  Feb¬ 
ruary,  1975  after  a  23-year  career  with 
the  Chicago  Trihiine. 


Paul  H.  Tracy,  managing  editor  of  the 
Manchester  (N.H.)  Union  Leader — to 
editor-in-chief  of  the  Union  Leader  and 
the  New  Hampshire  Sunday  News.  He 
began  with  the  Union  Leader  as  a  repor¬ 
ter  in  1946  and  has  held  various  editorial 
posts.  Tracy  succeeds  the  late  B.  J. 
McQuaid. 

Publisher  William  Loeb  has  also  an¬ 
nounced  appointment  of  Gerald  C. 
Stiles  as  director  of  community  rela¬ 
tions.  Stiles  succeeds  Robert  R.  Rosent¬ 
hal,  who  resigned  to  take  another  posi¬ 
tion  in  Florida.  Stiles  has  been  a  corres¬ 
pondent  for  Loeb  newspapers  in  the 
Milford-Amherst  area  for  several  years. 


Nancy  Williams  Stoddard,  librarian  at 
the  St.  Louis  Post-Dispatch — elected 
president  of  the  Greater  St.  Louis  Chap¬ 
ter,  Special  Libraries  Association. 

*  ♦  * 

Mary  Ann  Bengtson — appointed  assis¬ 
tant  women’s  editor  of  the  San  Antonio 
E.xpress  and  News.  She  was  a  member  of 

the  Sunday  staff. 

♦  ♦  * 

Audrey  Mackiewicz,  state  editor  of  the 
Sandusky  (Ohio)  Register — elected  pres¬ 
ident  of  the  Newspaper  Farm  Editors  of 
America  organization.  She  is  the  first 
woman  to  serve  in  the  post. 

Des  Moines  names  2 

James  W.  Hopson  has  been  named  to 
the  new  position  of  director  of  operations 
and  Robert  J.  Bartlett  has  been  named 
production  director  of  the  Des  Moines 
Register  and  Tribune. 

Hopson  will  be  in  charge  of  the  pro¬ 
duction  and  data  processing  departments 
of  the  Register  and  Tribune.  He  is  a 
graduate  of  the  Harvard  Business  School 
and  the  University  of  Missouri  School  of 
Journalism  and  has  been  with  the  Regis¬ 
ter  and  Tribune  since  1973. 

Bartlett  is  a  34-year  veteran  of  the  Re¬ 
gister  and  Tribune  production  depart¬ 
ments  and  has  been  production  manager 
the  past  two  years.  Prior  to  that  he  was 
mechanical  superintendent.  He  replaces 
Norman  Rosenberg,  who  has  accepted 
the  position  of  production  director  of  the 
San  Francisco  Newspaper  Printing 
Company. 
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Jack  Pollock,  publisher  of  the  Keith 
County  News  at  Ogallala,  is  the  new 
president  of  the  Nebraska  Press  As¬ 
sociation.  He  succeeds  Fred  Rose, 
publisher  of  the  Ainsworth  Star- 
Journal.  Pollock  has  published  the 
News  for  the  past  10  years. 

Other  association  officers  chosen  at 
the  102nd  annual  convention  are: 
George  Miller,  Papillion  Times  pub¬ 
lisher,  vicepresident;  and  Henry  Trys- 
la.  South  Sioux  City  Star  publisher, 
treasurer.  Everette  Waters,  Bertrand 
Herald  publisher,  succeeds  Arlen 
Miles,  O'Neill  Frontier  and  Holt  County 
Independent,  as  president  of  the  Neb¬ 
raska  Press  Advertising  Service,  a  sis¬ 
ter  organization  of  NPA. 

Charlotte  Wittwer,  a  staff  writer  for 
the  Pensacola  (Fla.)  News-Jonrnal,  as¬ 
signed  to  develop  and  expand  business/ 
financial/consumer  reporting — named 
business  editor.  She  holds  a  bachelor’s 
and  master’s  degree  in  Journalism  from 
the  University  of  Wisconsin,  and  worked 
at  one  time  as  assistant  society  editor  of 
the  Madison  (Wis.)  Capital  Times. 

*  ♦  * 

Three  news  staff  promotions  have 
been  announced  at  the  Pensacola 
News-Journal: 

Journal  news  editor  Kent  Cockson — to 
assistant  managing  editor  of  the  Journal 
and  News-Journal. 

Journal  assistant  managing  editor 
Mike  Albert.son — to  a  special  project 
position  to  develop  News-Journal  inves¬ 
tigations. 

Sunday  editor  Lloyd  Goodman — 
named  to  a  new  position,  news  features 
editor.  He  will  coordinate  all  feature  and 
special  sections  of  morning  and  Sunday 
editions. 

*  ♦  ♦ 

Tom  Schumaker,  editor  of  the  Boca 
Raton  (Fla.)  News  the  past  four  years 
and  previously  an  Indiana  newspaper 
executive,  has  been  appointed  managing 
editor  of  the  Grand  Forks  (N.D.)  Herald 
in  the  Knight-Ridder  organization. 


Southern  lensmen  win 
short  course  awards 

Delaware  and  South  Carolina  lensmen 
took  top  honors  in  awards  presentations 
during  the  27th  annual  Southern  Short 
Course  for  News  Photographers  recently 
held  at  Boone  in  the  western  North 
Carolina  mountains. 

Ron  Dubick  of  the  Wilmington  (Del.) 
News-Journal  was  named  Southern 
Photographer  of  the  Year  in  competition 
with  photographers  for  newspapers  with 
20,000  or  more  circulation.  Murry  Sill  of 
the  Aiken  (S.C.)  Standard  won  the  top 
award  for  newspapers  of  less  than  20,000 
circulation. 

Other  chief  winners  in  the  short  course 
presentations  sponsored  by  the  North 
Carolina  Press  Photographers  Associa¬ 
tion  were  the  Charlotte  (N.C.)  Observer, 
annexing  the  Nikon  Award  for  the 
newspaper  annually  judged  to  have  the 
best  group  of  pictures  in  category  divi¬ 
sions;  Bill  Sanders,  Asheville  (N.C.) 
Citizen-Times,  “Best  of  Show’’;  Stephen 
Aldridge,  Fayetteville  (N.C.)  Obsen'er, 
Metz  Flash  Award  for  the  best  picture 
made  with  a  flash  attachment;  Martin 
Rose  of  Appalachian  State  University, 
Boone,  named  Student  Photographer  of 
the  Year;  and  Douglas  Gleason  of  Ran¬ 
dolph  Technical  Institute,  Asheboro, 
“Color  Excellence  Award.’’ 


Edward  P.  Curran — appointed  editor 
of  Town  Crier  Publications  of  Sudbury, 
Mass.,  publishers  of  weekly  papers  in 
Boston  suburbs.  Curran  has  been  editor 
and  publisher  of  the  Marlboro  Group 
Newspapers  in  Walpole,  North  Attee- 
boro.  Mass.,  and  Cumberland-Lincoln 
R.I.,  for  five  years. 

Additional  staff  appointments  include: 
Arthur  Macdonnell,  assistant  to  the 
editor  and  editor  of  the  Sudbury  Town 
Crier;  Nancy  Foster,  the  same  appoint¬ 
ment  to  the  Weston  Town  Crier,  and 
Peggy  R.  Kaplan,  to  the  Way  land  Town 
Crier.  MacDonnell  was  editor  of  the 
Winchester  (Mass.)  Star  from  1972  to 
1975.  Foster  has  served  as  a  reporter  and 
editor  for  the  Waltham  News-Tribune  at 
various  times,  while  Kaplan  has  been  a 
reporter  for  the  Framingham  (Mass.) 
South  Middlesex  News. 
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Independence 
called  best 
for  Booth,  Inc. 

By  Gerald  B.  Healey 

Officers  and  directors  of  Booth  News¬ 
papers,  Inc.  believe  that  the  maximum 
long-term  benefit  to  shareholders  can  be 
realized  through  the  continuation  of  the 
company  as  an  independent,  president 
James  E.  Sauter  told  130  stockholders  at 
the  annual  meeting  May  12. 

Reasons  for  this  posture,  Sauter  said, 
are  threefold: 

1 )  The  continuing  effects  of  new  pro¬ 
duction  technology  at  the  8  Michigan 
newspapers  operated  by  Booth  and 
greater  utilization  of  the  Parade  supple¬ 
ment  printing  plant  at  Atglen,  Pa. 

2)  The  addition  of  a  significant 
number  of  blue  chip  advertisers  by 
Parade  in  1975,  which  Sauter  termed  a 
bad  year  for  many  publications,  and  the 
addition  of  new  accounts  during  the  first 
quarter  of  1976  at  double  the  1975  rate. 

3)  A  turnaround  in  advertising  linage 
and  circulation  in  the  company's  daily 
newspapers  in  the  first  quarter  of  1976. 
During  this  quarter,  according  to  Sauter, 
Booth's  overall  newspaper  circulation 
increased  approximately  one  percent 
after  several  years  of  decreases.  Ad  lin¬ 
age  was  up  2.39^  following  6  quarters  of 
decreases. 

There  also  is  optimism  about  the  long¬ 
term  outlook,  for  both  internal  growth 
and  acquisitions.  Policy  decrees,  how¬ 
ever,  that  any  expansion  by  acquisition 
must  involve  business  related  to  Booth's. 
In  this  connection  Sauter  mentioned 
the  acquisition  of  the  Sun  Newspapers  in 
suburban  Cleveland,  O.  Sauter  added: 

“We  will  continue  to  reevaluate  the 
conclusion  to  continue  as  an  independent 
enterprise  in  light  of  circumstances 
which  develop  and  proposals  which  we 
may  receive." 

“Previously  we  advised  you  (share¬ 
holders)  that  certain  large  shareholders 
had  rejected  a  proposal  to  acquire  their 
shares  at  $45  per  share  pursuant  to  an 
arrangement  which  would  then  be  made 
available  to  all  shareholders.  Since  then 
several  companies  have  expressed  seri¬ 
ous  interest  in  acquiring  Booth  for  cash 
at  higher  prices.  We  are  continuing  dis¬ 
cussions  with  these  companies." 

Sauter  said  at  the  Ann  Arbor  head¬ 
quarters  that  an  important  element  in  de¬ 
termining  the  directions  which  the  com¬ 
pany  will  take  is  S.  I.  Newhouse  “who, 
as  you  know,  owns  over  2.59^  of  the  out¬ 
standing  Booth  stock." 

Newhouse  has  consistently  “assured 
us  that  he  does  not  seek  control  of  the 
(Booth)  business  and  has  offered  to  in¬ 
corporate  such  assurances  in  writing," 
Sauter  continued. 


Efforts  to  reduce  the  (Newhouse)  as¬ 
surances  to  writing  continue,  Sauter  re¬ 
marked,  but  Sauter  believes  the  “dif¬ 
ficulties  in  negotiating  a  very  unusual  ar¬ 
rangement  assuring  lack  of  control  are 
such  that,  despite  the  utmost  gcKid  faith 
of  all  parties,  chances  are  significantly 
against  a  satisfactory  conclusion. 

“I  am  sure  that  you  will  agree  that  this 
gives  us  quite  a  year  to  look  forward  to." 

A  stockholder  remarked  that  there  had 
been  too  much  publicity  concerning 
Booth  financial  matters  and  the 
Newhouse  developments.  He  suggested 
that  the  publicity  had  gone  out  of  con¬ 
trol. 

Sauter,  disagreeing,  said  “we  haven't 
seen  a  lot  of  buyers  and  the  lack  of  activ¬ 
ity  (in  the  over-the-counter  market)  has 
been  surprising.  He  added:  “Newhouse 
knows  the  stock  is  worth  more  than  $45  a 
share  so  he  wouldn’t  sell.  His  plan  was  to 
use  this  as  a  vehicle  to  solve  tax  prob¬ 
lems.  His  program  was  to  spend  4-5 
years  to  buy  this  company. 

“Our  job  is  to  try  and  frustrate  him 
from  getting  control.” 

Among  the  number  of  companies 
Booth  is  conferring  with  regarding  a  pos¬ 
sible  merger  is  Capital  Cities  Communi¬ 
cations  Corp.,  Sauter  said,  adding  that 
Capital  Cities  offered  to  buy  Booth  sev¬ 
eral  years  ago  at  $48  a  share.  This  was 
rejected. 

Sauter  said  he  regards  the  Newhouse 
situation  as  being  “in  a  holding  pattern.” 

As  one  means  of  strengthening  its  pos¬ 
ition  Booth  paid  a  bonus  to  share¬ 
holders — a  50^  stock  distribution  and  a 
259f  increase  in  the  quarterly  dividend 
payout.  This  ups  the  annuals  payout 
from  $l  .30  to  $l  .50  a  share.  The  action  is 
effective  July  I  to  shareholders  of  record 
June  lO. 

The  Detroit  tree  Press  said  in  this  re¬ 
gard:  “In  the  short  run  at  least,  the 
biggest  beneficiary  of  this  move  is  the 
company's  largest  shareholder, 
Newhouse,  whose  holding  will  be  in¬ 
creased  from  1. 25  million  to  1. 87  million 
shares.” 

Sauter  had  said  previously  that  the 
company  is  resisting  Newhouse  primar¬ 
ily  because  his  continued  purchases  of 
the  company's  stock  may  tend  to  domi¬ 
nate  the  market  for  the  stock  and  force 
prices  down. 

• 


Toronto  Star  editor 

John  E.  A.  Brooks  has  been  appointed 
executive  managing  editor  of  the  Toronto 
Star.  Brooks  was  the  Star’s  director  of 
public  relations  and  promotion  and  suc¬ 
ceeds  Edwin  Bolwell,  who  resigned. 

Brooks  worked  at  the  Hamilton  (Ont.) 
Spec  tator  as  a  general  assignment  repor¬ 
ter  before  joining  the  Ford  Motor  Com¬ 
pany  of  Canada,  l.td.  in  public  relations. 
He  moved  to  the  Star  in  1 975. 


Higher  earnings 

Toronto  Star  Ltd.  said  that  consoli¬ 
dated  earnings  in  the  six  months  ended 
March  3 1  rose  to  $5.288,(K)0  or  66  cents  a 
share  from  $3,596.()(K)  or  48  cents  a  share 
in  the  same  period  a  year  ago. 

In  the  second  quarter,  profits  were 
$l  ,585,(K)0  or  20  cents  a  share  compared 
w  ith  $  1 ,033,000  or  1 4  cents  a  share  in  the 
second  quarter  last  year. 

Share  profit  figures  for  1 975  are  based 
on  7,758,000  fewer  issued  shares.  The 
stock  was  issued  to  acquire  Harlequin 
Enterprises  Ltd. 

Figures  for  the  current  year  include 
results  of  Harlequin  which  contributed 
$22,216,000  to  total  revenue  of 
$92,909,000  during  the  first  half. 

Beland  Honderich,  president  and  pub¬ 
lisher,  said  in  an  interim  report  that  gains 
in  operating  profit  and  net  income  over 
the  full  fiscal  year  ending  Sept.  30  are 
expected  to  moderate  substantially  from 
the  performance  of  the  first  six  months. 

He  said  that  in  the  first  half  of  the 
fiscal  year  advertising  and  circulation 
showed  encouraging  trends,  particularly 
in  the  second  quarter. 

In  a  letter  accompanying  the  interim 
report.  Honderich  said  shareholders  will 
be  asked  in  January  to  approve  a  change 
in  the  name  of  the  company  to  Torstar 
Corp. 

A  new  subsidiary.  Toronto  Star 
Newspapers  Ltd.,  will  be  formed  July  1 
to  publish  the  daily  newspaper. 

Honderich  said  this  action  is  being 
taken  to  strengthen  the  distinction  be¬ 
tween  the  parent  corporation  and  the 
Star  newspaper. 

♦  *  * 

Thomson  Newspapers  l.td.  has  an¬ 
nounced  consolidated  net  income  of 
$7,795,256  for  the  quarter  ended  March 
31  compared  with  $6,312,943  for  the 
same  period  last  year. 

The  company  said  in  a  news  release 
Monday  that  after  deducting  dividends 
on  outstanding  644  per  cent  preference 
shares,  earnings  per  class  A  and  B  shares 
for  the  first  quarter  of  1976  were  15.4 
cents,  compared  with  12.4  cents  a  share 
for  the  same  period  in  1975. 

Net  sales  for  the  quarter  were 
$49,282,286  compared  with  $43,858,033 
last  year. 

The  company  said  a  strong  recovery  in 
the  United  States  economy,  especially  in 
the  area  of  consumer  spending,  resulted 
in  a  significant  increase  in  the  revenues 
and  profits  of  its  U.S.  newspapers, 
w  hich  now  account  for  a  major  portion  of 
total  revenues  and  profits. 

In  Canada,  where  company  operations 
are  regulated  by  the  federal  anti-infiation 
legislation,  profit  growth — although 
restrained — has  been  generally  in  line 
with  increased  volume  of  business,  it 
said. 
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We  can’t  claim  every  development 

since  Gutenberg. 


AKI  hasn  t  been  in  the  business 
since  the  16th  century,  so  there  are  a 
lot  of  things  we  didn  t  invent,  like  the 
pressman  s  paper  hat  or  the  steam 
typewriter.  But,  in  just  seven  years  of 
operation  AKI  has  been  responsible  for 
many  things  the  graphic  arts  industry 
takes  for  granted  today. 

AKI  was  the  first  company  to  market 
efficient,  all-electric  automatic  mixing 
keyboards,  tailor-made  for  the  then  new 
phototypesetters.  In  fact  AKI  showed 
the  typesetter  manufacturers  how  to 
get  maximum  performance  from  their 
machines. 


AKI  brought  out  the  first  no-error 
data  transmission  system,  the  first  low- 
cost  "smart  '  CRT  terminals,  the 
first  low-cost  reprogrammable  input/ 
edit  systems,  the  first  high-powered 
hyphenating  dictionary.  AKI  even 
modernized  the  lowly  electric  paper 
tape  rewinder 

i  So.  while  AKI  can  t  claim  every¬ 
thing,  you  can  bet  that  if  a  product 
system  will  make  graphic  arts  produc¬ 
tion  faster,  better,  and  mo, re  econom¬ 
ical,  chances  are  that  AKI  will  be  the 
one  to  put  it  all  together. 


For  complete  information  on  AKI  s 
productswrite  Automix  Keyboards,  Inc., 
4200  150th  N.E,,  Redmond,  WA  98052 
or  call  206-885-8801  anytime  and  ask 
for  Linda  Lewis,  our  Customer 
Representative. 
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AKI  puts  it  all  together 
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By  Carla  Marie  Rupp 

“1  think  it  could  be  a  fairly  outstanding 
fourth  quarter  for  newspapers. 

“Television  (‘spots  are  sky  high!')  is 
sold  out  for  the  fourth  quarter.  And  radio 
is  not  the  sole  answer. 

“So  you  guys  should  get  out  there.” 

^  It  may  have  seemed  like  a  pep  talk. 

But  comments  made  by  John  J.  Meskil, 
i  senior  vicepresident  and  director  of 
media  for  Warwick,  Welsh  &  Miller, 
Inc.,  at  the  May  13  luncheon  meeting  of 
I  the  National  Advertising  Sales  Associa¬ 
tion  were  assuring. 

]  Meskil  stressed  to  the  ad  salesmen  that 
j  “newspapers  are  right  up  there  with 
:  television”  in  his  thinking,  noting  that 
!  “magazines  take  a  little  longer  to  build 
!  consumer  awareness.”  Newspapers,  he 
1  said,  have  a  “longer  life.” 

]  Before  responding  to  questions,  Mes- 
'  kil  remarked  about  four  areas  of  con- 
!  cern. 

!  — Circulation.  “What  concerns  us 

I  most  is  newspaper  circulation.  We  need 
'  more  answers  on  where  newspaper  cir¬ 
culation  is  going,”  he  said, 
i  — Rates.  “TV  will  surpass  you  this 
!  year,  in  this  area.”  Meskill  commented 
on  the  rise  in  newspaper  rates. 

— Reproduction.  “We  complain  be- 
j  cause  we  think  we  have  good  reason. 

Newspapers  have  a  long  way  to  go  in  the 
'  color  area.” 

I  — Positioning.  “It's  a  constant  battle 
I  to  get  a  good  position.  We  do  all  we  can. 

'  We'll  do  anything  we  can  to  help  a  news- 
paper  satisfy  our  position  requirements. 

;  We  probably  work  harder  to  help  news¬ 
papers  than  other  medium.”  He  com¬ 
mented  that  Seagrams  is  aware  of  the 
■  problem  in  sizing. 

During  the  question  period,  Meskil, 

I  who  has  spent  20  years  in  agency  super- 
I  vision,  mentioned  about  his  budget: 

I  “We  will  be  spending  more  money  in 
I  newspapers  than  ever  before  ...  if  we 
get  (the  right)  positions  .  .  .  We  don't 
j  anticipate  any  budget  cuts  in  newspaper 
j  advertising. 

;  “You  men  are  going  to  become  more 
important  to  us.” 

To  a  question  asking  him  to  compare 
the  importance  of  outdoor  versus  news¬ 
paper  advertising,  Meskil  said: 

“Newspapers  are  getting  more  atten¬ 
tion  and  more  of  our  dollars.” 

He  said  'outdoor'  is  good  but  that  the 
liquor  business  (represented  in  accounts 
by  Warwick,  Welsh  &  Miller)  is  and  will 
“spend  more  money  in  newspapers  than 
ever  before.” 

Meskil  said  the  liquor  business  is  try¬ 


ing  to  appeal  to  a  younger  market. 

“It's  not  easy  concentrating  on  getting 
the  younger  crowd  and  keeping  the  old¬ 
er.” 

Liquor  advertisements,  he  said,  will  be 
promoting  the  ‘Firecracker' — a  drink 
made  with  cranberry  juice  concocted  just 
in  time  for  Fourth  of  July  and  designed 
for  Bicentennial  ‘good  cheer’.  Seven 
Crown  and  Vtxika  have  become  increas¬ 
ingly  popular  through  advertisements 
and  because  many  persons,  he  said,  pre¬ 
fer  mixed  drinks  than  straight  whiskey. 

Questioned  about  liquor  advertising 
directed  toward  women,  Meskil  an¬ 
swered  that,  “Yes,  we  are  appealing  to 
women  more,  sometimes  requesting  the 
women’s  pages  in  the  newspaper  when 
we  have  a  special  ad.”  He  knew,  he  said, 
that  women  buy  more  than  men.  “Espe¬ 
cially  during  the  past  five  years”  adver¬ 
tising  has  been  designed  with  women  in 
mind,  said  Meskil. 

Prior  to  joining  Warwick  in  1966  (at 
that  time  Warwick  «&  Legler,  Inc.).  Mes¬ 
kil  was  vicepresident  and  director  of 
media  at  West,  Weir  &  Bartel  and  at 
Marschalk,  a  division  of  Interpublic,  in 
the  same  capacity.  He  has  also  served  as 
media  manager  at  Fletcher,  Richards  and 
at  Grey  Advertising,  where  he  started  his 
advertising  career  in  1948. 

Through  the  years,  Meskill  has  work¬ 
ed  diversified  accounts,  including  food 
and  package  goods,  beer,  liquor,  drugs, 
fashion,  travel,  watches  and  banks. 

Two  media  supervisors  at 
Warwick— |Tony  Rosa  and  Peter 
Dalton — also  answered  NASA  members’ 
questions.  During  that  time,  Rosa  said 
the  company  is  “looking  at  suburban 
weeklies”  in  promotions,  besides  just  at 
the  major  markets. 

Rosa  said  promotion  efforts  will  be 
concentrated  in  the  fall  and  especially,  as 
usual,  during  the  holiday  seasons,  par¬ 
ticularly  around  Christmas. 

Dalton  made  a  crack  to  one  questioner 
that  “if  liquor  ads  don’t  get  a  good  posi¬ 
tion”  he  could  get  newspapers  taken 
“off  the  schedule.” 

Wins  reading  award 

Pittshurffh  Post-Gazette  staff  writer 
John  Golightly  was  awarded  the  Interna¬ 
tional  Reading  Association’s  annual 
Print  Media  Award.  Golightly  was  cited 
for  his  article  entitle  “Parents,  Schools, 
Teachers  Appear  Villians  in  Decline  of 
Children’s  Ability  to  Read  Well.”  The 
award  was  presented  during  the  associa¬ 
tion’s  annual  convention  in  Anaheim, 
Calif. 
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The  CompuScan  STaRT  System  is  a  storage  and  re¬ 
trieval  system  that  allows  high  speed  and  excep¬ 
tional  accuracy  in  the  editing  and  processing  of  text. 
The  STaRT  System  simplifies  the  updating  of  price 
lists,  catalogs  and  directories,  and  introduces  start¬ 
ling  versatility  and  economy  into  newspaper,  graphic 
arts,  word  processing  and  EDP  operations. 

STaRT  System’s  modular  design  allows  it  to  grow 
as  you  grow.  Modular  means  your  initial  investment 
buys  only  what  you  need  today.  Modular  —  because 
CompuScan  is  determined  that  you  won’t  have  to 
choose  between  status  quo  or  excess  capacity. 
STaRT  begins  its  job  of  text  processing  when  its 
computer  is  fed  copy  from  our  versatile  ALPHA  or 
170  OCR  device,  from  a  tape  reader,  directly  from  a 
wire  service  or  mag  tape,  or  from  our  video  editing 
terminal. 

The  System  software  files  the  information  on  modu¬ 
lar  disc  storage  for  manipulation  or  update  on  video 
terminals  and  outputs  to  a  paper  tape  punch,  line 
printer,  mag  tape,  on  line  to  a  typesetter,  or  stores  it 
for  future  reference.  All  of  these  functions  including 


the  input,  editing  and  output  occur  simultaneously. 
Software  packages  include  text  processing.  Data 
Base  file  management  (including  classified  ad  pro¬ 
gram),  H  &  J  copyfitting  and  typesetting. 

The  ST aRT  System  always  keeps  up  with  your  needs. 

From  the  basic  one  terminal,  two  floppy  disc  system, 
you  can  add  additional  terminals  and  larger  Disc- 
Pac  capacity,  extending  both  hardware  and  software 
capabilities.  This  larger  storage  and  editing  system 
affords  the  use  of  multiple  wire  service  inputs  and  a 
greater  number  of  terminals.  Each  editing  station  has 
instant  access  to  any  story  f  i  led  at  any  location  on  the 
disc,  with  a  common  data  base.  The  system  video 
editing  terminals  are  interactive  with  the  powerful 
minicomputer  in  the  system. 

As  with  all  CompuScan  Systems,  you  can  tailor  the 
STaRT  System  to  fit  your  exact  needs. 

And  that’s  a  very  big  plus. 

Call  us  for  more  detailed  information.  Our  technical 
representatives  will  sit  down  with  you  and  design 
the  proper  system  for  your  plant. 
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900  Huyler  Street,  Teterboro,  New  Jersey  07608 
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Editorial  Workshop  By  Roy  H.  Copperud 
Comma  Comment  (No.  506) 


As  we  all  know,  commas  and  periods 
go  inside  quotation  marks  and  colons  and 
semicolons  outside.  This  is  a  matter  of 
American  vs.  British  printing  practice, 
and  the  American  system  sometimes  de¬ 
fies  logic.  An  example:  He  said,  ‘7  know 
what  I  am  doing."  The  period  obviously 
closes  the  whole  sentence,  including  the 
quoted  words,  and  thus  logic  calls  for  He 
said,  ■  /  know  what  /  am  doing". 

1  read  somewhere  that  the  American 
practice  was  established  by  printers, 
who  of  course  were  the  first  newspaper 
editors,  for  the  sake  of  appearances.  The 
period  or  comma  following,  rather  than 
enclosed  by.  the  quotation  marks,  the 
reasoning  ran.  seemed  to  be  hanging  in 
the  air.  and  was  too  conspicuous.  What¬ 
ever  the  explanation,  the  American  prac¬ 
tice  has  long  been  so  well  established 
that  it  is  rarely  questioned  and  univer¬ 
sally  observed.  Appearance  is  also  given 
as  the  reason  for  the  use  of  single  rather 
than  double  quotation  marks  in  head¬ 
lines.  Whether  printers  exercised  any  in¬ 
fluence  here  I  have  never  heard.  Perhaps 
this  practice  is  traceable  to  desperate 
headline  writers. 

It  is  well  agreed,  too.  that  the  dash  and 
the  comma  together  are  too  much: 
“Then. — with  his  appeal  matured  by 
experience. — he  will  be  ready  for  the  na¬ 
tional  prize."  Such  combinations  were 
once  common,  but  as  Summey  con¬ 
cluded  in  American  Pnnctnation,  they 
belong  to  history. 

Questions  still  sometimes  arise,  how¬ 
ever.  about  the  use  of  the  comma  with 
the  question  mark  and  exclamation 
point.  Allan  M.  Lazarus,  managing 
editor  of  the  Shreveport  Times,  brought 
up  the  subject  in  a  letter  in  which  he 
cited:  This  city  is  celebrated  .  .  .  in  "Tus¬ 
caloosa's  Calling  Me  .  .  .  But  I’m  Not 
Going!,"  a  little  revue  at  the  Top  of  the 
Gate  .  .  . 

I  concur  with  Mr.  Lazarus  that  the 
question  mark  followed  by  the  comma, 
followed  in  turn  by  the  quotation  marks, 
looks  funny.  And  I  agree  that  the  alterna¬ 
tive  looks  equally  funny:  The  senior  au¬ 
thor  has  argued  this  point  in  a  magazine 
article,  "Are  Professional  Societies  Too 
Powerful?" ,  published  in  True  in 
January. 

1  have  been  unable  to  track  down  any 
comment  on  where  the  comma  should  go 
in  such  instances  beyond  an  oblique  one 
by  Summey  to  the  effect  that  the  ques¬ 
tion  mark  is  seldom  used  with  marks 
other  than  closing  quotes,  suspension 
dots,  parenthetical  dashes,  parentheses, 
or  brackets.  Notice  that  he  does  not 
mention  the  comma,  thus  placing  it  by 
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implication  in  the  “seldom  category. 

He  draws  the  same  conclusion  about 
the  exclamation  point:  The  crowd  cried 
“Vive  le  Roi!,”  but  demanded  that  the 
Queen  show  herself. 

To  my  way  of  thinking,  the  question  is 
not  where  to  place  the  comma  in  such 
constructions,  but  whether  it  should  be 
used  at  all.  For  one  thing,  three  punctua¬ 
tion  marks  in  a  row  create  a  mare's  nest. 
And  I  cannot  see  that  such  a  weak  mark 
as  the  comma  serves  any  purpose  com¬ 
bined  w  ith  such  strong  ones  as  the  quota¬ 
tion  mark  and  question  mark  or  exclama¬ 
tion  point.  A  constellation  like  this  tends, 

I  think,  to  distract  the  reader,  instead  of 
doing  punctuation's  proper  Job  of  speed¬ 
ing  him  on  his  way. 

Thus  I  think  Summey's  seldom  in  this 
connection,  set  down  nearly  30  years 
ago.  should  be  changed  to  never. 

• 

Strike  daily  folds 
in  Hammond,  Ind. 

Hammond,  Ind.,  is  a  one  daily  news¬ 
paper  town  again. 

The  Hammond  Compass  announced 
last  week  that  publication  would  be  re¬ 
duced  to  two  weekly  papers  and  about 
two-thirds  of  the  60  employes  would  be 
laid  otY,  including  all  of  the  news  staff 
and  most  of  the  production  and  circula¬ 
tion  departments. 

The  Compass  was  organized  and  fi- 
anced  initially  with  the  personal  savings 
of  about  100  printers  and  reporters  left 
without  jobs  following  a  labor  dispute 
with  the  Hammond  Times,  in  August. 
1973. 

The  printers,  members  of  the  ITU, 
claim  they  were  locked  out.  Eighteen  re¬ 
porters  for  the  Times  joined  the  printers' 
picket  line  rather  than  cross  it. 

Robert  and  Joyce  Curran  of  Saulte 
Ste.  Marie.  Ontario,  purchased  a  major¬ 
ity  interest  in  the  paper  last  November. 
They  said  that  ad  revenues  were  not  suf¬ 
ficient  to  meet  long-term  obligations  and 
the  expenses  of  running  a  daily  paper. 

The  paper  reported  a  sworn  circulation 
of  12.361  on  July  16,  1975. 

• 

Carter  series  ready 

Colston  Newspaper  Features  of  Har¬ 
vard.  111.,  is  offering  a  seven-part 
serialization  plus  sidebar  from  Jimmy 
Carter’s  book,  “Why  Not  the  Best?” 
The  book  was  published  by  Boardman 
Press.  The  series  is  available  with  photos 
for  immediate  or  later  release. 


Six-year  old  strike 
settled  in  Illinois 

A  six  year  strike  by  the  International 
Typographical  Union  Local  No.  327 
against  the  Logan  County  Publishing 
Co.,  publishers  of  the  Lincoln  (111.) 
Courier  has  been  terminated  as  part  of  an 
agreement  worked  out  in  a  federal  court 
in  Peoria  on  April  21. 

The  settlement  agreement  required  the 
publisher  to  abandon  its  antitrust  suit 
whose  purpose  was  to  prevent  the 
weekly  IJncoln  Shoffper,  a  union  strike 
paper,  from  publishing.  Under  the  term 
of  the  settlement,  the  strike  paper  will 
continue  to  publish,  employing  members 
of  No.  327,  and  the  strike  against  the 
Courier,  in  progress  for  six  years,  was 
terminated. 

The  litigation  arose  out  of  the  strike  of 
ITU  members  working  at  the  Lincoln 
Courier  w  hich  started  June  17.  1970.  No. 
327  set  up  a  weekly  shopper  as  a  strike 
paper  in  August  1970  and  has  been  pub¬ 
lishing  since  then. 

The  publisher  alleged  that  the  defen¬ 
dant's  union  activities  constituted  antit¬ 
rust  activity  to  monopolize  news  and  ad¬ 
vertising  in  the  Lincoln.  Illinois,  area. 
The  ITU  and  No.  327  filed  a  counter¬ 
claim  alleging  the  struck  publisher  had 
improperly  used  its  power  and  intluence 
and  money  from  its  parent  paper  in  Cen- 
tralia.  Illinois,  to  try  to  keep  the  Shopper 
from  securing  advertising.  Ihe  original 
suit  and  counterclaim  each  ask  for  dam¬ 
ages  in  the  area  of  one  million  dollars. 

Similar  lawsuit  involving  Toledo  ITU 
and  The  Newspaper  Guild  and  the  Ad¬ 
rian  (Mich.)  Telegram  failed  to  go  to  trial 
in  late  1974.  The  case  was  settled  with 
the  Thomason-owned  Telegram  paying 
the  strikers  $I25.()()()  for  the  right  to 
abandon  its  lawsuit. 

• 

1st  quarter  loss 
posted  by  Panax 

Panax  Corporation,  Michigan  based 
newspaper  publishing  and  printing  firm, 
announced  its  first  quarter  sales  and 
earnings  for  1976. 

A  net  loss  was  reported  of  $33,072  or  a 
loss  of  $0.03  per  share,  compared  to  a 
loss  of  $46,972  or  a  $0.04  loss  per  share 
in  the  first  quarter  of  1975. 

Net  revenues  were  $6,569,898.  a  1.3'^ 
increase  from  the  $5,811,620  in  the  first 
quarter  of  1975. 

Commenting  on  first  quarter  results, 
Panax  president  John  P.  McGolT.  stated, 
“the  first  quarter  of  our  operating  year  is 
traditionally  a  difficult  period  for  us.” 

During  the  first  quarter  of  1976, 69^7  of 
Panax  revenues  came  from  its  news¬ 
paper  operations  compared  to  659?  in 
1975.  Commercial  printing  and  typeset¬ 
ting  operations  contributed  279?  of  the 
operating  revenue  compared  to  269?  in 
the  first  quarter  of  1975. 
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Editor 


Books  on  journalism,  editing,  writing  and  related  subjects  available  through  E&P’s  Book  Department 


129—  THE  NEW  YORK  TIMES  MANUAL  OF  STYLE 

AND  USAGE:  Revised  and  Edited  by  Lewis  Jordan, 
News  Editor,  The  New  York  Times.  A  greatly  expanded 
successor  to  more  than  75  years  of  Times  style  guides. 
Its  advice  on  spelling,  punctuation,  English  usage  and 
writing  quality  will  be  valuable  to  anyone  who  works 
with  words.  232  pages.  $10.00 

130—  WRITING  SCIENCE  NEWS  FOR  THE  MASS 
MEDIA,  by  David  Warren  Burkett.  It  is  no  longer  true, 
if  it  ever  was,  that  "any  good  reporter  can  cover  any 
story,”  and  it  is  especially  not  true  in  the  area  of  sci¬ 
ence.  A  revised  second  edition  that  dwells  on  ethics 
and  principles  as  well  as  censorship.  214  pages,  in¬ 
cluding  286  suggested  references.  Indexed.  $8.95 

131—  BEYOND  THE  FACTS.  A  Guide  to  the  Art  of  Feature 
Writing,  by  Louis  Alexander.  Starts  with  features  for 
newspapers.  Elaborates  on  features  for  broadcast 
news  and  adds  guidance  in  writing  a  variety  of  features 
for  magazines.  Illustrated,  indexed,  264  pages.  $8.95 

132—  A  SYSTEM  FOR  THE  UNIVERSAL  DESK,  by 

Bruce  Humphrey.  A  former  managing  editor  of  a 
25,000  circulation  evening  daily  describes  in  32- 
mimeographed  pages  the  operation  of  a  universal  desk 
he  created  which  can  be  adapted  to  larger  or  smaller 
operations.  $2.50 

133—  THUNDER  IN  THE  ROCKIES:  The  Incredible  Den¬ 
ver  Post,  by  Bill  Hosokawa.  With  complete  access  to 
the  newspaper  files  the  author  presents  a  no-holds- 
barred  story  of  the  Post  (as  well  as  Denver  and  Col¬ 
orado)  from  the  $12,000  investment  by  Bonfils  and 
Tammen  to  the  Newhouse  suit  involving  May  Bonfils’ 
stock  worth  millions.  Indexed,  448  pages.  $12.95 

134—  A  LIFETIME  ON  DEADLINE:  Self-Portrait  of  a 
Southern  Journalist,  by  George  W.  Healy,  Jr.  From 
campus  correspondent  to  reporter  and  editor  for  36 
years  of  the  New  Orleans  Times-Picayune,  Healy’s 
career  was  interwoven  with  famous  names  and  great 
events.  294  pages,  indexed,  illustrated.  $12.50 

135 —  WRITER’S  MARKET  ’76 — A  compilation  of  100 

categories  and  more  than  5,000  paying  markets  for 
novels,  stories,  fillers,  plays,  articles,  gags,  verse  and 
photos  available  to  the  freelancer.  $12.50 

136—  A  COMPLETE  GUIDE  TO  MARKETING 

MAGAZINE  ARTICLES,  by  Duane  Newcomb.  With 
over  3,000  article  acceptances,  author  tells  what  it 
takes  and  how  to  do  it  in  developing  saleable  ideas, 
writing  and  marketing  them.  $6.95 

137—  WHO’S  WHO  AMONG  BLACK  AMERICANS, 

edited  by  William  C.  Matney.  An  inaugural  edition  con¬ 
taining  biographical  material  on  approximately  10,000 
Black  leaders  with  geographic  index  by  state  and  city 
as  well  as  occupational  groupings.  772  pages.  $45 

138 —  ON  WRITING  WELL:  An  informal  guide  to  writing 

nonfiction,  by  William  Zinsser.  A  former  writer  and 
editor  for  the  New  York  Herald  Tribune  and  Life,  the 
book  grew  out  of  a  course  the  author  teaches  at  Yale. 
Not  a  textbook,  but  an  effort  to  teach  good  English 
that  can  be  used  in  good  journalism  and  good  nonfic¬ 
tion.  With  illustrative  passages  from  many  famous 
writers.  152  pages,  indexed.  $6.95 

139—  NEWS/WRITING  AND  REPORTING,  by  James  M. 

Neal  and  Suzanne  S.  Brown.  A  “how  to”  book  for 
novice  reporters  containing  many  examples  of  out¬ 
standing  writing.  Each  chapter  contains  suggested  as¬ 
signments  by  which  students  can  test  their  skills.  298 
pages.  Indexed.  $11.95. 

140—  THE  PLIGHT  OF  ENGLISH:  Ambiguities, 

cacophonies  and  other  violations  of  our  language,  by 
Basil  Cottle,  senior  lecturer  in  English  at  University  of 
Bristol.  Blending  scholarly  discussion  with  humor  and 
common  sense  seeking  the  ideal  of  straightforward 
and  honest  English.  160  pages,  Indexed.  $7.95 


137—  WHO’S  WHO  AMONG  BLACK  AMERICANS, 

edited  by  William  C.  Matney.  An  inaugural  edition  con¬ 
taining  biographical  material  on  approximately  10,000 
Black  leaders  with  geographic  index  by  state  and  city 
as  well  as  occupational  groupings.  772  pages.  $46 

138 —  ON  WRITING  WELL:  An  informal  guide  to  writing 

nonfiction,  by  William  Zinsser.  A  former  writer  and 
editor  for  the  New  York  Herald  Tribune  and  Life,  the 
book  grew  out  of  a  course  the  author  teaches  at  Yale. 
Not  a  textbook,  but  an  effort  to  teach  good  English 
that  can  be  used  in  good  journalism  and  good  nonfic¬ 
tion.  With  illustrative  passages  from  many  famous 
writers.  152  pages,  indexed.  $6.95 

139—  NEWS/WRITING  AND  REPORTING,  by  James  M. 

Neal  and  Suzanne  S.  Brown.  A  “how  to”  book  for 
novice  reporters  containing  many  examples  of  out¬ 
standing  writing.  Each  chapter  contains  suggested  as¬ 
signments  by  which  students  can  test  their  skills.  298 
pages.  Indexed.  $11.95. 

140—  THE  PLIGHT  OF  ENGLISH:  Ambiguities, 

cacophonies  and  other  violations  of  our  language,  by 
Basil  Cottle,  senior  lecturer  in  English  at  University  of 
Bristol.  Blending  scholarly  discussion  with  humor  and 
common  sense  seeking  the  ideal  of  straightforward 
and  honest  English.  160  pages.  Indexed.  $7.95 

141 —  THE  PULITZER  PRIZES  by  John  Hohenberg.  A  his¬ 

tory  of  the  awards  in  book,  drama,  music  and  jour¬ 
nalism  over  six  decades  based  on  the  author’s  private 
files.  He  is  former  newspaperman  and  foreign  corre¬ 
spondent  and  since  1954  has  been  Administrator  of  the 
Pulitzer  Prizes  and  Secretary  of  the  Advisory  Board.  It 
takes  you  behind  the  scenes  of  some  of  the  heated  con¬ 
troversies  over  prizes  made  and  not  made.  434  pages, 
indexed.  $14.96 

142—  THE  MEDIA  ENVIRONMENT:  MASS  COM¬ 
MUNICATIONS  IN  AMERICAN  SOCIETY,  by 

Robert  H.  Stanley  and  Charles  S.  Steinberg.  The  au¬ 
thors  examine  content,  structure  and  control  of 
communications— newspapers,  motion  pictures,  radio 
and  television— and  the  treatment  of  minorities,  the 
expansion  of  public  relations  and  future  technology. 
306  pages.  $11.50 


143— THE  MESSENGER’S  MOTIVES— ETHICAL 
PROBLEMS  OF  THE  NEWS  MEDIA,  by  John  L. 
Hulteng.  The  Dean  of  the  School  of  Journalism,  U.  of 
Oregon,  deals  with  problems  of  taste,  censorship,  in¬ 
vasion  of  privacy,  personal  bias,  quoting  out  of  con¬ 
text,  revealing  sources,  and  many  others.  262  pages. 
Indexed.  $8.95 


144— REPORTING  FOR  THE  PRINT  MEDIA,  by  Fred 
Fedler.  Instructions,  examples  and  exercises  for  the 
beginner  in  news  writing.  Exercises  resembling  as¬ 
signments  given  to  new  reporters.  A  workbook  with 
instructor’s  manual  accompanying.  258  pages.  $7.50. 
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Full-color  messages 
support  free  enterprise 


Area  business,  industrial  and  commun¬ 
ity  leaders  are  being  invited  to  express 
their  “Faith  in  Free  Enterprise”  during 
the  next  two  months  in  the  pages  of  the 
Pensacola  News-Journal. 

News-Journal  editor  J.  Earle  Bowden 
extended  the  invitation  to  some  80  rep¬ 
resentative  leaders  of  business  and  edu¬ 
cation  at  the  Executive  Club. 

Said  Bowden.  “You  have  pride  in 
your  community,  your  nation,  your  mar¬ 
ketplace.  What  better  time  to  display 
that  pride  than  in  the  two  months  leading 
to  the  200th  birthday  of  a  system  that 
assures  us  many  liberties — among  them 
the  freedom  to  deal,  work,  innovate  and 
produce  in  an  economic  system  that  has 
produced  more  than  any  other  since  the 
dawn  of  history.” 

Bowden  said  the  Bicentennial  project 
would  be  a  series  of  full-page  messages 
in  color  that  will  run  daily  in  the  Journal 
and  News-Journal,  starting  Sunday.  May 
9. 

News-Journal  publisher  James  H. 
Jesse  said  the  invitation  to  participate  in 
the  series  of  testimonials  is  extended  to 
all  who  want  to  express  their  faith  in  our 
free  enterprise  system  and  Pensacola- 
area  community  life. 

The  promotion  is  a  sequel  to  the  ‘yes, 
Pensacola,  We  Believe  .  .  .”  campaign 


The  Scotts  Bluff  (Neb.)  Star-Herald 
May  7  was  favored  by  two  District  Court 
Judges  in  actions  brought  by  the  news¬ 
paper  against  the  Western  Nebraska 
Community  College  Area  board  and  the 
Scotts  Bluff  County  Court  Judge  J. 
Glenn  Camerer. 

A  temporary  restraining  order  was 
granted  by  District  Judge  Ted  Feidler 
against  the  college  board.  The  judge  set 
May  19  for  a  hearing  on  whether  a  per¬ 
manent  restraining  order  should  be  is¬ 
sued.  He  agreed  on  all  four  points  raised 
by  the  Star-Herald,  which  asked  that  the 
board  be  restrained  from  holding  unau¬ 
thorized  meetings  and  from  failing  to 
provide  a  full,  public  agenda  in  advance 
of  its  meetings,  that  it  provide  reasonable 
advance  notice  of  the  time  and  place  of 
the  meetings,  and  that  meetings  at  which 
no  minutes  are  recorded  be  prohibited. 

Judge  Alfred  Kortum  issued  a  writ  of 
mandamus  asked  by  the  Star-Herald  or¬ 
dered  Judge  Camerer  to  make  available 
to  the  news  media  and  the  public  a  trans¬ 
cript  of  the  preliminary  hearing  of  Steven 
D.  Adams. 

He  instructed  Camerer  to  voluntarily 
release  the  transcript  or  show  cause  by 
June  7  why  he  should  not  do  so. 


which  was  featured  in  the  newspaper  in 
December,  1974.  The  campaign  was 
picked  up  by  many  newspapers  across 
the  country.  Jesse  said. 

Coordinating  the  campaign  are  Bob 
Meagher,  News-Journal  public  service 
director,  and  Wallace  King,  executive 
director  of  the  Pensacola  area  Chamber 
of  Commerce.  Jesse  expressed  apprecia¬ 
tion  to  the  chamber  for  its  assistance. 

Bowden  told  the  audience  that  “with¬ 
out  business — productive  business — our 
community,  indeed  our  region  and  na¬ 
tion.  could  not  produce  the  material 
goods  and  enhance  our  quality  of  life 
through  one  of  the  more  valuable  institu¬ 
tions  of  American  life,  private  enter¬ 
prise.” 

Those  wanting  to  participate  in  the 
program  were  asked  to  send  letters  ad¬ 
dressed  to  The  Editor,  Pensacola  News- 
Journal.  containing  testimonials  reflect¬ 
ing  the  writer's  philosophy  on  the 
American  system. 

Letters  can  report  business  ac¬ 
complishments.  describe  Bicentennial 
plans  or  programs,  or  summarize  busi¬ 
ness  impact  on  this  region  of  Florida. 
Bowden  said. 

Letters  should  be  one  page  in  length 
and  on  business  letter-head. 


Daryl  Hall.  Star-Herald  editor,  said 
the  paper  filed  the  action  against  Ca¬ 
merer  on  behalf  of  the  public;  television 
stations  KSTF  and  KDUH;  the  Gering 
Courier  and  SJitchell  Index,  and  radio 
stations  KOLT  and  KNEB. 

In  the  case,  Adams  is  charged  with 
first  degree  murder  in  the  death  of 
Lavonne  Devita  Bretthauer  of 
Scottbluff.  Her  body  was  found  March 
14. 

• 

Soviet  newsmen  held 
in  Tokyo  in  spy  case 

A  correspondent  with  the  Soviet  News 
feature  agency  Novosti  was  arrested 
March  14  by  police  in  Tokyo  on  suspi¬ 
cion  of  attempting  to  purchase  United 
State  military  secrets  from  an  American 
sailor.  Tokyo  police  were  holding  Alek¬ 
sandr  Matchekhine,  38,  believed  to  have 
approached  an  unnamed  American  petty 
officer  from  the  aircraft  carrier  Midway 
in  Yokohama  in  May  1975.  Police  said 
the  correspondent  asked  the  sailor  to 
provide  information  on  electronic 
equipment  and  secret  codes. 


Mailaway  edition 
has  34  sections 

The  Orlando  Sentinel  Star’s  100th  An¬ 
niversary  Mailaway  Edition  was  pub¬ 
lished  April  25  containing  34  separate 
sections  totaling  556  pages  and  weighing 
AVi  lbs.  It  included  15  full-size  sections 
with  full  color. 

Highlight  of  the  special  pictorial  sec¬ 
tions  was  a  12-page,  all  editorial  section 
with  a  full-color  front  entitled  “Sentinel 
Star  Story,”  commemorating  the  fact 
that  1976  represents  the  newspaper's 
100th  anniversary  in  Orlando. 

Total  ad  linage  in  the  Mailaway  was  an 
estimated  522,340  with  an  ad  linage  of 
328,776  in  the  special  pictorial  sections. 
There  were  29  color  ads  in  the  total  paper 
with  13  in  the  final  run. 

Some  of  the  most  successful  and  in¬ 
novative  of  the  special  sections  were  as 
follows:  “Take  Two,"  a  section  for  the 
just  married  or  soon  to  be  married,  with 
full  color  cover;  “Sun  Suite,”  also  with  a 
full  color  cover,  devoted  to  apartments 
and  condominiums  in  the  Orlando  area; 
“The  Care  and  Feeding  of  Your  Car.” 
celebrating  the  fact  that  May  is  “Na¬ 
tional  Car  Care  Month;"  “I  Did  It  My¬ 
self  .  .  .  or,  everything  you  always 
wanted  to  know  how  to  do  yourself,  but 
were  afraid  to  ask:”  “Grass  Roots,”  sec¬ 
tion  on  plants  and  planting  with  full  color 
cover;  a  commemorative  “Scrapbook” 
filled  with  original  photos  of  early  Or¬ 
lando,  and  “Land,”  a  realtors'  ad  sup¬ 
plement  with  spot  color,  marking  “Pri¬ 
vate  Property  Week.” 

The  “Sentinel  Star  Story”  included 
reprints  of  Sentinel  Star  front  pages  re¬ 
cording  history-making  events.  It  gave 
the  background  of  the  paper  and  con¬ 
tained  knowledgeable  briefs  on  the 
newspaper  as  it  is  today  and  technologi¬ 
cal  changes  planned  for  the  future.  The 
section  opened  with  an  article  tracing  the 
development  of  the  paper  in  Central 
Florida  entitled  “The  Free  Press,  dedi¬ 
cated  to  Orange  County  for  a  century," 
by  William  G.  Conomos,  editor  and  pub¬ 
lisher. 

Historian  writes 
election  series 

Arthur  Schlesinger  Jr.  is  writing  an  ex¬ 
clusive  series  of  articles  on  the  primary 
election  campaigns  for  North  Arnerican 
Newspaper  Alliance. 

There  will  be  eight  to  10  articles  in  all, 
written  at  crucial  points  during  the  cam¬ 
paigns.  with  a  post-election  analysis.  The 
first  article  by  Schlesinger  is  on  Jimmy 
Carter  and  his  voter  appeal.  While  part 
of  the  regular  NANA  service,  the  series 
is  also  offered  to  non-subscribers  where 
available. 


Court  actions  resolved  in  paper’s  favor 
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Who’dwantto 
invest  in  a  bunch  of 
revolutionaries? 


They  didn’t  exactly  look 
like  winners. 

But  then  our  revolution¬ 
ary  army  beat  the  British 
at  Saratoga  in  1777.  And 
people  recognized 
Washington’s  men  as  an 
army,  rather  than  a  band  of 
renegades. 

So  faith  was  won  as  well 
as  a  battle.  And  investments 
in  our  government’s  secur¬ 
ities  started  picking  up. 

It  took  courage  to  take 

A  public  service  of  thts  publication 
SiofS  Advertising  Council. 


stock  in  America  back 
then.  But  it  paid  off. 

And  it  can  do  the  same 
for  you  now. 

Just  join  the  Payroll 
Savings  Plan,  or  buy  U.  S. 
Savings  Bonds  at  your 
bank.  There’s  no  safer, 
easier  way  to  build  your 
savings. 

Buy  the  specially 
designed  Bicentennial 
Series  E  Bonds.  Those 
brave  revolutionaries 
would  be  proud. 


Now  E  Bonds  pay  S%  interest  when  held  to  maturity  of 
5  years  (4'  >%  the  first  year).  Lost,  stolen  or  destroy^ 
Bonds  can  be  replaced  if  records  are  provided.  When 
needed.  Bonds  can  be  cashed  at  your  bank.  Interest  is 
not  subject  to  state  or  local  incmne  taxes,  and  federal 
tax  may  be  deferred  until  redemption. 


in^menca. 


200 years  at  the  same  location. 


The  Top  Ten 

Sunday  Magazine  Covers 


“You’ve  come  a  long  way — no  longer  do  most  of  the  Sunday 
magazines  published  by  newspapers  look  like  something  put 
out  between  editions  by  a  visually  illiterate  copyreader.” 

Those  were  the  encouraging  words  of  Robert  E.  Gilka  to  the 
Editorial  Conference  of  Locally  Edited  Gravure  Magazines  in 
Louisville.  Gilka,  director  of  photography  of  the  National  Geo¬ 
graphic  Magazine  and  himself  a  former  Sunday  magazine 
editor,  told  the  editorial  conferees  after  he  picked  the  Top  Ten 
Covers  in  the  annual  competition:  “Graphics  has  become  an 
accepted,  if  not  necessarily  respected  term.  Strong  state¬ 
ments  are  made  stronger  by  simple  design.  No  longer  do  Sun¬ 
day  magazine  editors  feel  compelled  to  tell  all  on  the  cover. 
There’s  flair  and  imagination  in  the  art  and  photography  which 
indicates  many  of  these  publications  are  in  quite  competent 
hands.” 

Gilka’s  comments  on  the  individual  covers  he  selected  are 
excerpted  in  part  with  the  reproductions  shown  here  in  black 
and  white.  The  27th  annual  conference  was  spon¬ 
sored  by  Standard  Gravure  Corporation. 


Tropic,  Miami  Herald 
“One  is  compelled  to  look 
at  the  Haitian  tot  whose  face 
comrnands  this  cover  .  .  . 
Logo,  title,  photograph— 
they’re  all  that’s  needed  to 
make  this  cover  work.” 


Beacon,  the  Akron 
Beacon  Journal 
“Simple,  but  potent, 
that’s  the  summing  up  of 
this  cover  treatment  of  a 
controversial  subject  all  of 
us  should  attempt  to  learn 
more  about  .  .  .  The 
magazine  logo  is  boldest  of 
all  finalists,  and  very  effec¬ 
tive.” 


Produced  by 
L»nor»  WHIItmton 


Beacon 


Tne  Sunday 


James  Wnf: 
Muxxifig  the 
Saturday  iright  special 


Upstate  New  York 

Rochester  Democrat  &  Chronicle 


In  judge  Robert  E.  Gilka’s  critique:  “The  cleanest  look- 
ing  of  all  the  finalists .  .  .  The  photography  is  controlled 
of  course,  but  technically  excellent.  One  can  visually 
‘feel’  the  smoothness  and  firmness  of  the  grapes  in  the 
glass  .  .  .” 


Rhode  Islander,  Providence  Sunday  Journal 
“.  .  .  this  cover  illustration  probably  would  stand  as 
well  in  black  and  white.  Photographer  Jack  Spratt  has 
made  good  use  of  the  natural  light.  The  logo  is  bold,  but 
the  photograph  holds  its  own  against  it.” 
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Insight,  Milwaukee  Journal 

“Assuming  this  photograph 
was  set  up,  it  is  the  strongest 
of  all  the  controlled  photo¬ 
graphs  representing  finalists. 
.  .  .  The  outline  logo  works 
well  against  the  black  back¬ 
ground  as  does  the  title,  al¬ 
though  either  the  color  on  black 
or  the  white  on  black— not  both 
—might  have  been  enough.” 


Chicago  Tribune  Magazine 
“Here’s  real  fun,  well  done.  Sure, 
it’s  busy,  what  with  a  fully  fitted 
Duesenberg  crammed  to  the  running 
boards  with  characters  .  .  .  but  here 
the  busy-ness  works.  Let’s  stop  and 
look,  this  cover  says.” 


Picture,  Des  Moines 
Sunday  Register 
“.  .  .  Here’s  a  perfect 
spot  for  black  and  white  over 
color.  It’s  grimsville,  and 
black  and  white  emphasizes 
that  mood.  And  how  pleas¬ 
ing  not  to  see  type  over¬ 
printed  or  reversed  on  the 
photograph;  it’s  all  up  at  the 
top  in  a  neat  sans  serif 
package  of  its  own.” 


Cleveland  Plain 
Dealer  Magazine 
“Here  is  the  most  provoc¬ 
ative  piece  of  art  work 
among  all  the  entries.  It 
takes  a  bit  of  reading  up¬ 
ward— to  white  collar- 
before  the  viewer  gets  the 
meaning.  The  message 
would  have  been  sounded 
more  dramatically  if  the  jag¬ 
ged  tear  line  had  been 
placed  at  a  wilder  diagonal, 
more  vertical  than  horizon¬ 
tal.  It  is  a  package  made  ef¬ 
fective  by  its  lack  of  clutter 
...  its  plain  and  to-the- 
point  title.” 


LI,  Newsday’s  Magazine  for 
Long  Island 

“Another  uncluttered  cover  with 
powerful  visual  impact.  Alcoholism  is 
the  subject  and  the  problem  is  pro¬ 
vocatively  illustrated  by  good  photog¬ 
raphy.  The  man  in  the  glass  is  neither 
joke  nor  exaggeration  .  .  .  Story  titles 
are  placed  and  played  in  size  so  as 
not  to  interrupt  the  reader’s  initial 
look  at  this  cover.” 


Sunday,  Dallas  Times  Herald 
“This  cover  just  barely  made 
the  top  10,  and  here  is  its  chief 
liability:  The  Typography!  Do  we 
really  need  the  avant  garde  com¬ 
bination  of  straights  and  slants? 
.  .  .  It’s  like  bad  penmanship. 
The  message,  though,  comes 
through  clearly.  The  highway  be¬ 
fore  the  photographic  runaway  is 
endless  .  .  .” 
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and  affiliates  now  serve  more  than  350  newspapers  with  localized  TV  listings. 
(That’s  many  more  editions  than  TV  Guide.) 

Each  listing  conforms  to  the  style  preference  of  each  customer  —  any  point  or 
pica  size,  hanging  indents  or  centered,  serif  or  sans  serif,  numbers  or  bugs,  and 
all  other  design  needs.  Both  grids  and  rolling  logs?  Of  course. 

TV  data  listings  are  delivered  to  your  deadline  by  air,  bus,  courier,  or  directly 
from  our  computers  into  yours  electronically. 


Included  is  a  Total  Television  Package  — 
screened  photos  of  the  stars,  a  thematic  TV 
crossword  puzzle,  TriVia  Teasers  (expertly 
done  caricatures  of  TV  personalities  with 
brainteaser  questions  about  their  careers), 
and  a  variety  of  text  features  and  fillers  that 
highlight  and  supplement  every  page  of  a  TV 
section  or  booklet. 


And  if  you  want  the  complete  TV  booklet  itself,  TV  Data  supplies  that, 
too,  with  local  listings,  features  and  photos,  and  an  attractive  cover  in 
black  and  white  or  color  with  your  own  logo.  It’s  the  one  feature  in  your 
paper  that  will  be  read  and  reread  Sunday  through  Saturday,  by  all  mem¬ 
bers  of  the  family. 


220  East  42  Street 
New  York,  N.Y.  10017 
(212)  682-3020 


Tv  rate  hikes  fail  to  spur 
ad  dollar  switch  to  print 


By  John  Consoli 

Soaring  television  ad  rates,  more  vio¬ 
lent  tv  programming  and  the  anticipated 
reduced  spot  air  time  this  summer  due  to 
the  Olympics  and  the  political  conven¬ 
tions  has  not  yet  caused  any  advertisers 
to  pull  dollars  out  of  tv  and  into  news¬ 
papers  according  to  Louis  Fischer,  vice- 
president.  media  director  of  Dancer. 
Fitzgerald.  Sample. 

Spot  tv  rates  are  up  some  25-3(yT  over 
last  year  and  network  rates  are  expected 
to  take  a  big  jump  this  fall,  he  said. 
Meanwhile  newspaper  rates  are  up  a 
"mere"  7'^  to  89?. 

Yet.  DFS  and  most  other  major  adver¬ 
tising  agencies  are  sold  enough  on  tv  to 
keep  their  accounts  from  pulling  out  of 
the  medium.  "We  strongly  believe  in  tv's 
ability  to  sell."  Fischer  told  F^&P.  "Even 
when  there  are  sizable  rate  increases,  we 
would  be  hesitant  to  discard  it.  At  this 
point,  tv  time  is  very  high  but  has  not 
reached  a  point  where  newspaper  ad 
costs,  dollar  for  dollar,  would  cause  us  to 
drop  tv." 

This  does  not  mean  the  DFS  accounts 
are  not  heavily  into  newspaper  advertis¬ 
ing.  Print  ad  dollars  compared  to  May  of 
a  year  ago  are  up  409?.  however,  about 
of  this  increase  is  due  to  the  addition 
of  new  accounts  including  the  prestigious 
Toyota  account.  Another  .''9?  of  the  in¬ 
crease  can  be  attributed  to  rate  in¬ 
creases.  leaving  an  overall  increase  of 
about  .>9?  attributable  to  more  newspaper 
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ad  space  run  over  last  year  by  compara¬ 
ble  accounts. 

Fischer  said  agencies  might  plug  news 
papers  more  to  their  clients  and  advertis¬ 
ers  might  want  to  spend  more  dollars  in 
print  if  the  papers  more  readily  promoted 
their  importance  as  an  information 
medium. 

Generic  ads.  which  play  up  the  credi¬ 
bility  of  newspapers  as  an  ad  medium 
would  go  a  long  way  in  getting  more  ad¬ 
vertisers  to  spend  additional  dollars  in 
newspapers,  he  said. 

"The  Newspaper  Advertising  Bureau 
and  the  AN  PA  have  not  done  enough  to 
help  newspapers  in  this  regard."  he  said. 
"What  is  going  to  help  bring  more  ad 
linage  to  newspapers  is  to  get  agencies 
thinking  about  how  important  an  ad 
medium  newspapers  are." 

Improved  color  advertising,  said 
Fischer,  will  also  draw  more  advertisers 
into  newspapers  hut  the  color  must  be 
offered  at  stabilized,  not  higher  rates 
than  presently  charged. 

The  third  quarter  of  this  year  w  ill  offer 
about  8  weeks  instead  of  the  normal  13 
weeks  of  available  spot  advertising  time 
because  of  the  Olympics  and  the  conven¬ 
tions.  said  Fischer. 

.Some  advertisers,  he  said,  will  simply 
hold  hack  some  of  the  dollars  they  would 
normally  spend  until  the  fourth  quarter. 
Others,  instead  of  putting  dollars  into 
five  spot  commercials  will  opt  for  one 
prime  time  network  commercial.  The  re¬ 
sult  will  be  fewer  messages  hut  greater 
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prestige. 

There  are  still  other  advertisers  who 
are  in  situations  where  they  want  to  put 
more  dollars  into  the  promotion  of  a  new' 
product  but  won't  be  able  to  get  air  time, 
said  Fischer.  Meanwhile,  the  violence  on 
tv  has  had  a  marked  effect  on  what  pro¬ 
grams  advertisers  run  spots  on.  yet 
Fisher  does  not  see  the  situation  as  had 
enough  to  get  anyone  to  stop  using  tv 
entirely. 

.Still,  for  the  newspaper  industry,  the 
time  seems  ripe  to  make  its  move  to  cap¬ 
ture  some  dollars  now  being  spent  on  tv. 

One  problem  they  will  face  in  doing 
this,  according  to  Fischer,  is  a  general 
feeling  among  many  of  the  national  ad¬ 
vertisers  that  newspapers  simply  don't 
care  about  them.  Fischer  related  one  such 
incident  which  has  led  to  feelings  like 
this.  A  leading  brand  cigarette  ad  was 
recently  run  next  to  an  obituary  column 
in  a  daily  newspaper,  he  said.  In  this  case 
there  was  no  regard  on  the  part  of  the 
newspaper  for  proper  positioning,  he 
said. 

"Incidents  like  this,  although  it  may 
happen  with  only  one  in  a  thousand 
newspapers,  tends  to  reflect  a  bad  image 
in  an  advertiser's  mind  on  the  entire 
newspaper  industry."  he  said. 

Newspapers'  strength  lies  in  the  fact 
that  they  can  blanket  a  market  very 
quickly  and  get  next  day  results,  said 
Fischer.  Magazines,  he  said,  are  slower 
and  don't  develop  their  audience  until 
about  eight  or  nine  weeks  later.  Both 
print  mediums,  however,  have  staying 
power,  where  tv  doesn't,  he  added. 

On  the  other  hand,  its  easier  to  pass 
over  a  newspaper  ad  than  it  is  a  tv  com¬ 
mercial.  "Tv  is  intrusive."  said  Fischer. 
"It's  difficult  to  get  away  from  a  com¬ 
mercial.  If  you  are  watching  a  program 
and  don't  want  to  see  the  commercial 
you  either  have  to  leave  the  room  or  shut 
the  set  off."  he  said.  "If  you  want  to 
avoid  a  newspaper  ad.  you  can  simply 
ulance  over  it  and  not  read  it." 
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Washington  last  week)  it's  unlikely  I've 
made  it  up." 

"Callaway  is  the  goose  that  lays  the 
golden  egg  in  this  tourist-oriented  com¬ 
munity.  People  would  rather  believe  that 
everything  is  hunky-dory." 

Finally  Arber  charged  Perkins  Sams, 
owner  of  the  Country  Times,  with  a 
"personal  pecuniary  interest'’'in  the  Cal¬ 
laway  affair.  Before  buying  the  Country 
Times,  btith  Arber  and  Lawson  relate. 
Sams  sold  a  ranch  to  Callaway's  Crested 
Butte  Development  Corporation;  he  later 
sold  a  $400,000  note  due  on  the  property. 
"The  fact  Sams  discounted  the  note 
doesn't  mean  anything."  Arber  said. 
"He  has  a  personal  interest  regardless  of 
whether  he  sold  the  note  or  not." 
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Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


5/11  5/18 

Affiliated  Publications  (AMEX)  .  10  10 

Combined  Communication  Corp.  (NYSE)  ..  17V2  16% 

Booth  Newspapers  (OTC)  .  34%  35V< 

Capital  Cities  Comm  (NYSE)  .  47  46% 

Charter  Co.  (NYSE)  .  3%  4V4 

Com.  Corp.  (OTC) .  Tk  I'k 

Cowles  Comm.  (NYSE)  .  8V2  8% 

Dow  Jones  (OTC)  .  29V4  28% 

Downe  Comm.  (OTC)  . .  .  3Va  3V« 

Gannett  (NYSE)  .  . 36%  35% 

Gray  Comm  (OTC)  .  6%  6% 

Harte  Hanks  (NYSE)  .  24  24 

Jefferson-Pilot  (NYSE)  .  28V4  27y8 

Knight-Ridder  (NYSE)  .  34V4  34y4 

Lee  Enterprise  (AMEX)  .  15%  16% 

Media  General  (AMEX)  .  17  17'% 

Multimedia  (OTC)  .  19%  19'% 

New  York  Times  (AMEX)  .  13  13 

Panax  (OTC)  .  4'%  4'% 

Post  Corp.  (Wise.)  (OTC)  .  11  11'% 

Quebecor  (AMEX)  .  6%  5% 

Southam  Press  (CE)  .  23%  23 

Speidel  (OTC)  .  19  18% 

Thomson  Newspapers  (CE)  .  13  13'% 

Time  Inc.  (NYSE)  .  65  65% 

Times  Mirror  (NYSE)  .  20'%  20% 

Toronto  Star  (CE)  .  17'%  18 

Washington  Post  (AMEX)  .  33  34% 

SUPPLIERS 

Abitibi  (CE)  .  12  12'% 

Addressograph  Multi.  (NYSE)  .  9'%  9% 

Altair  (OTC)  .  3'%  3'% 

Ball  Corp.  (NYSE)  .  22'%  22'% 

B  C.  Forest  (CE)  .  23%  23% 

Berkey  Photo  (NYSE)  .  3'%  3% 

Boise  Cascade  (NYSE)  .  27'%  27'% 

Compugraphic  (NYSE)  .  31  30'% 

Compuscan  (OTC)  .  8'%  8'% 

Crown  Zellerbach  (NYSE)  .  44'%  44 


Cutler-Hammer  (NYSE)  .  38  36% 

Dayco  (NYSE)  .  14%  14% 

Digital  Equipment  (NYSE)  .  169'%  165'% 

Domtar  (AMEX)  .  25%  25 

Dow  Chemical  (NYSE)  .  110'%  108'% 

Dymo  (NYSE)  .  9'%  9% 

Eastman  Kodak  (NYSE)  .  104'%  100'% 

Ehrenreich  Photo  (AMEX)  .  8  7% 

Eltra  (NYSE)  .  28%  27% 

General  Electric  (NYSE)  .  52%  50% 

Georgia  Pacific  (NYSE)  .  54%  54 

Grace,  W.  R.  (NYSE)  .  27'%  27'% 

Great  Lakes  Paper  (CE)  .  32'%  30% 

Great  No.  Nekoosa  (NYSE)  .  67'%  62'% 

Harris  Corporation  (NYSE)  .  45  45'% 

Inmont  (NYSE)  .  11%  11'% 

International  Paper  (NYSE)  .  76'%  74'% 

Itek  Corp.  (NYSE)  .  12%  12'% 

Kimberly  Clark  (NYSE)  .  42  40 

Log  Etronics  (OTC)  .  4  4'% 

Logicon  (OTC)  .  4%  4'% 

MacMillan,  Bloedel  (CE)  .  20%  21'% 

Milgo  Electronics  (AMEX)  .  17'%  18% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  59'%  57% 

Optronics  International  Inc.  (BSE)  .  7'%  7 

Richardson  (NYSE)  .  12  11'% 

Rockwell  Inti.  (NYSE)  .  32'%  32 

Singer  (NYSE)  .  21  20% 

Southland  Paper  (OTC)  .  20%  20'% 

Southwest  Forest  Ind.  (NYSE)  .  10%  10'% 

Sun  Chemical  (NYSE)  .  20%  20 

Wheelabrator-Frye  (NYSE)  .  19  19'% 

White  Consolidated  (NYSE)  .  22'%  21'% 

Wood  Industries  (AMEX)  .  1'%  1'% 


Gov’t  news  agency 

Nigeria  has  established  a  national 
news  agency. 

The  agency,  established  by  a  decree 
dated  May  10.  will  be  responsible  for 
obtaining  news  “from  all  sources  both 
within  and  outside  Nigeria  and  supplying 
the  news  obtained  to  the  agency’s  sub¬ 
scribers  at  a  fee.”  the  government 
statement  said. 


Oblate  Fathers  may 
sell  newspaper 

The  Oblate  Fathers  wish  to  terminate 
their  financial  control  of  the  French- 
language  daily  newspaper  Le  Droit, 
Father  Gilles  Cazabon.  a  spokesman  for 
the  order,  said. 

Addressing  the  annual  meeting  of  La 
Compagnie  Le  Droit  Ltee.,  Father 
Cazabon  said  “the  future  of  the  news¬ 
paper  rests  very  much  more  on  the  col¬ 
lective  responsibility  of  its  readers, 
workers  and  friends  than  on  the  shoul¬ 
ders  of  a  religious  organization  incapable 
of  assuring  ...  its  existence.” 

Father  Cazabon  suggested  the  priests 
could  sell  their  79%  holding  to  an  outside 
investor,  or  the  newspaper  could  operate 
as  a  private  foundation  or  a  co-operative. 
• 

Tulsa  editor  to  wed 

The  engagement  of  Jenkin  Lloyd 
Jones,  editor  and  publisher  of  the  Tulsa 
Trihune,  to  Ana  Maria  Heinzelman  de 
Andrade  Rocha  was  announced  by  her 
parents  of  Rio  de  Janeiro.  Brazil.  The 
wedding  will  be  in  Tulsa  July  21.  Mrs. 
Rocha  for  the  last  five  years  has  been 
employed  in  Rio  de  Janeiro  as  assistant 
headmistress  of  the  Colegio  Sta.  Ursula, 
a  private  girls'  school. 


Classified  Advertising 


FEATURES  AVAILABLE 

FEATURES  AVAILABLE 

CITIZENS  BAND  RADIO 

ELECTION  CAMPAIGN 

HUMAN  POTENTIAL 

MONEY 

NOW  AVAILABLE.  C-B  News;  national 
FCC  news.  C-B  features,  cartoons  and 
technical  column.  From  The  C-Bers’ 
NEWS.  Box  1702.  Columbia.  Mo.  65201. 
(314)  449  8121.  Write  or  call  for  free 
sample. 

FOCUS  '76.  What  is  the  average  citizen 
saying  about  Election  '76?  Experienced 
political  writer  is  touring  USA  to  find  out. 
Interpretive  reports  with  emphasis  on 
humor  and  human  interest  detail.  Eye 
witness  Convention  coverage.  Daily  and 
weekly  columns.  Call  (304)  829-4872  or 
write:  N.  C.  Smith,  Box  1,  Indepen¬ 
dence,  Pa.  15343. 

AWARENESS  IS  .  .  . 

Highest  reader  interest  area  for  women's 
page.  Uses  real-life  situations  to  illus¬ 
trate  common  hangups.  A  must  feature 
in  today's  world  of  seeking  personal  un¬ 
derstanding  and  self-improvement. 
Samples:  Tico  Times,  P.O.  Box  4632, 
San  Jose,  Costa  Rica,  C.A.  Airmail 
please— 25*  oz. 

MONEY  DOCTOR 

Largest  volume  of  mail  response  of  any 
column  in  U.S.  papers  in  which  it  has 
appeared.  Makes  today's  economic 
problems  understandable  for  the  aver¬ 
age  reader.  Predicted  oil  crisis— 1972, 
fall  of  gold— 1973,  uncontrolled  Federal 
debt — 1974  and  much,  much  more. 
Samples:  Tico  Times,  P.O.  Box  4632, 
San  Jose,  Costa  Rica,  C.A.  Airmail 
please— 2i  oz. 

COMIC  STRIPS 

HaRDPAN-A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that’s  wit  to 
print.  J.  Griswold.  914  2nd  Ave..  Seattle. 
Wash.  98104. 

ENTERTAINMENT 

HUMOR 

WEEKLY  FEATURES 

“FI6LEAVES— A  wonderfully  wacky  and 
mixed-up  Garden  of  Eden,  fueled  week¬ 
ly  by  the  rib-tickling'  antics  of  the 
world's  original  family  .  .  .  Adam  and 
Eve.”  (1  time  weekly)  Also  available  in 
Spanish.  For  samples,  rates  and  avail¬ 
ability  in  your  area  contact:  Greg  Curf- 
man.  Mgr.,  SANDCASTLES,  Box  1356, 
Newport  News,  Va.  23601. 

SHOWBIZ— Weekly  interviews  with  big 
name  stars  in  film,  TV  and  theatre.  Mike 
Elkin,  Meadows  at  Lower  Gwynedd, 
Ambler,  Pa.  19002. 

LOOK  in  the  Wall  Street  Journal’s 
"Pet^r  and  Salt”  for  examples 
of  my  TerseVerse  (Why  not  spice  up 
Your  editorial  page?)  Send  for  samples! 
George  0.  Ludeke 

Box  960,  Editor  &  Publisher. 

GOD'S  COUNTRY  Won!  Positive  syndi¬ 
cated  pacemaker.  Weekly,  camera- 
ready.  It's  my  country,  your  country— 
GOD’S  COUNTRY.  Blackburn  Syndi¬ 
cated  Features,  P.O.  Box  387,  Rye,  Colo. 
81069. 

GARDENING 

BOOM  IN  HOME  GARDENING  builds 
readership  with  exclusive  photo- 
powered  weekly  column  by  green-thumb 
garden  writer  (N.Y.  Times,  etc.)  Walter 
Masson.  Samples,  low-cost  details,  free. 
“(JOWN  TO  EARTH,"  Box  66,  Needham, 
Mass.  02192. 

THIS  YEAR  join  editors  throughout 

America  who  are  increasing  their  ethnic 
readership  with  features  of  universal 
appeal  from  Minority  Features:  "Those 
Browns”  and  the  all-star  feature  "Celeb¬ 
rity  World".  Write  for  free  samples. 
Minority  Features  Syndicate  Inc.,  Box 
421,  Farrell.  Pa.  16121. 

CRISP  outdoors  copy  by  writer  with 

25  years  as  Extension  Service  wildlife 
expert.  Columns  in  papers  for  l‘% 
years.  Samples  free.  Controversial. 
Camera-ready.  Complements  local  out¬ 
doors  copy.  Reader  interest  guaranteed 
or  money  refunded  after  2  months.  Low 
fee  based  on  circulation.  Better  Hunt¬ 
ing  &  Fishing,  RFD  2.  Box  384,  Auburn, 
Ala.  36830. 

EDITORIAL  CARTOONS 

POLITICAL  CARTOONS,  5  per  week  plus 
newsmakers,  nationally  known  cartoon¬ 
ist.  Samples!  Box  747.  Editor  & 
Publisher. 

CONSUMER  NEWS 

HORSES 

MEDICAL 

CONSUMER'S  NOTEBOOK -An  infor¬ 
mative  and  up-to-date  weekly  column  all 
about  stretching  the  American  dollar.  $2 
weekly.  Free  samples.  Patricia  Couch. 
1306  S.  Oak  Cliff.  Dallas,  Tx.  75208. 

HORSE  RELISH-Since  1966.  Weekly. 
Humorous,  easy  to  read,  authoritative 
information  concerning  horses  and  re¬ 
lated  subjects.  Elaine  Bratsberg,  30200 
Sherwood  Rd.,  Fort  Bragg,  Calif.  95437. 

MAN  AND  MEDICINE-700  words 
weekly  on  medical  and  pharmaceutical 
topics-now  available  directly  from  Doc¬ 
tor  Polk,  300  Halt  Mile  Rd.,  Red  Bank, 
N.J.  07701. 

"ADVENTURES  IN  FUN  "—Hobbies, 
projects  for  pre-teen  readers.  FULL  tab¬ 
loid  size  page.  Low  priced.  Flayer 
Assoc.,  Box  431.  Ridgefield,  N.J.  07657. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

(Payable  with  order)  (Remittance  should  accompany 

copy  unless  credit  established) 

A  weeKs  —  SI  3S  per  line,  per  issue  4  weeks  —  S2  00  per  line,  per  issue 

3-weeks  —  St  43  per  line,  per  issue  3-weeks  —  S2  10  per  line,  per  issue 

2-weeks  —  SI  35  per  line,  per  issue  2-weeks  —  S2  20  per  line,  per  issue 


1-week  —  SI  63  per  line 


l-week  —  S2  30  per  line 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Add  SI  . 00  per  insertion  tor  boi  service  and  count  as  an  eitra  line  on  your  copy. 
Air  mail  service  on  boi  numbers  also  available  at  SI  .  50  extra 
Due  to  chan(e  in  postal  charies.  only  box  number  responses  (oin(  outside  the 
continental  United  States  will  be  marked  Air  Mail  and  charted  extra  for  Air  Mail  service. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $4.35  per  agate 
line— $60.90  per  column  inch  minimum  space. 

Clossifiwd  Contract  Rotes  Available  On  Request 

W££KLY  CLOSING  TIM£ 

Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


REACH  UNDER  30's — If  you  would  like  to 
reach  the  youth  market  for  your  weekly  or 
daily,  we  are  offering  a  12-page,  camera- 
ready  music  supplement  for  as  little  as 
$200  per  week.  Consisting  of  record  and 
concert  reviews,  feature  interviews,  photos 
and  artwork,  we  have  the  top  music  writers 
in  the  country  working  for  us.  For  a  com¬ 
plete  rate  schedule  and  sample  of  the 
supplement  write:  Good  Times,  80-32 
164th  St..  Jamaica.  N.Y.  11432.  Attn: 
Richard  Branciforte. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


Classification 


Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks - 


—  Till  Forbidden 


I  Please  indicate  exact  classification  in  which  ad  is  to  appear 

I 

I  Moil  to:  EDITOR  t  PUBLISHER  •  B30  Third  Avt.  a  New  York,  N.Y.  10022 


PUT  YOUR 
MONEY  WHERE 
THE  MARKET  IS! 

If  you’re  involved  in  equip¬ 
ment,  products,  services  or 
systems  used  in  newspaper 
production  (or  if  you’re  a 
publisher  with  surplus 
equipment  on  hand  at  your 
plant),  we  can  save  you  a 
lot  of  wheeling  and  dealing! 
We’ll  be  in  Las  Vegas  June 
5-10  for  the 

ANPA/RI  PRODUCTION 
CONFERENCE 

— newspaperdom’s  most 
impressive  gathering  of 
production  and  systems 
people.  And  we’ll  have  a 
copy  of  our  June  5  issue 
for  every  delegate  at  the 
convention! 

So  be  a  winner!  Let  an  E&P 
Classified  put  forth  a  spec¬ 
ial  sales  effort  on  your  be¬ 
half.  We’ve  been  moving 
equipment  for  years— for 
manufacturers  and  news¬ 
papers  alike.  Quickly. 
Economically. 

Use  the  order  form  in  this 
issue  to  schedule  your  ad 
for  presentation  to  the 
ANPA/RI  delegates.  Or, 
since  time’s  so  short  and 
the  mail’s  so  slow,  give  us 
a  call  today  (don’t  forjget, 
Monday,  May  31  is  a  holiday 
so  don^t  delay). 

E&P  CLASSIFIEDS 
(212)  752-7053 
YOU  CAN  BET  ON  ’EM! 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans,  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

five  handle  different  properbes,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 

IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 

SNYDER  NEWSPAPER  B^OKER^ 
Joseph  A.  Snyder,  Broker 
136  E.  Honolu 

Lindsay.  Cal.  93247  (209)  562-2587 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  counti^.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 

SYD  GOULD  ASSOCIATES  ~ 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden.  Ala.  35902 
Ph,  (205)  546-3356 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  2(X)45 
(202)  NAtional  8-1133 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road.  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 


PRESERVE  UTMOST  SECURITY  and  avoid 
haggling  in  your  newspaper  sale.  News¬ 
paper  &rvice  Co.,  Inc.,  P.O.  Dr.  12428, 
Panama  City,  Fla.  32401. 


NEWSPAPERS  FOR  SALE 


OFFSET  6-DAY  DAILY,  Zone  1,  Volume 
$6(X).0(X)  moving  up.  Flat  cash  flow  but 
,0  ..c  high  potential  in  rich,  growing  market, 
i  Terms  to  right  owner-operator  but  cash 

appeals.  Write  Owner,  Box  880,  Editor  & 
iliday  Publisher. 

NORTH  JERSEY  WEEKLY,  10  years  old, 
«  growing  community.  Equipment.  Gross 

k  $52, 000-1- .  Price  $75,000.  Sale  due  to 

'  health.  Box  932,  Editor  &  Publisher. 

NEW  YORK  STATE  paid  weekly/shopper 
combination.  Annual  volume  of  $150,000, 
rill  profitable.  Modern  composition 

rMl  equipment.  Asking  $150,0(X),  terms  avail- 

able.  W.  B.  Grimes  &  Co.,  National  Press 
Bldg.,  Washington,  D.C.  20045. 
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_  ANNOUNCEMENTS _ 

NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
ENGRAVINGISTEREO 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES  &  MACHINERY 


QUAR1  tRLY  CALIFORNIA  TABLOID  seeks 
investment  capitel.  Paper  has  strong 
community  support,  outstanding  graphics, 
10,000  circulation.  State  distribution  pos¬ 
sible.  Box  81702,  San  Diego,  Calif.  92138. 

EXCELLENT  tree  distribution  weekly  serv¬ 
ing  medium  to  high  income  area  of  major 
Midwest  metropolitan  market.  Established 
for  60  years.  Circulation  16.000.  Grossing 
between  $70-80,000  annually.  Attractively 
priced  for  information  write  or  call:  W.  W. 
Spurgeon  Jr  .  550  Merchants  Natl.  Bank 
Bldg  .  Muncie.  Ind  47305  (317)  289 
9966 

(WIN  WEEKLIES  and  shopper  Combined 
circulation  7500.  Grossing  about  $75,000 
with  potential  to  double.  Job  printing 
facilities.  $25,000  down  and  owners  will 
consider  taking  mortgage  for  $50,000  ba¬ 
lance.  Located  in  southern  Maine.  Box 
917.  Editor  &  Publisher. 

COASTAL  WEEKLY,  perfect  climate,  per¬ 
fect  locale.  $144,000  gross,  submit  your 
top  down.  Offset  Snyder  Newspaper 
Brokers.  136  E.  Honolu  St.,  Lindsay,  Calif. 
93247 


NEWSPAPERS  WANTED 


WEEKLY  publisher  will  pay  cash  or  sub¬ 
stantial  down  payment  for  another  weekly. 
Must  be  doing  between  $125,000  and 
$3(X),0(X)  annually  in  advertising-circula¬ 
tion  and  be  exclusive  in  its  area.  Give  all 
details.  Box  480,  Editor  &  Publisher. 

AD  MAN  with  20  years  experience  and 
$35,000  cash  wishes  to  buy-in,  or  form 
partnership  to  buy  exclusive  weekly  in 
Zones  7,8.9.  Box  922,  Editor  &  Publisher. 

WE  WANT  TO  BUY  a  daily  or  large  weekly 
newspaper  in  Midwest.  SHAW  NEWSPA¬ 
PERS.  E.  K  Shaw.  Newton  News,  Newton. 
Iowa  50208. 

WEEKLY  OR  SMALL  DAILY,  newspaper  or 
shopper;  in  western  New  York  State.  Pre¬ 
ferably  Rochester  area.  Box  913.  Editor  & 
Publisher. 

HAVE  CASH,  energy.  J-school  degree  and 
some  weekly  experience  to  put  into  week¬ 
ly  or  small  daily  where  owner  will  teach 
me  the  business.  G.  Kreutz,  4226  Ridge¬ 
way.  Columbus.  Ind  47201. 

SEEKING  MIDWEST  WEEKLY.  Must  have 
$100,000  gross  in  advertising-circulation. 
Prefer  exclusive  in  its  area,  no  plant,  no 
real  estate  Have  $35,000  cash  available 
tor  downpayment.  Please  give  all  details 
with  emphasis  on  market  strengths  and 
growth  Box  976,  Editor  &  Publisher. 

FOREIGN  DAILY  NEWSPAPER  PUB 
LISHER  seeks  acquisition  of  whole  or  part 
interest  in  U  S.  daily  or  profitable  weekly 
group  Will  consider  financial  support  as 
absentee  investor  of  experienced,  suc¬ 
cessful  newspaperman  with  managerial 
knowhow  needing  such  help  to  swing  pur¬ 
chase  of  a  specific  publication.  Box  955, 
Editor  &  Publisher 

SELL  ALL  OR  PART  of  your  daily  or  large 
weekly  to  father  son  team  born  to  the  bus¬ 
iness.  South  or  Southeast  wanted  Finan¬ 
cially  able  any  size  deal.  Confidential.  Call 
(913)  233-6/77  or  write  Publisher,  414 
Jefferson.  Topeka,  Kans.  66607 


PRINTING  PLANTS  FOR  SALE 


SOUTH  FLORIDA  printing  plant,  includes 
property.  Guaranteed  income  from  weekly 
news  contract.  Gottlieb-Mitchell  As¬ 
sociates,  The  Keyes  Co.  Realtors.  100  N. 
Biscayne  Blvd  .  Miami,  Fla.  33132. 


EQUIPMENT  &  SUPPLIES 
EDITORIAL  SYSTEMS 


EDITING  SYSTEM -Hendrix  5700  stand 
alone  editing  system; 

PDP  11/35  controller 
3—5700  VDT  terminals 
3— Decitek  Readers 
3— Facit  Punches 

Excellent  condition.  For  further  informa¬ 
tion  contact  David  Downes,  Gannett 
Rochester  Newspapers,  55  Exchange  St., 
Rochester,  N  Y.  14614. 


PHOTO-LAT HES  -Check  our  price.  Call 
E.  U.  Co.,  (314)  727-2121,  M.  Brimer. 
8023  Forsyth,  St.  Louis,  Mo.  63105. 

1  8  TON  Metal  Pot 

Electric -Serial  No.  3-3916 

1  STA-HI  Curved  Plate 
Router  For  224!)  Cut  Off 
Serial  No.  73775- M.R.  9 

3  STA-HI  Mat  Formers 
Serial  No.  118156-M.F.  3 
Serial  No.  J-6352 
Serial  No.  218846  M.F.  3 

2  PONY  AUTOPLATE  Casting 
Machines  22^4  Cut  Off 
Serial  No  267 

Serial  No.  83 

1  GOSS  Mat  Roller  No.  76 
1  PREMIER  Shaver 
Serial  No.  42062493H  I 
1  NOLAN  Flat  Stereo  Saw 
Serial  No.  12331  U 

Write:  Joseph  Nay,  Production  Manager, 
High  Point  Enterprise,  P.O.  Box  1009, 
High  Point,  N.C.  27261.  Or  call  (919) 
885-2161. 


EQUIPMENT  FOR  SALE 
COMPLETE  STEREOTYPE  DEPARTMENT 
for  2244"  Newspaper 
Goss  mat  roller 
Hoe  Matrix  Shears 
Sta-Hi  vacuum  dry  mat  former 
Sta  Hi  Finaltrim 
APS  mat  warming  machine 
Nolan  12-ton  metal  pot 
Wood  heavy  duty  autoplate 
Wood  standard  autoplate 
Sta-Hi  curved  plate  router 
Hoe  curved  plate  router 
Goss  double  end  plate  trimmer 
Stereo  plate  conveyor 
Simplex  full  page  flat  scorcher 
Hoe  5-tun  lead  pot 
Hoe  slate  casting  box 
Hoe  radial  arm  router 
Hoe  saw  table  and  trimmer 
Sta-Hi  rotary  shaver 
Kauffman  (DiAcro)  plate  curver 

TENAKILL  ASSOCIATES,  INC. 

208  Huyler  St. 

South  Hackensack.  N.J.  07606 
(201)  487-7717 

Telex  134-513  TENSHUL  SHAK 


FILM  PROCESSORS 


KODAK  VERSAMAT  PROCESSOR,  Model 
5.  for  developing  black  and  white  nega¬ 
tives  in  less  than  6  minutes.  Price  $2000. 
For  information  call  Walker  Young. 
Virginian  Pilot  &  Ledger-Star,  150  W. 
Brarnbleton  Ave.,  Norfolk,  Va.  Ph;  (804) 
446  2450. 


MAILROOM 


2  SIGNODE  narrow  strap  model  MN44  wire 
tying  machines.  Both  approximately  8 
years  old  and  in  good  running  condition. 
$1000  each.  1  Midstates  twist  wrap  wire 
tying  machine  Model  2-125B-V.  approxi¬ 
mately  6  years  old  and  in  good  running 
condition  $5000  or  best  offer.  Contact 
Bob  Heinrich,  Dow  Jones  &  Co.,  200  Bur¬ 
nett  Rd..  Chicopee,  Mass.  01020.  (413) 
592-7761.  ext  224 

BALDWIN  COUNT-O-VEYOR  Model  106, 
less  than  1  year  old.  Good  condition. 
$4500.  Paul  Chmielewicz,  (809)  723-0481, 
Telex  385-836. 


MISCELLANEOUS 

CONTROL  DATA  8090  COMPUTOR; 
Compugraphic  7200;  3  Photon  560's;  Star 
Autoperfs;  miscellaneous  equipment  and 
spare  parts.  Stereo— most  equipment  still 
available  Wally  Cooper  (414)  634-3322. 

NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP&  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U  S  A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


EDITOR  &  PUBLISHER  for  May  22,  1976 


COMPUGRAPHIC  JUSTOWRITERS 
2961  HS— 4500.  Compuwriter  I  -4500. 
Keyboards  — 1200.  FHN  Business  Prod¬ 
ucts.  Church  Rd.,  Mt.  Laurel,  N.J.  (609) 
235-7614. 

COMPUGRAPHIC  4961TL  with  spare 
reader  and  replacement  parts  kit.  $4500. 
Reporter,  Box  468,  Marblehead,  Mass. 
01945. 


ACM  9000  with  consul  4  film  fonts,  spare 
parts,  $10,000.  2961HS  with  21  fonts, 
gears,  spare  reader,  spare  parts,  $50C)0. 
Kelbro  Printing  Co.,  P.(j.  Box  125, 
Thomasville,  Ga.  31792.  (912)  226-6822. 

COMPUGRAPHIC  9000  with  keyboards, 
4  years  old. 

COMPUGRAPHIC  Compuwriter  II  with 
fonts  and  plugs— processor  included. 
LINOFILM  SETUP  -Includes  2  photo 
units,  4  keyboards,  composer,  many 

trids  and  width  cards.  More  than 
30,000  in  spare  parts. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

436  Ridge  Road 
North  Arlington,  N.J.  07032 
(201)  438-3744 

TWO  PACESETTER  MARK  II  eight  face 
typesetting  machines  in  good  condition. 
One  machines  pt.  to  72  pt.  (15  lenses) and 
second  machine  6  pt.  to  42  pt.  (12  lenses). 
Tom  Watkins,  Amos  Press  Inc.,  Box  150, 
Sidney,  Ohio  45365.  (513)  492-4141. 


PLATEMAKING 


FOR  SALE:  2  Letter  Flex  plate  maker  expo¬ 
sure  units  (air  knife),  purchased  new 
1974-75.  For  information  call  Arnold  Mc¬ 
Donald,  Production  Director,  The 
Virginian-Pilot  &  Ledger-Star,  Norfolk,  Va. 
23501.  Ph;  (804)  446-2395. 

ONE  COMPLETE  NAPP  SYSTEM  (single 
plate— manual),  with  spare  parts.  Purch¬ 
ased  new  in  1974-75.  Excellent  condition. 
For  further  information  call  Mike  Grand- 
staff  Production  Manager,  The  Peekskill 
Evening  Star.  Peekskill,  N.Y.  10566.  Ph: 
(914)  737-1200. 


PRESSES  &  MACHINERY 


WEB  OFFSET  PRESSES 

4  Unit  Goss  Metro  (1971),  with  2  color 
decks,  RTP,  2  to  1  double  delivery  folder 
with  upper  formers,  conveyor  equip¬ 
ment,  available  now. 

6  Unit  Goss  Suburban  with  Urbanite  Fol¬ 
der,  (includes  Vt  fold)  two  50hp  drives, 
two  4  position  roll  stands  (1965). 

4  Unit  Cottrell  V-700,  with  2  roll  stands,  2 
pass  ovens,  chill  rolls,  folding  machine 
with  air  former,  cross  perf,  double  paral¬ 
lel,  V4  and  Vz  fold,  and  2  web  sheeter. 

4  Unit  Color  King  with  Color  King  folder. 

Gazette  Americana  17Tk  x  24".  2  color  per- 
fector  with  sheeter. 

Cottrell  Model  RB-1  heavy  duty  newspaper 
folder,  with  balloon  former  and  cat 
walks  (takes  12  sheets). 

UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 

436  Ridge  Road 
North  Arlington.  N.J.  07032 
(201)  438-3744 


2  FAIRCHILD  NEWSKING  web  offset  units. 
1  Colorking  folder,  224'4x36",  year  1967. 
Available  immediately.  Call  collect;  (617) 
475-3210. 

1  MEIHLE  36"  single  color,  25"x36",  in¬ 
stalled  new  in  1973,  immaculate. 

1  ROSBACK  Automatic  Collator,  Stitcher, 
3  knife  trimmer. 

Both  available  immediately.  Call  collect; 
(617)  475-3210. 

3  COTTRELL  VANGUARD  V-15  units  with 
rollstands.  $5000  each  or  $12,000  total. 
New  England  Printing  Machinery  Inc.  Call 
collect:  (617)  475-3210. 

DUPLEX  2  to  1  Tubular  Letterpress, 
16  pages,  5  control  stations  with  2  port¬ 
able  color  wells.  10,000  to  12,000  PPH 
3rx34"  paper.  Good  condition.  Call  or 
write  Leo  Gadouas,  (802)  524-2104,  281 
N.  Main  Street,  St.  Albans.  Vt.  05478. 

We  move  machinery! 

E&P  ClassHieds 
(212)  752-7053 


22%  CUTOFF 

4  UNITS— Mark  II  Goss  Headliner,  man¬ 
ufactured  1971,  still  in  original  crates. 
Complete  with  2  to  1  double  delivery  fol¬ 
der,  2  color  cylinders  (reverses  on  both),  4 
RTPs,  angle  bar  nest  4  high,  5-50hp 
DOSCR  drive. 

SPARE  PARTS 

for  Goss  Mark  II  Headliner,  22%,  complete 
set  (4)  printing  cylinders  and  complete  set 
of  parts  for  1  unit  exclusive  of  side  frame. 
All  like  new.  Includes  RTPand  "Y”  columns. 
UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

436  Ridge  Road 
North  Arlington,  N.J.  07032 
(201)  438-3744 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Suburban  4  units,  1966 
Goss  Suburban,  1500  series  unit 
Goss  Suburban  2  units  for  add-on 
(xoss  Urbanite  5  units,  239/16  x  36,  1971, 
2  folders 

Goss  Urbanite  presses  and  units 
Goss  Metro  4  units,  1970 
Goss  Urbanite  folder 
Goss  Universal  6  units,  1  folder,  22%  cutoff 
Cottrell  V-15  units  and  presses 
Cottrell  V-15  units  and  presses 
Fairchild  Colorking  5  units.  1968 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Gregg  flying  imprinter  for  Urbanite 
Hoe  Colormatic,  8  units,  2  folders,  1964 
Mueller  3-pocket  inserter.  Model  227 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


6  UNIT  SINGLE  WIDTH  Goss  Universal 
newspaper  press  with  22%"  cutoff,  2  color 
decks,  quarter  fold.  Good  condition.  Can 
be  seen  running.  Also  platemaking  equip¬ 
ment.  McLean-Hunter  Ltd.,  Toronto, 
Canada.  (416)  221-1131. 

PRES^  FOR  SALE 
Late  model  Goss  Universal  units  and  color 
humps,  serial  Nos.  UN163  and  UN191. 
TENAKILL  ASSOCIATES,  INC. 

208  Huyler  St. 

South  Hackensack,  N.J.  07606 
(201)  487-7717 

Telex  134-513  TENSHUL  SHAK 

$30,000  UNDER  NEW  PRICE-3  unit  Goss 
(immunity  web  press.  Better  than  aver¬ 
age  condition.  Presently  in  use  at  central 
plant  in  Wyoming.  Press  will  be  available 
within  6  months.  Includes  all  accessories. 
Contact  Dave  Bonner,  (307)  754-2221. 


VDTs 


VARISYSTEMS  3208,  $6500  and  3216, 
$8500.  Both  units  used  as  demos.  Also 
available  spare  parts  for  all  Varisystems 
units  as  well  as  Photon  Phototypesetters. 
Phone  (817)  624-7279. 


WANTED  TO  BUY 

WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196 — 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 

WANTED: 

WOOD  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER. 

WANTED:  Goss  Community,  Suburban  or 
Urbanite.  Can  use  Hoe  Coloii lex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241,  Editor  &  Publisher. 

WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 

WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 

WANTED:  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251,  EDITOR  &  PUBLISHER 


WANTED:  LATE  STYLE 
COTTRELL  V-22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 

GOSS  URBANITE  offset  press,  2/4  units, 
16-24  pages  with  tabloid  folder,  and  gaso¬ 
line  forklift  truck.  BEHRENS  PULP  & 
PAPER  CORP.,  606  W.  Arbor  Vitae  St., 
Inglewood,  Calif.  90301.  (213)  674-4040. 
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INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED  _ 
CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


BUILD  AND  HOLD  your  circulation  with 
the  ideas  and  art  you'll  receive  each 
month.  Hundreds  of  circulators  use  our 
sales  boosters,  service  and  training  aids, 
management  and  promotion  materials. 
Ask  for  details  and  low  rates.  CIR¬ 
CULATOR'S  IDEA  SERVICE.  P.O.  Box 
6526.  Mobile,  Ala.  36606. 


EDITORIAL  SERVICES 


GREAT  HELP  for  feature  writers!  More 
than  200  of  the  latest  books  are  reviewed 
in  capsule  form  in  THE  WEST  COAST  RE¬ 
VIEW  OF  BOOKS,  6311  Yucca  St.,  Hol¬ 
lywood.  Calif.  90028.  Sample  issue:  $1.25. 


HAUUNG  SERVICES 


R.  ALLEN  TRANSPORT 
We  are  an  independent  trucking  company 
specializing  in  exempt  newsprint  and  tab¬ 
loid  type  hauling  nationwide.  We  are  also 
set  up  to  handle  multiple  stops.  Call  cen¬ 
tral  dispatch  toll  free,  (800)  638.3204.  or 
call  (301)  957-0947 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering. 
Rt.  2.  Box  2285.  McAllen,  Texas  78501. 
(512)  682-7011. 


Help 


Wanted... 


ACADEMIC 


MISSISSIPPI  UNIVERSITY  FOR  WOMEN  is 
seeking  a  faculty  member  with  a  strong 
news-editorial  background  who  can  also 
teach  public  relations  and  advertising. 
Position  requires  Masters  Degree  in  Jour¬ 
nalism  with  teaching  and  professional  ex¬ 
perience.  MUW  has  an  expansive  journal¬ 
ism  program  with  a  new  communications 
center  to  be  completed  this  year.  Salary 
competitive.  Minority  and  women  applic¬ 
ants  encouraged  to  apply.  Send  full  re¬ 
sume  to  Dr.  Neil  Woodruff.  Head.  Dept,  of 
Journalism,  Mississippi  University  for  Wo¬ 
men,  Columbus.  Miss.  39701. 


LEWIS  UNIVERSITY  is  seeking  an  imagi¬ 
native  [>erson  with  demonstrated  adminis¬ 
trative  and  teaching  ability  to  help  in  the 
development  of  a  growing  journalism  pro¬ 
gram.  Earned  Doctorate  preferred;  news¬ 
paper  print  media  experience  and  some 
background  in  student  publications  help¬ 
ful.  Diversified  teaching  responsibilities 
and  possible  role  as  advisor  to  student 
newspaper.  Position  available  for  Fall 
semester,  beginning  August  30,  1976. 
Salary  competitive.  Send  resume,  list  of 
references  to- 

Director  of  Journalism  Program 
Box  1069 
Lewis  University 
Route  53 

Lockport,  Illinois  60441 
Application  deadline-.  June  24.  1976. 
Lewis  University  is  subject  to  the  require¬ 
ments  of  Executive  Order  #11246  and  Is 
an  Equal  Opportunity  Employer.  All  inter¬ 
ested  parties  are  encouraged  to  apply. 


ADMINISTRATIVE 


PERSONNEL  ADMINISTRATION 
Excellent  growth  opportunity  for  qualified 
individual  in  personnel  or  labor  relations. 
Candidate  should  have  degree  and  several 
years  experience  in  one  or  more  personnel 
specialties.  Salary  range  $14,000  to 
%17.000  depending  upon  individual  qual¬ 
ifications.  Zone  2  location.  F^ease  submit 
complete  resume  in  confidence  to  Box 
940,  Editor  &  Publisher. 
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SYSTEMS  PROGRAMMER 
Zone  2  newspaper  is  seeking  aggressive 
individual  with  data  processing  back¬ 
ground  to  join  their  organization  to  fill 
newly  created  position.  [Jegree  and  several 
years  experience  as  programmer  analyst  in 
publishing  industry.  Attractive  salary  and 
benefit  program  for  right  person.  F’lease 
forward  complete  resume  including  salary 
history  to  Box  933,  Editor  &  Publisher. 

VICE  PRESIDENT  AND  DIRECTOR  of  Ad¬ 
vertising,  chain  of  suburban  weekly  and 
dailies.  Healthy,  stable  Midwest  metro 
market.  Applicant  must  have  competitive 
market  experience.  Present  sales  volume 
$5,000,000.  Salary  $30,000  plus  perfor¬ 
mance  bonus.  Box  845.  Editor  & 
Publisher. 

WANTED:  General  Manager  for  Midsouth 
offset  daily  and  Sunday  paper  in  25.000 
circulation  range.  Must  have  experience 
and  be  knowledgeable  in  advertising,  cir¬ 
culation.  production  and  personnel  man¬ 
agement.  Single  newspaper  city.  Write  giv¬ 
ing  full  details  on  education,  experience, 
compensation  desired  to  Box  826.  Editor  & 
Publisher 

LABOR  RELATIONS 
AND  PERSONNEL 

Experienced  negotiator  well  versed  in 
newspaper  contracts,  able  to  handle  all 
negotiations,  grievances,  personnel  prob¬ 
lems  and  hiring.  Large  metropolitan  daily. 
Zone  2.  Write  Box  949.  Editor  &  Publisher. 


EXPERIENCED  CLASSIFIED  MANAGER 
for  18,000  Florida  Gulf  Coast  PM  daily. 
New  plant,  beautiful  area  with  excellent 
working  and  living  conditions.  Benefits  in¬ 
clude  pension  plan.  Send  resume  to  Box 
980.  Editor  &  Publisher. 


ADVERTISING  SALESPEOPLE  from  all 
over  U.S.  needed  for  2  national  newspap¬ 
ers;  one  an  estabished  American  history 
tabloid,  the  other  a  new  law  enforcement 
tab.  Territories  open.  Part  or  full  time.  Pay 
by  commission.  Box  977,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


CIRCULATION 


TIRED  of  less  than  $10,000?  Small  5-times 
daily  in  booming  Area  6  city  has  spot  for 
person  on  the  way  up.  Take  charge,  add 
circulation,  give  good  service.  A  job  with  a 
present  and  a  future.  Box  893.  Editor  & 
Publisher. 

WANTED:  Experienced  circulator  with 
proven  record  who  is  ready  to  assume  ad¬ 
ditional  responsibilities  of  motor  route 
supervisor.  Large  morning  and  afternoon 
newspaper.  Must  be  capable  of  organiz¬ 
ing  an  effective  expansion  program  in 
growing  Zone  6  metropolitan  area.  Box 
805.  Editor  &  Publisher. 

NEED  ONE  experienced  circulation  direc¬ 
tor  for  24,000  weekly  in  Michigan.  Some 
experience  in  voluntary  pay  helpful.  Good 
earnings  with  incentives.  Call  F.  H.  Bewick 
at  (313)  584-4(X)0  or  write  cio  Dearborn 
Times-Herald.  13730  Michigan.  Dearborn. 
Mich.  48124. 

6000  CIRCULATION  tree  newspaper  in 
Emporia,  Va.  is  considering  2nd  class,  paid 
conversion.  We  need  a  pro  for  a  month  or 
two  to  do  the  job.  Call  Bill  Cate.  Southside' 
Sun,  (804)  634-5128. 

CIRCULATION  MANAGER  for  14.000  ABC 
daily  in  fast-growing,  oilfield  service 
community  in  southwestern  Louisiana. 
County  population  over  60.0(X),  city  zone 
over  34.(X)0.  Room  for  big  growth.  Salary 
and  commission  to  encourage  ambitious 
person  to  get  that  growth.  Contact  (Jon 
Olson,  general  manager.  The  (Jaily  Iberian. 
Box  1270,  New  Iberia.  La.  70560 


CLASSIFIED  ADVERTISING 


THE  RIGHT,  sharp,  profit-minded  clas¬ 
sified  manager  salesperson  with  proven 
track  record  could  become  a  member  of  a 
working  team  of  successful  newspaper 
people.  We  re  an  ABC  daily  Sunday  AM  lo¬ 
cated  in  best  part  of  Zone  1.  Send  resume 
and  salary  requirements  to  Box  934,  Editor 
&  Publisher. 

CLASSIFIED  MANAGER  for  suburban 
weekly  newspapers.  Ideal  candidate  will 
have  past  experience  in  developing  sales 
growth  and  telephone  outside  sales  pro¬ 
grams.  Involvement  in  all  facets  including 
sales,  promotion,  budget  procedures,  abil¬ 
ity  to  motivate,  communicate  and  produce 
results  a  must.  Submit  resume,  including 
salary  history,  to  Alice  Raggi,  Pioneer 
Press  Inc.,  1232  Central  Ave.,  Wilmette, 
III.  60091. 

A  Subsidiary  of  Time  Inc. 

Equal  Opportunity  Employer,  M/F 


Circulate 

Your  Jobs,  Services, 

Talents  to  the 

Largest  Newspaper  Audience 

in  the  World 

with  E&P  Classifieds 


EXPERIENCED  retail  advertising  producer 
will  be  paid  top  salary  at  Lake  Wales  (Fla.) 
Daily  Highlander.  Top  advancement  oppor¬ 
tunities.  Write  P.O.  Box  872.  Lake  Wales, 
Fla.  33853. 

ADVERTISING  SALES  POSITION  Re¬ 
quire  a  bright,  articulate,  aggressive, 
proven  salesperson  for  this  top  level  posi¬ 
tion.  Prefer  daily  experience  but  looking 
for  the  right  individual.  The  position  will  be 
to  assist  the  Regional  Sales  Director  of  a 
major  chain,  located  in  the  Midwest.  Re¬ 
sponsibility  will  include  both  large  retailers 
and  national  accounts.  Excellent  growth 
potential,  salary,  bonus,  fringes  and  be¬ 
nefits.  Box  936,  Editor  &  Publisher. 

ADVERTISING  DISPLAY  working  manager 
of  established  weekly  newspaper.  Zone  1. 
Experience  essential.  Fine  opportunity  for 
self-starter  with  ideas.  Box  6063,  Provi¬ 
dence,  R.l.  02940. 

AD  MANAGER 

Previous  manager  just  promoted  to  pub¬ 
lisher  position.  Need  good  sales  promotion 
man  or  woman  who  can  sell  and  lead 
others  to  do  same.  1 1.000  daily  circulation 
in  a  growth  market.  Area  3.  Salary,  com¬ 
mission  and  transportation.  Box  929. 
Editor  &  Publisher. 

GOOD  WEEKLY  NEEDS 
PROFESSIONAL  IN  AD  SALES.  ZONE  8. 
BOX  921,  EDITOR  &  PUBLISHER. 

SPECIAL  SECTION  ad  man  wanted.  Must 
be  able  to  do  layouts  and  sell.  Generous 
commission  against  draw.  Write  C.  E.  Lin¬ 
den.  Winona  Daily  News,  Winona,  Minn. 
55987. 

WANTED:  Advertising  Manager  for  Arkan¬ 
sas'  6th  largest  weekly.  Contact  J.  V. 
Rockwell.  Corning,  Ark.  72422,  Ph;  (501) 
857-3531. 

AGGRESSIVE  advertising  salesman  to 
head  3-person  department,  then  work  up 
into  overall  management  of  small  daily  of 
4700.  Beautiful  place,  in  winter  and  sum¬ 
mer  sports  and  recreation  capital  of  the 
Northeast  Adirondack  Park.  Salary,  bonus 
based  on  increases,  and  automobile.  State 
all  details,  and  salary  requirements  first 
letter.  William  Doolittle.  Adirondack  Daily 
Enterprise,  61  Broadway,  Saranac  Lake. 
NY.  12983. 

ADVERTISING  SALES 
REPRESENTATIVE 

Retail  advertising  department  of  The 
Ledger.  Lakeland,  Florida.  Polk  County's 
leading  newspaper,  has  an  opening  for  an 
aggressive,  experienced  newspaper  ad 
salesperson.  Good  salary  plus  incentive 
program,  excellent  benefits,  car  allo¬ 
wance.  Opportunity  for  advancement.  For 
interview  call  Frank  Sweeney.  Retail  Ad¬ 
vertising  Manager.  (813)  688-6011,  or 
write  The  Ledger,  P.O.  Box  408,  Lakeland. 
Fla.  33802.  Equal  Opportunity  Employer. 

AGGRESSIVE,  PROMOTIONAL-MINDED 
working  advertising  manager  for  3000 
Anacortes  weekly.  Northwest  Pacific 
Puget  Sound,  area  9.  Must  be  able  to  relo¬ 
cate  immediately.  Call  General  Manager, 
(206)  424-3251.  or  send  resume  to  P.O 
Box  578,  Mt.  Vernon,  Wash.  98273. 

RETAIL  DISPLAY 
ADVERTISING  SALES 

Immediate  opening  for  experienced  sales 
person  Perhaps  you're  now  at  a  weekly 
publication.  If  you  would  enjoy  working  in  a 
highly  competitive  market  for  an  aggres 
sive  and  innovative  7-day  daily  contact 
Robert  C.  Rittenhouse,  Retail  Advertising 
Manager,  The  News  Herald.  38879  Mentor 
Ave.,  Willoughby.  Ohio  44094.  Call  (216) 
942-2100. 


ESJ*  Classifieds- 
As  effective  in 
the  newspaper  community 
as  your  newspaper's  classifieds 
are  in  your  community! 


EDITORIAL 


CITY  EDITOR —Award-winning  17,000 
daily  seeks  an  experienced  city  editor 
with  at  least  2  years  of  desk  experience. 
Must  be  able  to  motivate  staff  of  17  and 
edit  copy  well.  Contact  Tom  Marquardt, 
Ypsilanti  Press,  a  Harte-Hanks  news¬ 
paper.  P.O.  Box  280.  Ypsilanti,  Mich. 
48197. 

MANAGING  EDITOR  3  rural  weeklies. 
Edit  one;  supervise  all.  Significant  experi¬ 
ence  required.  Attractive  Zone  2  area.  A 
real  opportunity  for  aggressive,  skilled 
news  pro.  Box  944,  Editor  &  Publisher. 

CALIFORNIA  DAILY.  86.500  circulation, 
needs  experienced  managing  editor 
atuned  to  today's  readers  in  suburbia. 
Must  know  makeup  and  how  to  lead  and 
inspire  young  reporters.  Great  growth  and 
living  area.  Contra  Costa  Times,  P.O.  Box 
5166.  Walnut  Creek,  Calif.  94596. 

WESTERN  DAILY 
SEEKS  GREAT  EDITOR 

Our  medium  sized  paper  aims  for  excel¬ 
lence  in  news  coverage,  lively  features  and 
thoughtful,  conservative  editorials.  We 
seek  an  outstanding  editor  who  will  set  and 
meet  high  standards  of  writing,  editing, 
motivation  and  management.  If  you  thrive 
on  tough  competition  and  hard  work  we 
offer  an  exciting  challenge  and  top  pay  in 
one  of  America's  most  desirable  com¬ 
munities.  Reply  in  confidence  to  Box  930. 
Editor  &  Publisher. 

NEWS  EDITOR-REPORTER  for  fast- 
;rowing.  large  Arizona  weekly  Box  918, 
iditor  &  Publisher. 

EDITOR  Small  country  weekly.  Versatili- 
ty.  speed,  experience  and  quality  required. 
Zone  2.  Box  935,  Editor  &  Publisher. 

ASSOCIATE 
MAGAZINE  EDITOR 

One  of  the  nation's  brightest  Sunday 
newspaper  magazines  is  looking  for  an  as¬ 
sociate  editor.  Strong  editing  skills,  a  deft 
touch  with  headlines  and  captions  and  an 
ability  to  generate  provocative  story  ideas 
are  requisite.  At  least  3  years  experience 
preferred.  Send  resume,  writing  samples 
and  headline  examples  to  Personnel  Direc¬ 
tor.  Detroit  Free  Press.  Detroit.  Mich. 
48231.  An  Equal  Opportunity  Employer. 

VERSATILE,  SELF-STARTING  reporters 
needed  for  group  of  quality  suburban 
weeklies  in  Zone  2.  Photo,  pasteup,  hard 
and  feature  news  experience  preferred. 
Summer  start.  Stress  experience.  $$  in  re¬ 
ply.  Box  923,  Editor  &  Publisher. 

SPORTSWRITER  DESKMAN  for  prize  win¬ 
ning  daily.  Zone  5.  Must  have  3  to  5  years 
experience,  particularly  knowledgeable  on 
Indiana  sports  and  the  Big  10.  We  need  a 
newsman  or  newswoman  who  can  write 
sports  and  who  can  edit  wire  copy  into 
news,  not  jargon.  A  member  of  the  Gannett 
group.  Box  920.  Editor  &  Publisher. 

REPORTER  for  highly  competitive,  aggres¬ 
sive  suburban  tabloid  with  heavy  emphasis 
on  local  and  regional  news.  Some  experi¬ 
ence  on  daily  paper  preferred,  but  not  re¬ 
quired,  if  you  can  convince  us  you  can  do 
the  job.  Initiative,  ability  to  handle  much 
responsibility  required.  Send  resume, 
clips,  to  Chris  Powell.  Managing  Editor, 
Journal  Inquirer.  306  Progress  Dr.,  Man¬ 
chester,  Conn.  (36040. 

EDITORIAL  POSITION  for  high  school 
and  college  sports  publication.  Must  have 
basic  knowledge  of  women's  athletics. 
Box  945,  Editor  &  Publisher. 

EXPERIENCED  REPORTER,  all  phases 
news,  features  tor  large  Florida  weekly. 
Send  resume,  clips  to  NEWS.  Lake  Wales, 
Fla.  33853. 

WASHINGTON  D.C.  daily  news  service 
looking  for  a  non-Milquetoast  reporter. 
Hard  work;  low  pay.  Box  978,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  for  May  22,  1976 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


SUBURBAN  EDITOR 

Large  suburban  weekly  newspaper  seeks 
creative,  professional  editor  to  train, 
coach,  supervise  small,  young  news  staff, 
work  closely  with  publisher  on  product  de¬ 
velopment  and  public  acceptance.  Strong 
background  required  in  reporting,  copy 
editing,  layout,  photo  cropping,  making 
assignments.  Successful  applicant  will  get 
management  training,  have  opportunity 
for  advancement.  Zone  9,  Resume,  refer¬ 
ences,  personal  statement  to  Box  916, 
Editor  &  Publisher. 


MANAGING  EDITOR 

The  nation's  1973  Pulitzer  Prize  winning 
weekly  newspaper  group  is  looking  for  a 
managing  editor  to  lead  and  further  stimu¬ 
late  a  professional  19-member  staff  of 
editors  and  reporters  in  the  development 
of  Its  talents. 

Must  be  strong  on  community  journalism 
and  have  proven  management  ability. 
Ideas  and  self-starting  initiative  will  be  key 
to  formulating  the  news  approach  for  one 
of  the  nation's  most  honored  weeklies  and 
Omaha's  "second  voice". 

If  you  think  you  might  be  the  one  to  inspire 
these  papers  to  new  frontiers  of  modern 
journalism  and  would  like  to  join  a  team 
where  the  compensation  includes  good 
pay.  a  complete  fringe  package,  including 
company  paid  profit  sharing  .  .  .  and  the 
lifestyle  provided  by  an  environmentally 
sound  and  culturally  surprising  Midwest¬ 
ern  city  .  write  or  call  Stanford  Lipsey, 
Publisher,  Sun  Newspapers,  4875  F  St., 
Omaha.  Neb.  68117. 

STRINGERS  WANTED  for  new  insurance 
publication.  Insurance  experience  not  re¬ 
quired  but  helpful.  Court  reporting  back¬ 
ground  also  helpful.  Send  resume  and  sev¬ 
eral  samples  to  Box  966,  Editor  & 
Publisher. 

MANAGING  EDITOR  for  prize-winning 
New  England  regional  rural  weekly.  Exact¬ 
ing  standards,  hard  work,  stimulating 
area.  Box  982.  Editor  &  Publisher. 

COLUMBUS  (GA.)  ENQUIRER,  35,000 
AM.  seeks  desk  person  to  join  5-person 
sports  staff.  Experience  preferred  but  will 
tram  top  June  grad.  Excellent  training 
opportunity.  Write  Sam  Fleys,  Sports 
Editor.  Box  711.  Columbus.  Ga.  319102. 

MANAGING  EDITOR  for  7900  PM/Sunday, 
Zone  6.  Prefer  experienced  newsman  with 
knowledge  of  new  systems.  Present  man 
on  job  7  years  and  entering  another  field. 
County  seat  15M,  near  metro  of  300M. 
Good  family  town,  growing.  Offset,  aver¬ 
age  20  pages.  No  references  checked 
without  advance  notice  to  you.  Tell  us 
your  background,  education,  exjjerience, 
salary  requirements.  Write  in  confidence 
to  Box  985.  Editor  &  Publisher. 

MAGAZINE  STRINGERS 
Stringers  wanted  in  Cleveland.  Chicago, 
Kansas  City,  Denver,  Los  Angeles,  Dallas, 
Miami  and  Atlanta  for  national  human- 
interest  magazine.  Must  be  good  inter¬ 
viewers  with  good  story  sen^.  Excellent 
rates,  bonus  system.  Please  send  samples 
and/or  credits  to  Box  989,  Editor  & 
Publisher. 

EDITOR, REPORTER  for  Philadelphia  busi¬ 
ness  weekly  magazine.  Unique  opportun¬ 
ity  for  experienced  hard  worker.  Clips, 
resume  to  Box  990,  Editor  &  Publisher. 


EDITORIAL 


EDITORS  tor  two  daily  newspapers,  each 
under  15,000  circulation.  Strong  on  edito¬ 
rial  writing.  One  editor  for  conservative 
Republican  newspaper.  One  editor  for 
moderate  Democratic  newspaper.  Both 
papers  in  Zone  3.  Send  resume  and  salary 
requirements  to  Box  969,  Editor  & 
Publisher. 


SEEKING  EDITOR-MANAGER 
Editor-manager  wanted  immediately  for 
weekly  circulation  3000  serving  town  of 
7000  and  surrounding  area  in  Kentucky. 
Fligh  standards  of  journalism  and  ethics 
expected,  ideals  of  community  service  and 
Christian  humanitarian  outlook  in  edito¬ 
rials.  Salary  $13-15,000.  Apply  Berea 
CITIZEN,  W.  D  Weatherford,  CPO  2317, 
Berea.  Kentucky  40404. 


FREELANCE 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2. 
P.O.  Box  128,  Rhinebeck,  N.Y.  12572. 
(914)  876-2713. 


GENERAL  EDITOR  wanted  on  long-term 
freelance  basis  to  organize  material  for 
biennial  American  Catholic  Who's  Who. 
Write:  Director,  N.C.  News  Service.  1312 
Massachusetts  Ave.  N.W.,  Washington, 
D.C.  20005. 


FREELANCERS  BIBLIOGRAPHY.  Break 
into  writing,  editing,  ohotograohv.  art.  Pro¬ 
fessionals:  new  markets,  skills.  $3.  K.  Hel¬ 
ler,  261  W.  90th  St..  DP-4A/PE2,  New 
York.  N.Y.  10024. 


UBRARIANS 


PRODUCTION 


NEWS,  ADVERTISING.  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2‘/2  years  old,  has  a  paid  circulation 
of  17,000  and  a  complete  production 
plant.  It  covers  politics,  education,  sports, 
religion,  the  law,  business  and  the  arts 
from  a  Christian  viewpoint.  We  need  men 
and  women  of  a  strong  and  reasoned  faith 
who  are.  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  pieople,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write:  T^he  Minister,  Company  of  the 
Cross.  2304  Millbourne  Rd.  W.,  Edmon¬ 
ton.  Canada  T6K-1R1,  or  call  (403) 
452  8442. 


LIBRARY  MANAGER 

Large  Zone  2  daily  has  immediate  re¬ 
quirement  for  management/systems- 
oriented  individual  to  assume  total  re¬ 
sponsibility  for  in-house  library.  Will  re¬ 
quire  innovative  and  self-starting  qualities 
with  an  eye  to  eventual  automated  re¬ 
trieval.  Library  Science  background  help¬ 
ful  but  not  essential.  Systems  approach  a 
necessity.  Salary  offer  commensurate  with 
experience.  Send  resume  outlining  ac¬ 
complishments  and  salary  progress  to  Box 
975,  Editor  &  Publisher. 


AFTERNOON  DAILY  in  Zone  6  is  seeking 
an  individual  with  experience  in  photo¬ 
composition  to  be  our  composing  super¬ 
visor.  Must  know  markup,  be  familiar  with 
Compugraphic  equipment  and  have  some 
supervisory  experience.  An  assistant 
supervisor  on  a  small  daily  is  an  ideal  can¬ 
didate.  We  offer  good  benefits  and  an  ex¬ 
cellent  opportunity  for  advancement. 
Phone  (713)  756-6671  or  send  resume  to 
Box  941.  Editor  &  Publisher. 


COMPOSING  FOREMAN 

Area  4  daily  needs  working  foreman  with 
cold  type  markup  experience.  Knowledge 
of  Photon,  Compugraphic,  Hendrix, 
Compuscan  equipment  helpful.  Must  pos¬ 
sess  ability  to  supervise  some  inexperi¬ 
enced  help.  Send  salary  requirements  and 
resume  to  Box  950,  Editor  &  Publisher. 

PRODUCTION 

SUPERINTENDENT 

Experienced  and  knowledgeable  in  all 
phases  of  newspaper  production,  both  hot 
metal  and  cold  type.  We  need  a  person 
able  to  step  in  and  complete  the  con¬ 
version  to  automated  processes  from 
composing  room  to  stereo  to  press.  Must 
be  well  versed  in  labor  contracts.  Large 
metropolitan  daily.  Zone  2.  Box  947, 
Editor  &  Publisher. 


PRODUCTION 
MAINTENANCE  MANAGER 

Large  Zone  2  daily  seeking  a  production 
maintenance  manager.  Prefer  Industrial 
Engineering  background  with  exjxisure  to 
union  environment.  Will  handle  machine 
and  electrical  departments  plus  all  phases 
of  plant  maintenance.  Must  have  ability  to 
deal  with  outside  contractors  and  estab 
lish  a  preventative  maintenance  schedule 
Send  resume  showing  salary  progress  to 
Box  970,  Editor  &  Publisher. 


HELP  WANTED 
PROMOTION 


HELP  WANTED 
PROMOTION 


PROMOTION 


Most  weeks,  there's  something  missing  in  the  columns  of 
Editor  and  Publisher  magazine.  It's  opportunity  for  skilled 
promotion  people.  Opportunity  to  move — or  move  up. 

But  this  week  is  the  exception.  Because  it  offers  on  opportunity 
that  is  most  unusual.  It  is  quite  possible  that  these  columns 
may  never  again  carry  an  opportunity  like  it.  It  is  certain  that 
there  will  never  be  many  like  it. 

One  of  America's  leading  newspapers  has  need  for  more  assis¬ 
tance  in  carrying  out  o  year-round  program  of  promotion  and 
public  relations  that  is  exciting,  varied  and  challenging. 

Exciting  because  it's  that  kind  of  newspaper  in  that  kind  of 
market. 

Varied  because  we're  into  all  forms  of  promotion — and  be¬ 
cause  we  da  it  ourselves;  there  is  no  agency  involved. 

Challenging  because  it's  in  what  Ad  Age  has  called  "a  media 
jungle" — one  of  the  most  competitive  areas  of  all — with  strong 
suburban  newspapers  and  more  radio  and  TV  stations  than 
any  other  market  in  the  world. 

So  we're  looking  for  a  very  special  persan  to  work  in  a  very 
speciol  place.  A  senior  promotion  person.  For  a  very  demand¬ 
ing  spot. 

Specifically,  to  serve  as  Assistant  Director  of  a  large  depart¬ 
ment  that  really  moves. 

To  qualify,  you  must  know  all  phases  of  promotion.  You  must 
be  an  excellent  writer.  You  must  seek  and  demand  the  highest 
quality  in  every  praject.  And  your  creative  and  administrative 
skills  must  be  sprinkled  with  warm  cohesiveness. 

We  like  thinkers.  And  doers.  We're  negotive  on  "yes"  people. 

Quite  simply,  we  want  one  of  the  best  promotion  persons  in  the 
business — or  one  who  has  demonstrated  ability  to  become  one 
of  the  best. 

For  instance,  someone  who  could  write  this  ad  much 
shorter — and  much  better! 

Our  newspaper  offers  on  outstanding  salary  and  benefits  pro¬ 
gram,  including  a  fully-paid  retirement  plan,  broad  medical  and 
dental  assistance  and  exceptional  working  conditions.  We' re 
an  equal  opportunity  company. 

We  are  not  in  a  hurry.  We  plan  to  really  look  around.  A  similar 
ad  will  run  in  Broadcasting  magazine — our  electronic  com¬ 
petitors  have  some  fine  promotion  people.  And  our  own  pro¬ 
motion  supervisors  also  know  about  this  search  .  .  .  we're 
looking  at  them,  too.  Because  this  spot,  when  filled,  will 
strongly  influence  our  future  creotiveness  and  productiveness. 

If  you're  interested  and  think  you  qualify  {we've  included  a  lot 
of  information  here  so  you  can  honestly  decide),  please  send  a 
brief  resume'  to  our  Employment  Supervisor,  Jim  Duncan. 


Mail  it  to  him  at  the  Los  Angeles  Times, 
Time's  Mirror  Square,  Los  Angeles,  CA  90053. 


Now  you  know  who  we  are. 

And  where  we  are. 

We  publish  more  news  and  features  than  any  other  newspaper 
in  the  world.  And  we  publish  more  advertising  linage  than  any 
other  newspaper. 

We  have  America's  largest  home-delivered  circulation — and 
the  largest  weekday  tatal  circulation  of  any  metropolitan 
standard-sized  newspaper. 

We're  a  leader  in  publishing  technology. 

We've  just  won  our  ninth  Pulitzer  Prize. 

All  of  os  on  The  Times'  promotion  team  are  going  to  do  our  part 
to  see  to  it  that  our  newspaper  continues  to  lead.  But  we  need 
another  team  member. 

That's  why  we  spiced  up  E&P  Classified  Ads  this  week.  Now, 
it's  up  to  one  of  you! 


J 
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HELP  WANTED 


PROMOTION 


WEST  MICHIGAN  50,000  Oaily/Sunday 
has  immediate  opening  for  Promotion 
Manager  of  4-person  department.  Proven 
experience  in  all  phases  of  promotion 
necessary.  Ideal  opportunity  for  No.  2  per¬ 
son  at  larger  paper  wishing  to  move  up. 
Full  department  head  position  with  com¬ 
plete  fringe  package.  Resort  community 
located  on  Lake  Michigan.  Send  resume 
with  salary  requirements  to  Box  888. 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


PUBUC  INFORMATION 


SMALL  MIDWESTERN  liberal  arts  college 
seeks  a  News  Services  reporter.  Position 
requires  sports  coverage  as  well  as  general 
college  news.  Applicant  must  be  compe¬ 
tent  with  camera  and  darkroom  proce¬ 
dures.  Some  daily  newspaper  or  other 
journalism  experience  desired.  Send  re¬ 
sume  by  June  18  to:  George  Richard,  News 
Services,  The  College  of  Wooster,  Wooster, 
Ohio  44691.  Eoual  Opportunity/Affirma¬ 
tive  Action  Employer. 

COMMUNICATIONS  DIRECTOR,  national 
professional  association  of  local  govern¬ 
ment  executives.  Responsible  for  plan¬ 
ning,  editing  and  supervision  of,  produc¬ 
tion  of  monthly  magazine  and  bi-monthly 
newsletter.  Media  relations,  special  publi¬ 
cations  writing  and  production  also.  De¬ 
gree  and  advanced  education  in  jour¬ 
nalism,  communications  or  public  ad¬ 
ministration  required.  Minimum  of  5  years 
exjierience  in  field  of  communications 
and/or  local  government  necessary. 
Knowledge  of  local  government  administ¬ 
ration  particularly  helpful.  Salary  $20- 
23,000.  Write  Membership  Director,  Box 
19528,  20th  St.  Station,  Washington,  D.C. 
20036. 


PUBUC  RELATIONS 


BERMUDA 

The  Bermuda  News  Bureau,  public  rela¬ 
tions  arm  of  the  Dejjartment  of  Tourism, 
will  have  2  openings  as  of  July  31,  1976. 
Needed  are: 

NEWS  AND  FEATURE  WRITER-The  suc¬ 
cessful  candidate  should  have  at  least  5 
years  experience  in  writing  feature  articles 
for  a  newspajjer  or  magazine.  This  writer 
will  be  responsible  for  writing  news,  fea¬ 
ture  and  sports  stories  for  the  travel  sec¬ 
tions  of  American,  Canadian  and  British 
publications.  Should  have  good  knowledge 
of  media  requirements.  A  thorough  know¬ 
ledge  of  skill  in  photography  would  be  a 
definite  plus.  Degree  preferred.  Tax  free 
income  will  commence  at  approximately 
$12,736.  Successful  candidate  will  be  re¬ 
quired  to  sign  a  3  year  contract. 

NEWS  FEATURE  WRITER-The  success¬ 
ful  candidate  should  have  at  least  3  years 
experience  in  writing  news  and  feature  ar¬ 
ticles  for  newspaper  or  magazine.  A 
thorough  knowledge  of  skill  in  photography 
would  be  a  definite  plus.  This  writer  will  be 
responsible  for  writing  and  illustrating 
news  and  feature  stories  for  American. 
Canadian  and  British  publications.  Tax 
free  income  will  commence  at  approxi¬ 
mately  $10,992.  Successful  candidate  will 
be  required  to  sign  a  3  year  contract. 
Please  send  detailed  letter  and  at  least  1 
clip  via  First  Class  Air  Mail  (25<  per  half 
ounce)  to  Michael  Carlton.  Bermuda  News 
Bureau  Manager,  P.O  Box  465,  Hamilton 
5,  Bermuda. 


HELP  WANTED 


SALES  REPS 


HELP  WANTED 


SALES  REPS 


HELP  WANTED 


SALES  REPS 


Sole/  Rep/ 

The  typesetting  industry  is  being  revolutionized  thanks  to  Compugraphic 
the  world's  largest,  fastest  growing  manufacturer  of  computerized  photo¬ 
typesetting  equipment.  Our  phenomenal  sales  record  has  more  than  tripl 
ed  to  over  S74  million  in  the  last  four  years,  while  earnings  have  increased 
eight  fold  during  the  same  time.  And  we're  still  growing!! 

This  tremendous  record  of  success  and  even  greater  potential  in  the  future 
have  created  growth  opportunities  with  our  daily  newspaper  division. 

If  you  have  sales  or  technical  support  experience  in  computer,  data  entry, 
text  editing,  OCR  or  typesetting  systems  as  they  apply  to  dailies,  we 
should  get  together.  In  addition,  you'll  need  knowledge  of  the  industry 
generally  and  of  competitive  equipment. 

We  ll  provide  you  with  an  excellent  salary  plus  commission  arrangement, 
expenses  and  a  marketplace  full  of  challenges  that  Compugraphic's  ex¬ 
panding  product  capabilities  are  more  than  able  to  meet. 

Interested/’  Then  write  Bob  Wood  to  arrange  a  confidential  discussion. 

If  unable  to  write,  contact  us  at  our  booth  at  ANPA  in  Las  Vegas  in  early 
June 

compugraphic 

80  Industrial  Way 


Wilmington,  MA  0188/ 

Listed  New  York  Stock  Exchange 
An  Equal  Opportunity  Employer 


SALESMAN  for  newspaper  material  handl¬ 
ing  equipment.  Must  have  mechanical 
background.  Territory  open.  Nolan-Jampol 
Inc  .  Box  591.  Rome.  N  Y.  13440. 

DEAR  MR  PUBLISHER: 

Do  you  have  a  son.  daughter  or  relative 
that  has  recently  graduated  from  college 
that  would  be  interested  in  learning  the 
newspaper  supply  business?  If  so.  please 
call! 

Mr.  Edward  Downing 
Publishers  Supply  Inc. 

(617)  426-7973 


COMBINATION  Sale&Engineer  needed  by 
Distributor  of  Editorial  and  Production 
Systems  for  newspajDers.  Reply  to  Decet 
Inc.,  910  W.  North  Side  Dr.,  Ft.  (Worth, 
Texas  76106. 

E&P  Classifieds 
Produce  Jobs 
For  Newspaper  People 


PUBUC  RELATIONS 


DISTRICT 
MARKETING  REP 

Rapidly  growing  computer  systems  firm 
supplying  needs  of  the  Printing  and  Pub 
lishing  Industries  seeks  an  aggressive  Dis 
trict  Sales  Representative  for  our  Mid 
western  area.  Candidates  must  be  familiar 
with  the  computer  jieripheral  market  as 
well  as  systems  for  the  Graphic  Arts  Indus 
try.  The  position  requires  a  minimum  of  5 
years  marketing  experience  Logicon 
Intercomp  is  a  growth  oriented  company  m 
a  dynamic  market  place  and  we  offer  the 
right  candidate  an  excellent  compensation 
package  including  commission  and  profit 
sharing  plans.  Qualified  applicants  are  in¬ 
vited  to  submit  their  resume,  including 
salary  history,  in  complete  confidence  to: 
Vice  President  of  Marketing,  LOGICON- 
INTERCOMP,  24225  Gamier  St.,  Torr 
ance,  Calif.  90505 


ADDED  BONUS  TO 
E&P  POSITIONS  WANTED  PEOPLE! 

We  might  have  the  knack  to  get  people 
moving  with  our  Classified  Pages,  but 
there's  not  much  we  can  do  to  get  the 
U  S.  Postal  Service  moving!  We  realize 
that  sometimes  subscribers  receive  their 
magazines  several  days  later  than  should 
be  expected 

So,  while  you're  awaiting  for  just  the  right 
publisher  to  see  your  POSITIONS  WAN!  ED 
ad-  we  mail  out  tearsheets  of  the  HELP 
WAN!  ED  pages  to  our  Positions  Wanted 
advertisers  who  live  outside  the  New  York 
metropolitan  area.  That  way  everyone  has 
the  Help  Wanteds  by  Monday  morning  — 
and  the  same  chance  to  shoot  off  an  early 
reply  to  any  Help  Wanted  Ads  of  interest! 


Maifceting  Publicity  With  Spoils  Emphasis 

Leading  public  relations  firm  seeks  young  publicist  or 
writer  for  account  executive  slot.  Unusual  opportunity  to 
take  on  responsibility  fast.  Sports  writing  or  publicity 
background  a  plus;  heavy  writing  experience  not  essen¬ 
tial,  however.  Chance  for  self-starter  to  learn,  develop 
skills  in  variety  of  pubiicity/public  relations  disciplines  on 
other  accounts.  Send  letter  telling  about  career  goals, 
salary  requirements,  along  with  resume.  Please  re¬ 
turn  to  Box  96S,  Editor  &  Publisher.  We  are  an  equal 
opportunity  employer. 


M 


Positions  Wanted... 


ACADEMIC 


AMERICAN  EXPATRIATE  lecturer  m  ad 
vertismg  wishes  to  repatriate  Age  32. 
Seek  assistant  professorship  in  advertis 
mg.  journalism  Editing,  copywriting  ex 
(>erience  Lecturing  in  principles  of  adver 
tising.  copywriting  and  layout,  advertising 
media  strategy  and  management.  MA  En¬ 
glish.  MS  Advertising.  Publications.  Avail 
able  Fall  1976.  Write  via  overseas  Air  Mail: 
Ward  Welty,  136  Seventh  Ave.,  St.  Lucia, 
Queensland  4067,  Australia  Or  call  07- 
371  5418. 


ADMINISTRATIVE 


PROMOTION  specialist  with  news,  adver 
tismg.  marketing  background  wants  to 
apply  skills  in  support  of  aggressive  daily 
or  group  Box  964.  Editor  &  Publisher. 

BORED.  SUCCESSFUL  former  newsjjafrer 
publisher,  49.  has  independent  income, 
seeks  challenging  new  situation.  Interest¬ 
ing  job  more  important  than  money.  Box 
974,  Editor  &  Publisher. 


JOURNALISM  INSTRUCTOR  with  Masters 
and  commercial  experience  as  Ad  Man 
ager.  Account  Executive  for  suburban 
chain,  and  general  typography  since  '70: 
seeks  challenge  in  similar  fields  either 
educational  or  commercial.  Box  968, 
Editor  &  Publisher. 


_ CIRCULATION 

YOUNG  (32)  CIRCULATOR,  management 
experience  on  large  and  small  jjapers.  Pre¬ 
sently  employed  in  highly  competitive 
area  Management  oriented,  promotion 
minded,  looking  for  challenging  position 
with  future  Box  842,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  May  22,  1976 


Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


u 


CIRCULATION 


CIRCULATOR— Complete  knowledge  of 
circulation  and  promotion.  Married, 
hard-working,  available  now.  Box  972, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


YOUNG,  TALENTED,  HARD-WORKING 
classified  manager,  proven  record,  desires 
permanent  move  to  West  Coast.  10  years 
Zone  2,  18M  daily  newspaper  experience. 
Resume  on  request.  Box  821,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


NO.  2  MAN  SEEKS  AD  MANAGER  position 
with  West  Coast  paper.  Solid  background. 
Zone  2— 18M  daily  paper.  Resume  and  re¬ 
ferences  on  request.  Box  817,  Editor  & 
Publisher. 


EXPERIENCED  WORKING  AD  MANAGER, 
over  10  years  in  weekly,  daily  field.  In 
sales,  training,  motivating,  layout,  promo¬ 
tions.  Excellent  sales  record,  references. 
Contact:  David  L.  Wise,  825  Woodworth, 
Alma,  Mich.  48801.  Ph;  (517)  463-6272. 


EDITORIAL 


29-YEAR-OLD  managing  editor  of  3  week¬ 
lies  seeks  challenging  position  on  daily. 
Journalism  degree,  photo  experience.  Box 
912,  Editor  &  Publisher. 


TWO-TIME  PULITZER  nominee  and  major 
international  fellowship  winner  wants  chal¬ 
lenge.  5  years  experience.  Full  details  on 
request.  Will  go  anywhere  for  right  oppor¬ 
tunity.  Box  873,  Editor  &  Publisher. 


REPORTERS  years  on  26,000  Zone  2 
dally  seeks  more  responsibility  on  larger 
paper.  Can  edit.  Box  829,  Editor  & 
Publisher. 


EDITOR-WRITER.  Top-notch  news  maga¬ 
zine  business-economics  writer,  strong 
foreign  correspondent  (Moscow,  London) 
seeks  to  use  experience  in  challenging 
new  job  as  columnist  or  editorial  writer  for 
newspaper.  Box  824,  Editor  &  Publisher. 


REWARD 

$5  for  a  tip  about  a  reporter's  job  on  a 
75M+  paper  anywhere  USA.  THE  FIRST 
valid  tip  gets  $10,  The  one  that  leads  to  a 
job  gets  a  $10  bonus  (plus  an  invitation  to 
the  celebration).  ONLY  the  first  tip  about  a 
particular  job  gets  paid,  so  get  your  entries 
in  early,  folks.  ALL  tips  checked  out.  Con¬ 
tact  Box  899,  Editor  &  Publisher, 


ATTENTION  ZONE  8  DAILY  OR  WEEKLY 
— Newswoman,  15  years  experience 
editorial-news,  lifestyle,  features,  layout 
and  makeup.  Will  relocate  from  major 
Eastern  city  daily.  Available  for  interview 
early  in  June.  Box  896,  Editor  &  Publisher. 


YOUNG  (23)  REPORTER  experienced  in 
community  papers,  J-School  graduate 
seeking  chance  with  daily.  Zones  1,2, 5,9. 
Box  8%,  Editor  &  Publisher. 


SPORTS  EDITOR/WRITER  can  do  it  all  on  a 
small  paper  or  be  a  writing  specialist  on  a 
large  one  in  Zone  2,3  or  5.  Box  902,  Editor 
&  Publisher. 


NATIONALLY  AWARD-WINNING  environ¬ 
mental/energy  reporter  for  small  daily 
seeks  challenging  position  on  medium  or 
large  daily.  Young,  bright,  hardworking. 
Box  946,  Editor  &  Publisher, 


MANAGING  EDITOR-NEWS  EDITOR; 
Strong  on  staff  direction-development- 
motivation;  layout-g^raphics;  community- 
oriented.  Box  939,  Editor  &  Publisher. 


FEMALE,  24,  seeks  sports  reporting  job 
for  newspaper,  magazine  or  TV.  Have  equi¬ 
valent  2  years  experience  and  June  '76  MA 
Stanford.  Box  927,  Editor  &  Publisher. 


EDITOR— Pro  with  proven  track  record  as 
city,  metro,  managing  editor  on  dailies  in 
Zone  2.  Know  layout,  can  motivate  staff. 
Can  do  it  all.  Only  papers  who  want  to  lead 
the  pack  need  apply.  Ho-hummers:  look 
elsewhere.  Box  924,  Editor  &  Publisher. 


EDITORIAL 


WANT  JOB  with  San  Francisco-San  Jose 
area  publication.  Have  1  year  experience 
as  editor  of  women’s  page  on  award¬ 
winning  daily.  Nutrition,  consumer  affairs 
writing  a  specialty.  Can  do  all  areas  of  re¬ 
porting.  For  clips,  resume:  Box  897,  Editor 
&  Publisher. 

SERIOUS  REPORTER,  26,  degree,  seeks 
serious  daily.  Prefer  Zone  9;  will  relocate. 
Have  3  years  daily,  twice-weekly  experi¬ 
ence.  Available  immediately.  Guy  Sullivan, 
1360  Third  Ave.,  Sacramento,  Calif. 
95818.  (916)  443-8613. 

MAGAZINE  writer/editor,  31,  staff  and 
freelance  experience,  plus  MJ,  seeks  chal¬ 
lenging  job  with  magazine  or  weekly  paper. 
Will  relocate.  Lincoln  Bates,  IZlVz  Essex 
St.,  Salem,  Mass.  01970. 

TEAM— Journalist  and  ad  man,  experi¬ 
enced  in  most  phases  of  newspaper,  would 
like  to  build  your  non-daily.  Independence 
a  must.  Family  men,  30s  and  40s,  work 
well  together  and  have  high  goals,  creative 
ideas.  Require  warm,  healthful  climate, 
self  supervision.  Phone  (813)  676-5374 
after  7  PM  (EST). 

QUALITY  REPORTING,  WRITING  city  gov¬ 
ernment,  education,  police,  features, 
editorials.  Knowledge  photography.  18 
years  daily  experience.  Zone  1  or  2  prefer¬ 
red.  Top  references.  Box  988,  Editor  & 
Publisher, 

FORMER  ASSISTANT  city  editor  of 
1(X),CX)0  circulation  daily  seeks  return  to 
news  after  boring,  disappointing  year  in 
corporate  PR.  Desire  reporter,  city  editor 
or  assistant  city  editor  slot.  SVz  years  on 
daily  newspapers,  including  coverage  of 
state  legislature.  Box  952,  Editor  & 
Publisher. 

JOURNEYMAN  COPY,  NEWS  EDITOR: 
Lured  to  “Land  of  Nod"  by  promise  of  big 
changes.  Excellent  references.  No  papers 
Zones  3,4.  Prefer  Zone  8,9.  Box  953, 
Editor  &  Publisher. 

REPORTER  AND/OR  FEATURE  WRITER 
seeks  position  on  daily.  1  year  experience 
on  65,0(X1  circulation  daily;  editing,  lay¬ 
out,  writing  experience  on  college  paper. 
Box  957,  Editor  &  Publisher. 

FORMER  TEXAS  SPORTSWRITER  — 
Columnist  for  300,(X)0  metro  daily  seeks 
Sports  Editorship  or  top  beat  on  25- 
100,000  PM.  Prefer  Zone  8-9.  J-Degree, 
12  years  experience.  Have  covered  NFL, 
ABA,  pro  baseball,  major  colleges,  PGA, 
LPGA,  WCT,  preps.  Skilled  deskman,  ad¬ 
ministrator,  VDT  training.  Married,  age  37. 
Salary  open/scale.  Resume,  clips  on  re¬ 
quest.  Box  956,  Editor  &  Publisner. 

EXPERIENCED,  capable  freelance  jour¬ 
nalist  currently  reporting  and  proofreading 
for  conservation  newsletter  seeks  full-time 
writing  position.  Box  963,  Editor  & 
Publisher. 

EXPERIENCED  May  '76  Missouri  BJ  seeks 
to  write  sports  for  you.  Contact  Bob 
Barash,  58  Deer  Hill  Dr.,  Ridgefield,  Conn. 
06877.  (203)  438-8519. 

EDITORIAL  WRITER,  age  31,  now  with 
medium  sized  metro.  Smooth  writer,  good 
digger  on  local  and  national  topics,  inde¬ 
pendent  views.  Seek  spot  with  first-class 
operation.  Box  981,  Editor  &  Publisher. 

DESKMAN  with  12  years  experience  offers 
skillful  editing  and  sound  judgment.  Profi¬ 
cient  with  pencil,  VDT,  OCR.  Good  at  wire, 
layout,  rim,  slot.  Box  962,  Editor  & 
Publisher. 

D.C.  AREA  EDITORS; 

General  assignment  reporter/photogra¬ 
pher  moving  to  D.C.  area  to  put  spouse 
through  3  years  of  law  school.  Available 
after  July  1.  BA,  1974,  political  science/ 
journalism.  Currently  working  for  quality 
weekly  in  suburban  Chicago.  Layout,  edit¬ 
ing,  makeup  experience.  Freelanced  retai 
and  industrial  publications.  One  year 
part-time  with  small  weekly.  Earned  hon¬ 
ors  as  editor,  acting  publisher  of  college 
weekly.  Will  consider  any  offer.  Box  979 
Editor  &  Publisher. 

WRITER/EDITOR.  MA  English/BS  Home 
Economics.  Magazine,  newspaper,  radio/ 
TV,  PR  experience.  Who’s  Who.  Box  973, 
Editor  &  Publisher  or  call  (212)  473-1642. 


EDITOR  &  PUBLISHER  for  May  22,  1976 


EDITORIAL 


AWARD-WINNING  REPORTER  (named  in 
recent  E&P)  in  fourth  year  with  80,000 
daily  wants  job  on  ambitious  paper.  Get 
samples  of  series,  investigative,  feature 
and  state  and  local  reporting.  Box  %1, 
Editor  &  Publisher. 


YOUNG  SPORTSWRITER  with  vast  sports 
information  and  collegiate  daily  back¬ 
ground  desires  position  on  daily/weekly 
newspaper.  Can  cover  all  areas  and  do. 
good  desk  work.  Box  967,  Editor  & 
Publisher. 


NOT  AVERAGE 

I've  written  about  workers  health,  kids 
reading,  school  discipline,  corporate  fief- 
doms,  comix,  strikes,  political  deals.  Daily 
news  vet,  25.  National  awards.  Want  big 
city,  metro  area,  or  capital.  Box  959, 
Editor  &  Publisher, 


FREELANCE 


FREELANCE  RESEARCHER  available. 
Over2years  experience  in  this  field.  Salary 
open.  Box  889,  Editor  &  Publisher, 


COVERAGE  PHOTOJOURNALISM,  New 
England  and  the  world.  EXPERIENCE 
EQUIPPED.  (413)  256-8604.  Box  567, 
Amherst,  Mass.  01002. 


EXPERIENCED  TYPESETTER  moving  into 
Zone  2  seeks  company  to  put  keyboard  in 
my  home.  Can  guarantee  40  hours  a  week. 
References.  Box  954,  Editor  &  Publisher. 


STRINGER  available,  Chicago  area. 
Sports,  business,  industrial.  Alvin  Fixler, 
616  Laramie,  Wilmette,  III.  6(X)9i. 


MOVING  TO  ISRAEL  in  September,  PhD; 
experienced  writer,  editor.  I  could  be  your 
reporter  and  photojournalist  to  provide  ex¬ 
citing  scoops  at  low  cost!  Box  971,  Editor 
&  Publisher. 


GRAPHICS 


YOUNG  GRAPHIC  ARTIST  available  for 
daily  or  weekly.  Excel  in  layout,  illustra¬ 
tion,  graphic  design  and  photography.  Can 
also  write.  Creative  and  adaptable.  Will  re¬ 
locate.  Box  903,  Editor  &  Publisher. 


EXPERIENCED  MECHANICAL  PASTEUP 
ARTIST  seeks  pasteup  of  books, 
magazines,  etc.  Works  out  of  own  home. 
Zone  2.  References.  Box  958,  Editor  & 
Publisher. 


UBRARIANS 


ATTENTION  Pennsylvania,  Maryland, 
D.C.,  northern  Virginia,  eastern  Ohio,  De¬ 
laware,  New  Jersey!  Assistant  librarian 
position  sought.  MLS,  courses  in  Journal¬ 
ism,  Special  Libraries.  Available  im¬ 
mediately.  Ph:  George  Kertmenian,  (609) 
858-1609,  108  E.  Coulter  Ave.,  Col- 
lingswood,  N.J.  08108. 


PHOTOJOURNAUSM 


PICTURE  EDITOR  with  7  years  wire  service 
experience  seeks  position.  Innovative, 
young  and  aggressive.  Can  shoot  as  well  as 
edit.  Come  look  me  over.  Box  851 ,  Editor  & 
Publisher. 


PHOTOJOURNALIST— 26,  4  years  in  re¬ 
porting  and  photography,  currently  with 
small  daily  seeks  to  move  up.  Resume  and 
portfolio  available.  Any  Zone.  Box  869, 
Editor  &  Publisher. 


EXPERIENCED  NEWS  PHOTOGRAPHER 
currently  unemployed  seeks  good  position 
now.  Over  10  years  experience.  Will  relo¬ 
cate.  Box  847,  Editor  &  Publisher. 


PERSISTENT,  INVENTIVE  photojournal¬ 
ist,  any  Zone  or  country.  W.  Howell,  Box 
567,  Amherst,  Mass.  01002.  (413)  256- 
8604. 


PRESSMAN 


YOUNG,  AGGRESSIVE  pressroom  foreman 
for  large  metropolitan  daily  seeks  challeng¬ 
ing  position  as  pressroom  superintendent 
or  assistant  production  manager.  9  years 
experience  as  foreman,  strong  in  produc¬ 
tion  and  quality.  Ready  to  take  charge.  Box 
846,  Editor  &  Publisher. 


PRODUCTION 


DO  YOU  NEED  a  Production  Manager  that 
is  used  to  pressure  type  situations — that 
can  coordinate  all  composing,  camera  and 
pressroom  activities — schedule  tight  and 
give  on  time  press  starts — then  rm  your 
man.  Zone  8  or  9.  Resume  on  request.  Box 
871,  Editors  Publisher. 


MR.  PUBLISHER: 

Operating  costs  blowing  your  mind?  Pro¬ 
duction  screwed-up?  Too  many  employees? 
Then  let’s  talk.  I’ll  probably  be  your  new 
production  manager.  I  know  what  produc¬ 
tion  is  and  how  to  achieve  it  fully.  I  am 
not  a  “dead-head"  who  will  sit  behind  a 
desk  and  give  you  a  lot  of  B.S.  I  am  crea¬ 
tive  and  possess  a  strong  background  and 
good  understanding  of  business  require¬ 
ments,  with  ability  to  formulate,  organize 
and  implement  policies,  systems  and  pro¬ 
cedures,  and  to  initiate  programs  neces¬ 
sary  to  the  profitable  and  successful 
achievement  of  company  goals.  Will  be  rit 
ANPA/RI  Production  Conference  in  Las 
Vegas  for  interview.  For  appointment 
phone:  William  T.  Wright,  (408)  292-7025. 


RESPONSIBILITY  WANTED.  Prefer  Zone 
9.  Age  22.  Pasteup,  camera,  pressroom, 
composing  experience.  Currently  produc¬ 
tion  manager  of  daily.  (702)  382-5137 
mornings. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Assault  on  the  media 


Former  Vice  President  Agnew  on  a 
television  show  last  week  was  asked  if  he 
felt  the  media  had  been  "fair"  to  him. 

"I  don't  think  so."  he  replied. 

Which  brings  up  a  new  book.  "Assault 
on  the  Media — the  Nixon  Years."  by 
William  E.  Porter.  (University  of  Michi¬ 
gan  Press.  320  pages.  SI  1.9.3.) 

Porter,  a  journalism  professor  at  the 
University  of  Michigan,  has  put  together 
a  narrative  history  of  government  attacks 
on  the  media  from  1%9  to  1974  which  is  a 
devastating  account  of  an  orchestrated 
effort  to  discredit  the  press  at  that  time. 

The  material  is  arranged  in  chronolog¬ 
ical  order  with  160  pages  of  documents 
from  White  House  memos,  formal 
speeches,  etc.,  which  include  views  of 
various  members  of  the  Nixon  administ¬ 
ration  toward  the  media  and  their  sugges¬ 
tions  about  possible  courses  of  action  to 
curb  what  they  perceived  as  media  ex¬ 
cesses. 

*  *  ♦ 

President  Nixon  got  his  news  from  a 
news  summary  prepared  by  Patrick 
Buchanan  and  his  staff.  "Buchanan  and 
his  staff."  the  author  states,  "had  the 
responsibility  for  choosing  for  the  'brief¬ 
ing  book'  those  items  from  the  media 
which  might  reinforce  the  President  or 
anger  him.  When  angered,  he  was  very 
specific  about  certain  things  which  he 
wanted  done  in  response.  .  .  .  Beyond 
this,  however,  most  of  the  White  House 
offensive  was  planned  by  another  set  of 
aids  of  which  Charles  Colson  and  Jeb 
Stuart  Magruder  were  the  most  active. 
From  them  came  a  w  ide  range  of  propos¬ 
als  and  initiatives,  generally  set  out  in 
memos  to  H.  R.  Haldeman.  The  tone  of 
the  memos  is  that  of  intimate  and  self- 
assured  discourse  among  men  w  ho  know 
the  general  thrust  of  their  brass’s  mind.  It 
seems  likely  that  many  of  the  minor  has¬ 
sles  and  hustles  which  are  described  in 
these  pages  were  never  brought  to 
Richard  Nixon's  attention  and  certainly 
were  not  submitted  for  his  approval.  At 
the  same  time,  there  is  no  evidence  of 
any  effort  on  his  part  to  mitigate  or  redi¬ 
rect  them." 

The  "assault."  according  to  the  book, 
began  on  Oct.  17.  1969.  when  a  Ma¬ 
gruder  memo  to  Haldeman.  entitled 
"The  Shot-gun  versus  the  Rifle."  listed 
"approximately  21  requests  from  the 
President  in  the  last  30  days  requesting 
specific  action  relating  to  what  could  be 
considered  unfair  news  coverage.  This 
enclosure  only  includes  actual  memos 
sent  out  by  Ken  Cole's  (Nixon's  ap¬ 
pointments  secretary)  office.  In  the  short 
time  1  have  been  here.  I  would  gather 
that  there  have  been  at  least  double  or 
triple  this  many  requests  made  through 
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various  other  parties  to  accomplish  the 
same  objective." 

The  enclosed  log  contained  21  re¬ 
quests  from  the  President  to  seven  staff 
members  to  take  action  on  specific  com¬ 
plaints.  Among  Magruder's  suggestions 
for  the  shot-gun  instead  of  the  rifle  ap¬ 
proach  were:  an  official  monitoring  sys¬ 
tem  through  the  FCC;  utilize  the  anti¬ 
trust  division  to  investigate  various 
media:  utilize  Internal  Revenue  Service 
as  a  threat;  show  favorites  within  the 
media,  etc. 

Five  weeks  later  Spiro  Agnew  made 
his  Des  Moines  speech  attacking  the 
networks  and  "instant  analysis."  Just 
before  that  in  New  Orleans  he  had  at¬ 
tacked  the  anti-Vietnam  war  groups 
who.  he  said,  were  "encouraged  by  an 
effete  corps  of  impudent  snobs." 

In  1971.  the  administration's  effort  to 
suppress  the  Pentagon  Papers  resulted  in 
a  Supreme  Court  decision  which  "con¬ 
stituted  major  damage  to  freedom  of  ex¬ 
pression  and  may  well  be  the  most  dev¬ 
astating  accomplishment  of  govern¬ 
ment's  offensive  against  the  media  dur¬ 
ing  the  Nixon  years."  the  author  states. 

Porter's  book  is  a  fascinating  account 
of  the  "scenario."  as  he  calls  it.  to  dis¬ 
credit  and  discourage  the  press. 

♦  *  * 

In  support  of  the  Nixon  administration 
in  those  same  years  is  a  book  by  Franklin 
B.  Smith  entitled  "The  Assassination  of 
President  Nixon."  (Academy  Books. 
Rutland.  Vt.  94  pages.  S.3.95.)  Smith  was 
the  editorial  page  editor  of  the  BiirUn^ion 
(Vt.)  tree  Press  from  l%()  to  early  this 
year  when  he  resigned  from  the  news¬ 
paper. 

The  book  is  a  compilation  of  editorials 
he  wrote  for  the  Free  Press,  plus  three 
columns  he  wrote  for  the  New  York 
Times,  from  March  22.  1973.  to  Aug.  13. 
1974.  on  the  theme  that  Nixon  "was 
hounded  from  office — and  in  effect 
assassinated — by  the  viciously  prejudi¬ 
cial  'reporting'  of  the  national  news 
media."  Smith  always  signed  his  edito¬ 
rials  with  his  initials  or  his  full  name. 

"Let  history  also  record,  however, 
that  this  orchestrated  persecution  was 
challenged  in  the  strongest  possible 
terms  at  the  time  by  a  relatively  few  men 
and  women  of  the  Fourth  Estate  who 
could  not  in  good  conscience  join  in  a 
vendetta  which  prostituted  the  integrity 
of  their  profession  and  dishonored  free¬ 
dom  of  the  press. 

"That  is  what  this  book  is  all  about." 
Smith  wrote. 

Here  are  two  versions  of  "orchestra¬ 
tion"  from  which  history  will  have  a 
choice. 


Letters  name 
markets  in 
UPl  stox  list 

Newspaper  stcK'k  tables  took  on  a  new 
look  May  17  with  the  introduction  by 
United  Press  International  of  a  New 
York  and  American  stock  exchange 
coniposite  lists  carrying  market  iden¬ 
tifiers  for  prices  off  the  exchange  floors. 

I  he  composite  tape,  reporting  trades 
in  New  York-listed  shares  in  the  regional 
and  over-the-counter  markets  as  well  as 
floor  trades,  was  mandated  by  the  Sec¬ 
urities  Exchange  Commission  as  a  first 
step  toward  a  central  market  envisioned 
to  combine  in  one  national  system  all 
trading  in  all  listed  stocks. 

Until  UPl  on  May  17  introduced  its 
composite  tables  with  a  clarifying  market 
identifier  for  last  prices,  it  was  not  pos¬ 
sible  for  newspaper  readers  to  determine 
on  what  market  a  published  price  had 
occurred. 

P-e  Vol  Hiah  Low  Last  Chg. 

Abbott  L  .88  17  51  45%  44%  45  +% 

ACFInd  2.60  9  46  50%  49%  50%-l-  % 

AcmeCIv  .50  1  2  1  2  8%  8%  c8%-l'  'A 

AdamDr  .04  6  7  3Vj  3%  h3'/2  . 

AdExpr  .71d  37  llVj  ll%hll'/2-|-  'A 

Adams  Milli  19  10  4%  4%  b4%—  % 

Addrsgrph  16  228  9%  8%  h9V2-(-  % 
Advinv  .lOd  .  268  10%  104|^0% 

AetnaLf  1.08  11  223  26%  26  ^%-l-  % 

AetnaLfpf  2  7  41 ’A  41<Ak41V4-% 

How  it  looks 

In  UPl's  tables  the  final  column  — 
either  the  closing  price  for  the  day  or.  in 
earlier  lists,  the  latest  price  at  the 
time — now  carries  for  some  issues  a 
lower  case  alpha  character  which  pre¬ 
cedes  the  quote: 

b — Boston  stock  exchange 
c — Cincinnati 
d — Detroit 
h — Midwest 
p — Pacific 

g — NASDAQ? — the  OTC  market  re¬ 
ported  by  the  National  Association  of 
Securities  Dealers. 

k — INSTINET — the  block  trading  sys¬ 
tem  used  by  institutions. 

NYSE  stocks  are  traded  in  all  these 
markets;  AMEX  stiKks  on  the  Boston. 
Midwest.  Pacific  and  Philadelphia  ex¬ 
changes  and  in  the  Over-the-Couhter 
market. 

UPl's  identifiers,  which  fit  within  the 
narrowest  measure  stock  list  without  the 
sacrifice  of  other  information,  are 
explained  in  the  footnotes  which  accom¬ 
pany  all  stock  tables. 


Honorary  degree 

Garry  Trudeau,  whose  "Doonesbury" 
strip  had  its  beginnings  on  the  Yale  cam¬ 
pus.  was  given  an  honorary  doctorate  of 
human  letters  by  his  alma  mater.  Yale 
University.  May  17. 

EDITOR  &  PUBLISHER  for  May  22.  1976 


Yon  ean’t  be  the 
most  popular  smaller 
newspaper  system 
without  being  the  best. 


No  wonder  over  30  newspapers  have  in¬ 
stalled  Computype  in  the  last  six  months. 
It’s  reliable  and  hardwired,  making  it  simple 
to  service  by  your  existing  personnel.  Com¬ 
putype  is  easy  to  install,  expandable  from  a 
single  stand-alone  VDT  to  twenty  or  more, 
and  cost  effective.  It  is  the  lowest  priced 
VDT  and  system  on  the  market.  Besides, 


how  many  $3,000  VDT’s  can  you  buy  for  the 
price  of  an  OCR?  In  addition  it’s  field  proven, 
meaning  it  works  now,  and  Computype  can 
deliver  fast;  30-45  days  on  VDTs,  90  days  on 
storage  systems.  But  most  of  all,  if  every¬ 
thing  fails,  each  one  of  the  VDTs  can  plug 
into  a  punch  and  produce TTS  tape,  so  you’ll 
always  be  able  to  make  edition. 

See  us  at  AN  PA,  Booth  260. 


computype  inc 


50  ENTERPRISE  DRIVE,  ANN  ARBOR,  MICHIGAN  48103  313-994-4136 


There’s  a  great  morning  tabloid  in  Denver, 
Colorado,  that,  in  1975,  surpassed  the  Denver  Post 
in  Total  Advertising,  Daily;  Classified 
Advertising,  Daily;  and  maintained  Number  1 
position  in  Retail  Advertising,  Daily. 


We’re  the  one. 
Denver 

Rocky  Mountain  News 


a  Scripps  Howard  newspaper 
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